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Where  Successful  Advertisers  Lead 


it  is  safe  for  all  advertisers  to  follow.  That  medium  in  any  community  which  holds,  and  for  many  years 
has  held,  a  distinct  leadership  in  the  advertising  patronage  of  experienced  and  successful  advertis¬ 
ers,  both  local  and  foreign,  is  inevitably  the  medium  that  brings  returns  upon  the  advertising 
investment. 

1922  Advertising  in  Chicago 

This  statement  of  display  advertising  for  the  first  nine  months  of  1922  is  striking  evidence  of  The 
Chicago  Daily  News’  leadership  in  the  six-day  field  in  the  following  important  classifications: 


AUTOMOBILES 

The  Daily  News  First,  456,551  lines. 

The  next  highest  score.  The  Daily  Tribune,  395,091 
lines. 

BOOKS 

The  Daily  News  First,  109,533  lines. 

The  next  highest  score.  The  Post,  59,909  lines. 

CHURCHES 

The  Daily  News  First,  47,508  lines. 

The  next  highest  score.  The  Daily  Tribune,  17,187 
lines. 

CLOTHING 

The  Daily  News  First,  1,575,126  lines. 

The  next  highest  score.  The  Daily  Tribune,  1,475,118 
lines. 


EDUCATIONAL 

The  Daily  News  First,  103,027  lines. 

The  next  highest  score.  The  Daily  Tribune,  81,186 
lines. 

“OUT  OF  THE  LOOP”  STORES 

The  Daily  News  First,  552,320  lines. 

The  next  highest  score,  The  Journal,  185,523  lines. 

FOODSTUFFS 

The  Daily  News  First,  497,795  lines. 

The  next  highest  score.  The  American,  335,220 
lines. 

FURNITURE  . 

The  Daily  News  First,  543,742  lines. 

The  next  highest  score.  The  Daily  Tribune,  225,796 
lines. 


DEPARTMENT  STORES  HOUSEHOLD  UTILITIES 

The  Daily  News  First,  3,883,999  lines.  The  Daily  News  First,  76,191  lines. 

The  next  highest  score.  The  American,  1,733,701  The  next  highest  score.  The  Daily  Tribune,  48,056 

lines.  lines. 

REAL  ESTATE 

The  Daily  News  First,  57,102  lines. 

The  next  highest  score.  The  American,  46,469  lines. 

Total  Display  Advertising 

The  Daily  News,  First,  9,813,098  lines. 

The  next  highest  score.  The  Daily  Tribune,  7,437,922  lines. 

THE  DAILY  NEWS-FIRST  IN  CHICAGO 


(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers.) 
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Pep 

INCREASING  the  BOSTON  EVENING  AMERI¬ 
CAN’S  price  to  three  cents  was  followed  logically 
by  decided  changes  in  arrangement  and  contents 
of  the  paper.  We  realized  that  a  great  deal  more 
must  be  given  for  three  cents  than  could  have  been 
given  for  one  cent  or  two. 

These  changes  were  not  permitted  to  detract  an 
iota  from  the  paper’s  dominant  quality — PEP. 

There  is  more  pep  in  the  AMERICAN  today 
than  ever  before — pep  without  poison,  human  interest 
without  inhumanity. 

More  men,  women  and  children  are  enjoying 
this  every  day  —  more  and  more  are  reading  the 
advertisements. 


Th*  circulation  ftfuroo  horo  wood  aro  {ran  tha 
Official  Federal  Statements  of  the  newapapora 
issusd  for  six  months  endinp  Sopt.  Sdtb,  \9ZZ 


THE  PLAIN  DEALER 


INCREASES  ITS  CIRCULATION 

Supremacy 


Daily  Circulation 


Sunday  Circulation 


This  is  the  largest  group  of  pro¬ 
gressive,  responsive  readers,  ever 
assembled  by  an  Ohio  newspaper 


Other  Cleiwland  iSews/ntper  Circulations 
SUNDAY  NEWS-LEADER:  178,313 


NEWS:  133,238 


PRESS:  182,348 
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Christmas  Buying 

I  N 

Philadelphia 

Promises  to  Set  New  Record! 

With  workers  busy — the  building  industry  running  millions  ahead 
of  former  years — and  activity  evident  in  all  lines — the  Christmas  season 
in  Philadelphia  this  year  undoubtedly  will  be  marked  by  heavy  buying 
of  goods  of  all  kinds. 

If  your  product  can  be  used  for  Christmas  giving,  tell  Philadelphia 
holiday  shoppers  to  ask  for  it  by  name  or  trademark. 

Tell  them  how  acceptable  it  would  be  as  a  gift,  through  the  news¬ 
paper  which  enters  nearly  every  home  in  the  third  largest  market  in  the 
United  States. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the 
newspaper  “nearly  everybody”  reads — 


“In 
Philadelphia 

nearly  everybody  reads 

JheBulletin” 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is  one 
of  the  largest  in  America. 

U.  S.  Post  Office  report  of  net  paid  daily  average 
circulation  for  six  months  ending  September  30,  1922 
— 485,145  copies  a  day. 


NEW  YORK 

Dan  A.  Carroll. 
150  NatMU  Street. 


CHICAGO 

Verree  &  Conklin,  Inc. 
28  East  Jackson  Blvd. 


DETROIT 

C.  L.  Weaver, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 


SAN  FRANCISCO 

Alien  Hofmann, 

Verree  &  Conklin,  Inc. 
681  Market  Street. 


LONDON 


PARIS 


M.  Bryans, 

125  Pall  Mall,  S.  W.  1. 

(Copyright  1922,  Bulletin  Company) 


J.  J.  E.  Hessey, 

5  rue  Lamartine  (9) 
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NEWSPAPER  LUCK  ASCENDANT  WHEN  C-2  BURNED 


Four  San  Antonio  Reporters  Divided  a  Broken  Arm  and  a  Few  Scratches  When  They  Leaped  from 
Under  Blazing  Bag — Editor  &  Publisher  Man  Obeyed  Hunch  and  Escaped 


CAN  ANTONIO,  Oct.  17.— When  By  S.  DEA 

the  big  bag  of  the  C-2  began  to  (5o„  Antonio  Correspondt 

list  to  the  starboard,  I  took  myself  away 

from  that  car  without  waiting  upon  the  taken  to  the  big  hangar  where  the  C-2 


By  S.  DEANE  WASSON 

(5'aN  Antonio  Correspondent  of  Editor  &  Publisher) 


Major  H.  A.  Strauss,  commander. 


my  fellow  passengers  to  follow  me. 

Orders  were  snapped  out,  and  with 
men  pulling  at  the  ropes  with  every 
ounce  of  energy  they  managed  to  right 


order  of  going.  When  she  began  to  roll,  was  housed.  The  major  seemed  very  Lieut.  O.  A.  .\nderson,  of  the  C-2,  the  ship  and  started  to  back  it  into  the 
I  said  to  the  others  in  our  compartment,  much  interested  in  aeronautics,  willingly  who  was  directing  the  taking  out  of  the  hangar,  when  a  second  gust  caught  it 
“I>et’s  go  from  here.”  e.xplaining  the  various  types  of  airships  ship  from  the  hangar  and  therefore  was  and  swung  it  to  the  right.  At  this  junc- 

Evidently  they  did  not  understand  my  balloons.  He  wanted  me  to  under-  not  in  it  at  the  time  of  the  accident.  ture  two  of  the  handling  ropes  broke  and 
meaning,  for  they  all  remained  seated,  stand  that  the  C-2  is  (tww  now)  not  a  Sgt.  C.  B.  .Albrecht,  in  charge  of  the  a  third  tore  out  a  piece  of  the  canvas 

apparently  not  realizing  the  danger  that  blimp,  but  should  be  designated  as  a  engines,  who  was  riding  between  the  two  from  the  bag  about  ten  feet  square.  .As' 

confronted  us,  while  I  climbed  right  over  “non-rigid  airship.”  motors.  .  Mrogen  escaped  the  bag  was 

Captain  Walker  and  got  through  the  Arriving  at  the  hangar  the  major  went  VVith  .Major  btrauss  in  the  front  cock-  whipped  to  the  right  and  against  the 

opening,  jumping  about  ten  feet  to  the  about  his  duties  of  preparing  to  have  pit  was  Senor  Nemesio  Garcia  Naranjo,  door  of  the  hangar,  the  car  alighting 


ground  without  mishap.  I  think  I  am  the  ship  launched,  while  1  milled  around 
the  only  one  to  escape  without  even  a  with  the  other  reporters  and  onlookers, 
scratch  .After  the  motors  had  been  tested  out. 

The  news  dispatches  will  treat  the  and  a  leaky  radiator  soldered,  we  were 


the  ship  launched,  while  I  milled  around  editor  of  l.a  Prensa.  Mexican  daily  of  upon  one  of  the  cement  trucks  that  carry 
with  the  other  reporters  and  onlookers.  San  .Antonio,  together  with  Oliver  Hoi-  the  right  side  door.  It  was  crushed  like 
.After  the  motors  had  been  tested  out,  den  of  the  San  .Antonio  News.  _  an  eggshell,  but  all  those  left  were  able 


Tti,.  Hlcnaiz-hoc  nrill  trpat  tbp  and  a  leaky  radiator  soldered,  we  were  In  the  rear  cockpit  Capt.  Nelson  M.  to  jump,  and  it  was  in  the  fall  of  smi^ 

story  of  the  C-2  disaster  from  a  purely  r<^ady  to  sail.  Life  belts  were  distrib-  Walker,  aide  to  Major  Gen.  John  Hines,  fifteen  feet  that  they  were  injured. 


news  standpoint,  so  I  will  abandon  that 
attitude  since  I  filed  the  dispatches  to  the 
Houston  Chronicle,  and  in  this  review, 
written  two  hours  later,  when  my  nerves 
are  a  little  more  settled,  I  will  deal  in 
retrospect  upon  the  past  four  hours  of 
my  life,  probably  the  most  exicting  pe¬ 
riod  of  my  existence. 

I  arose  this  morning  at  the  usual  hour 
of  six,  and  brought  in  the  morning  paper. 
In  it  I  read  that  the  other  newspaper  men 
were  to  take  their  flight  this  morning, 
whereas  I  was  scheduled,  by  arrange¬ 
ments  with  Major  Strauss,  commanding, 
to  go  up  this  afternoon.  I  ’phoned  the 
major  at  Brooks  Field  and  told  him  I 
would  like  to  take  the  trip  with  the  other 
scribes,  and  he  said  to  come  on  out  and 
he  would  arrange  it.  So  I  left  the  house 
at  7:10  a.  m.  for  the  field,  catching  a 
ride  out  with  Lieut.  Turnbull.  My  wife’s 
last  words  were : 

“Be  careful,  I’ve  got  a  hunch.” 

Those  same  words  flashed  before  my 
mind’s  eyes  when  I  first  heard  the  gaso¬ 
line  tanks  on  the  bottom  of  the  ship's 
car  crushing.  That  was  the  cue  for  me 
to  change  my  mind  and  immediate  loca¬ 
tion.  To  those  words  I  owe  my  whole 
skin. 

.\rriving  at  the  field  about  7.30  a.  m., 
1  sat  in  the  car  with  Lieut.  Turnbull  and 
swapiied  army  experiences  until  it  was 
time  for  him  to  go  to  officers’  school. 


DEMOCRACY'S  HIGHEST  TRIBUNE 

(Special  to  Editok  &  PuaLisHEn) 

T>UEN0S  .AIRES,  Oct.  18. — The  journalistie  tribune  is  the  highest  that 
^  democracies  know  for  the  diffusion  of  thought  and  the  interchange 
of  ideas  among  the  men  of  the  entire  world.  Dr.  Ezequiel  P.  Paz,  owner 
and  director  of  La  Prensa,  declared  in  an  address 
here  tonight. 

The  occasion  was  a  banquet  given  by  Dr.  Paz 
to  the  staff  of  La  Prensa  and  to  prominent  citi¬ 
zens  of  Buenos  Aires  in  celebration  of  the  fifty- 
third  anniversary  of  the  founding  of  La  Prensa. 

“Newspapers  are  a  power  for  well-being  in- 
depemlent  of  other  means  of  government  of  a 
people,”  said  Dr.  Paz.  “Their  force  cannot  .be 
measured,  because  the  journalistic  tribune  is  the 
higliest  that  democracies  know.” 

(Explaining  his  journalistic  ideals.  Dr.  Paz 

declared  that  independence  is  the  guiding  star 
,  ,  .  ^  K/euuiel  P.\z 

of  Ills  newspaper. 

“None  in  La  Prensa  asks  the  political  opinion  of  the  men  whose 
conduct  must  be  judged  in  our  columns.”  said  he.  “In  writing  any 
article  or  commentary,  the  first  thing  a  journalist  should  do  and  does 
do  is  to  confront  deeds  with  laws  and  to  formulate  a  judgment  favorable 
or  unfavorable  in  strict  accordance  with  the  facts.” 


I  had  ample  time  to  jump  and  took 
care  how  I  alighted,  my  descent  being 
made  for  about  ten  feet  to  the  ground 
without  mishap.  When  I  recovered  my 
balance  I  looked  up  and  saw-  the  big 
bag  passing  directly  over  my  head,  as 
the  second  gust  was  whipping  it  to  the 
right,  the  ropes  having  broken.  My  first 
thought  was  that  the  bag  might  explode 
and  envelop  me.  .so  I  beat  a  retreat  and 
when  it  struck  the  hangar  I  was  clear 
of  it  by  fifty  feet,  having  done  about  fifty 
yards  of  sprinting  in  absolutely  “nothing 
flat.” 

.As  I  was  running  I  heard  the  crash 
behind  me,  and  I  stopped  in  my  tracks 
and  saw  the  bag  settled  against  the  han¬ 
gar  d<x)r  with  a  big  rent  in  its  left  side. 
.As  the  car  crashed  upon  the  concrete 
truck  1  thought  of  my  companions  whom 
1  bail  not  seen  escape.  So  I  ran  back 
to  the  ship  to  try  and  help  them.  In  a 
few  seconds  after  the  crash  occurred,  as 
I  stoiKl  about  fifteen  feet  from  it,  the 
explosion  took  place.  I  turned  and  ran, 
with  the  flames  licking  my  heels.  .At  a 
safe  distance  I  turned  and  saw  the  ship 
in  flames  resting  against  the  door  of  the 
hangar  and  about  fifteen  feet  off  the 
ground  on  the  trucks.  Then  1  saw  a 
soldier  on  the  ground  crawling  from  the 
wreckage.  I  heard  someone  yell  “Get 
Bills.”  I  .started  for  him.  but  ten  or 
more  of  bis  comrades,  who  were  closer 


.-.iij,.  •  nas  iiiioiiiivu  I  vvimiu  iiiiu  iiiiii  ui.li  wcic  «.uiiiiuriauiy  lucKi'ii  unuer  inc  r..x|iiess,  was  scaieu  ocsiue  me  on  iiiy  nr...„l.l,.n  .....o  i  Ac  lUo  cViIn 

at  the  Officers’  Club.  I  met  the  major  bottom  of  the  carrying  car.  .All  you  right,  facing  Capt.  J.  G.  .A.  Montague,  t,. 

on  the  road,  and  as  I  sized  him  up  when  had  to  do  was  snap  on  the  rope  and  assistant  G-2  of  the  8th  Corps  area,  who  i,,, ihat 

he  was  approaching.  1  wondererl  what  jump  out  and  take  your  ch.-inces  of  clear-  was  seated  on  Capt.  Walker's  left.  Next  „  '  tv  *r.nn  t-nowinCT  full  i»pI1 

strange  exiieriences  this  man  would  show  ing.  Major  Strauss  said  we  would  Lind  to  .Anderson  was  Ben  Baines  of  the  San  ’,..r,„i/i  f^Ur.«,  tKp 

me,  what  thrills  he  had  to  offer  that  at  Camp  Travis  and  get  other  belts.  I  .Antonio  Light,  facing  Major  John  McD.  „  ‘  i.,  kIp.v  l,;™  /iff  iV.p  tr,.pt/  f/ir  ■ 
would  stir  the  emotions  of  a  case-hard-  arranged  with  Capt.  Walker  that  in  ca.se  Thompson,  assistant  G-2  of  the  8tli  Corps  twpniv  foot  TEo  ntbpr# 

died  reporter’s  mind.  The  major  is  not  of  such  an  accident  I  would  jump  on  .Area.  There  were  ten  of  us  in  the  car  i  oc  i  ipnmpa 

what  you  would  call  good-looking,  but  his  back  for  the  ride  down,  but  we  never  of  the  ship  as  she  started  to  leave  the  ,  »i!»  tne',.  i,/.cn;i,i  - 

he  is  one  of  those  gentlemen  of  stalwart  tried  the  expe-riment.  hangar  «1'  “t  the  base  hospit.i  . 


build  that  commands  admiration,  sandy  of  .After  our  pictures  were  taken  we  “Sand  off  the  car,”  yelled  Major  Thompson,  right  arm  broken, 

complexion  and  hair,  lithe,  and  straight  signerl  the  relca.se  that  we  would  not  Strauss,  and  as  the  sandbags  were  re-  'tnd  ribs  cru^ed.  He  was  the  m_o.st  sen- 
up  and  down  for  over  six  feet.  He  is  a  hold  the  government  responsible  in  case  Ica.sed  we  felt  the  car  rise  slightly  and  injured.  Sgt.  .Albrecht,  j'lRfit  sfi* 

young  man,  at  least  in  appearance,  and  of  an  accident,  a  printed  formality  with  we  were  moving  toward  the  entrance,  the  sprained :  I^n  Baines,  left  arm 

he  impressed  me  as  one  who  desired  to  which  every  reporter  is  familiar.  Har-  nose  lieing  carried  towards  the  left  to  broken ;  Senor  Naranjo,  right  ^g  in- 
be  congenial,  but  who  possibly  thought  vey  Patterson,  the  idiotograplicr  of  the  be;Kl  into  the  cross-hangar  wind  that  was  P'red,  but  not  broken,  and  cuts  about  the 


his  minor  years  as  compared  to  his  rank  group,  was  disappointed  bccau.se  he  could  blowing  about  12  miles  per  hour.  Every 


C  apt.  Walker,  scratched  slightly 


required  a  dash  of  dignity.  It  was  easy  not  go  up  with  us.  He  was  lucky,  for  thing  was  going  nicely  until  the  nose  of  ?  ajKl  hands ;  Major  Strau.^, 

to  tell  that  his  commanding  air  was  en-  lieiiig  on  the  ground  he  secured  pictures  the  ship  protruded  out  of  the  hangar,  i  ’nr' 

tirely  forced  by  army  regulations,  aixl  of  the  disaster  that  will  be  exclusive,  when  a  strong  gust  of  wind  whipped  it  hand  scratch^l;  Oliver  Holden, 

not  characteristic  of  the  man.  although  the  army  had  a  camera  work-  to  the  right.  The  gas  tanks  underneath  scratches ;  C^t.  Montague,  slight 

We  walkwl  down  the  avenue  together  ing  likewise.  dragged  the  ground,  the  front  one  crush-  scratches.  S.  I^ane  Wasson  got  away 


although  the  army  had  a  camera  work- 


We  walkwl  down  the  avenue  together  ing  likewise.  dragged  the  ground,  the  front  one  crush-  scratches,  b.  l^a 

to  headquarters,  and  after  a  few  moments  The  following  composed  our  sailing  ing.  It  was  then  I  decided  to  leave  the  •*  whole  skin 


got  into  an  official  automobile  and  were  party : 


ship  without  ceremony  and  admonisheil 


(Continued  on  pa^c  27) 
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NATIONAL  AD  DISPUTING  LOCAL  COPY 
REFUSED  BY  TOLEDO  NEWSPAPERS 

Blade  and  News>Bee  Bar  Two  Advertisements  of  B.  B.  &  R. 
Knight,  Based  on  Injunction  It  Secured  Against  Newspaper 
Copy  of  Retailer  Who  Misapplied  Trade-Mark 

W 


to  Paul  Block,  Inc.,  its  special  repre- 

„  £  j  1*  ivoom  latjric,  oui  aoc 

sentative,  giving  its  reasons  for  declin-  Company  to  designate 
ing  the  B.  B.  &  R.  Knight  advertising,  shirts,  which  is  the  pU 


The  Toledo  Blade  answered  by  sub-  did  temporarily  enjoin  the  MUner  Company 

i _ i  _ : _ i  irom  using  the  words  Fruit  of  the  Loom,  as 

mitting  copies  of  a  letter  it  had  received  ^  name  fcr  shirts  sold  hy  Milner.  He  speci- 
from  W.  L.  Milner  &  Co.  and  its  letter  fically  authorized  the  Milner  Company  to  adver¬ 
tise  and  sell  shirts  made  from  ‘Fruit  of  the 
I^m’  fabric,^  hut  does  not  permit  the  Milner 
:  them  ‘Fruit  of  the  Loom’ 
laintiff's  trade  mark  name. 

The  latter  statement  follows :  .  ‘‘The  order  of  Judge  Westenhaven  is  but 

temporary,  and  stands  only  until  a  formal  hear* 
“Paul  Block.  Inc.,  ing  is  had  and  ctmplete  proof  introduced  by 

“New  York  City.  both  parties.  Even  the  temporary  injunction 

“Gentlemen-  In  further  connection  with  the  does  not  become  effective  until  the  plaintiffs 

^HAT  is  a  newspaper’s  duty,  and  Ernest  Simons  Manufacturing  Company  daily  order  from  th^  ^  ^^reVJe'cu’^ityS^r'V 

what  are  its  privileges  in  the  fol-  licensed  manufacturers  of  ,  e  o  sol  dated  te  tile  Adve  ^  ^  Milner  Company,  m  case  the  temporary 

lowing  circumstances:  ‘Fruit  of  the  l^om  Shirts,’  then  ”  °'“Yn”ouriXment,  it  would  be  inviting 

One  of  its  advertisers  makes  statements  tne  United  states  District  court  ot  trouble  fcr  a  newspaper  to  carry  the  proposed 

in  his  advertisini?  conv  which  a  national  the  Northern  District  of  Ohio,  Western  ^  ,  .  advertisement.  There  is  already  pending  in 

in  nis  aaverusing  copy  wnicn  a  national  r^-  -  -  ,  ini„nction  On  Sentem-  This  advertisement  appeared  in  Toledo  an  action  against  one  of  the  Toledo 

manufacturer  claims  do  not  represent  the  ^’^i^n,  lor  an  injunction,  un  »eptem-  newspapers  involving  $100,000  or  $200,000  dam- 


facts  with  regard  to  the  goods  advertised.  !??r,  ^  granted  against  W.  L.  TQjgJo  Newsoaners  on  lune  23rd  “5^®  publishing  conclusions  as  to  the  effect 

Later  this  manufacturer  is  granted  an  Milner  &  Co.  °*“'ft“wili“l^"quite  obvious  to  each  of  the  Toledo 

injunction  against  similar  statements  and  ...  , - n - Z - ^ - T": - : - 1  papers  thkt  this  is 


his  advertising  agent  prepares  copy  de-  made  up  an  advertisement  consistin^g 
signed  to  controvert  the  statements  over  fidtost  exclusively  of  quotations  from  the 
which  the  dispute  arose  and  offers  it  to  Judge  s  decisitm. 

the  newspapers  which  printed  the  orig-  Again  both  papers  have  refused  to 
inal  advertisement.  The  newspapers  re-  ‘■^P.Y;  ,  . 

fuse  to  accept  the  copy.  The  adver-  calling  this  to  your  attention 

tising  agency  feels  that  it  and  its  client  ^>ecause  it  seems  to  ^  a  particularly  fla- 
have  received  shabby  treatment  and  send  Sf^ut  instance  of  the  unwillingness  of 
their  complaint  to  the  trade  press.  newspapers  to  correct  misleading. 

What  should  the  newspaper’s  course  unfair,  and  harmful  advertising  which  has 
have  been?  Was  it  right  in  refusing  to  >n  their  column**  signed  by  local 

open  its  columns  to  advertising  contro-  advertisers.  $  ,  .  .  , 

versy  which  might  lower  public  con-  amazed  by  the  attitude  of 

fidence  in  newspaper  advertising?  Or  ^"cse  two  newspapers.  It  seems  to  us  a 
should  it  have  permitted  the  manufac-  reflection  on  the  good  faith  of  some 
turer  the  same  latitude  that  it  gave  the  ^icwspapers  and  on  the  stability  of  news- 
merchant  in  his  statements?  p^er  advertising.  Here  is  a  situation 

Read  the  letter  from  the  George  Batten  a  highly  reputable  manufacturer 

Company  and  the  statements  of  the  Toledo  ^  well-known  and  high-grade  article  is 
News-Bee  and  the  Blade  with  respect  to  virtually  helpless  in  his  honest 

the  controversy  that  has  arisen  over  the  ^  wrong  that  has  been 

advertising  of  “Fruit  of  the  Loom”  shirts  done  him. 


Now  Genuine  Printed 
Fruit  of  the  Loom 
Shirts  at  $1.59! 

Tha  ordan  «ra  that  thaaa  ihlrta  ICITST  aall  for 
not  laaa  than  $2->^kow  f  ooliah  for  anjrona  to  fira  ordan 
likathat. 

Tha  ahirta  ara  $1.69  at  IClner’a— boodrada  aad 
buadrada  of  tham — 

All  fraah  and  now— 
aad  tho  rarr  choieait 
pattama  In  tho  Fmlt 
of  tha  Loom  lino^from 
ftfipaa  to 
elaatar  atripaa. 

Siaat  14  to  17 
%IM  at  KOnarW 
Whj  pay  $2?  Why 
buy  AKVTUIMO  with* 
oat  rattine  tho  MIL* 

HIB  pricao  and  fi(W- 
taif  yov  aarlaf  t 


and  send  your  comments  to  Editor  & 
Publisher. 


nus  ia,  IB  oar  opiaton.  Uafatr  Merchaadiaiac. 

W.  L.  Miloer  A  Compaoy  well  koair  that  Emaat  Simaaa  Manu- 
lactariaf  Compaay  la  tha  anly  maaufactorar  aathoritad  te  make 
*'Gcoaiae  Fniit  af  tha  Loom  Shirta.'*  Tha  ahirta  thay  efiared  at 


‘We  are,  of  course,  going  to  do  every¬ 
thing  possible  to  place  the  facts  before 

Tbo  ci,k;««+  Loc  man,,  ot-o  people  of  Toledo  in  order  that  our  tui. Mi.  mad.  b,  simoo.. 

nnt  I’n  flip  fnllnwimr^rnfrimiinipa  client’s  licensed  manufacturer  (Ernest  W.  L.  Uilner  *  W.n  »■>..  um  it  U  ..dr.l,  proper 

not  treated  in  tne  tollowing  communica-  that  tha  Oiaaofactufer  of  tWa  clath  aalect  the  maoofarturer  oI  the 

tions,  which  develop  from  the  decision  Simons  Manufacturing  Company)  and  t|^  oi, u., b.  «..,.d  u..  ,h.  ,..iht  -  tb. 

of  Tudee  Westenhaver  in  the  Federal  •’^f^uers  that  nave  played  tair  may  be  .hiniiuube.tke.terup(qiuait,iatheci<>thiiseif.  Aii.ithi.bu 
Court  in  Ohio  recently  that  the  licensing  ^'Sht.  bee.  expuiud  t«  tbem. 

.Up  D  D  B  D  tr',.:,.U*  T.,,.  We  should  like  very  much  to  see  this  W.LlUlner* company  wellkn«wtb.t«  ‘0.001..  Froit  «l  th. 

system  ot  the  B.  B.  &  K.  Knight,  Inc.,  _  -:-pj  columns”  u.mShirt“b.u..«T..Fniit.f th.u.mub..i.th..«.kb.nd 

gave  it  the  right  to  limit  the  advertising  ^  aod  a  priatod  Fmit  of  the  Loom  ticket  (picture  of  fmit  \m  colora) 

of  “Fruit  of  the  Loom**  shirts  to  gar-  EniTOR  &  Publisher  at  once  tele-  attached  to  one  of  the  bonona.  The  ahirta  they  aald  were  not 
ments  which  were  made  by  its  licensees  graphed  the  Blade  and  the  News-Bee  oo  marked. 

according  to  its  specifications  even  if  asking  their  reasons  for  refusing  the  Bat-  w.  l.  mioet  *  cwnpuy  weu  k»ow  that  uiy  .him  u  morked 
‘‘Fruit  of  the  Loom”  eoods  was  the  ma-  Company’s  advertisements,  which  are  uny  both  .or ...  ud  th.  muoUctorer'.  mmiey-buk  rmr.ot« 

A  1  uii,  ui  Ulc  was  Ulc  Ilia  •  •  j  •  j  ,!-•  of  obulote  utiafoctioo  to  the  porehaur. 

terial  used.  reproduced  on  this  pave,  and  received  this 

This  decision  was  reported  in  Editor  reply  from  J.  G.  Tritsch,  advertising  man- 
&  Publisher  last  week.  On  October  13  ager  of  the  News-Bee : 

E.  C.  Harrington  of  the  George  Batten  “It  has  always  been  contrary  to  our 
Company  addressed  the  following  letter  policy  to  permit  the  advertising  columns 
to  Editor  &  Publisher:  of  the  News-Bee  to  be  used  as  a  battle- 

“On  June  23,  1922,  W.  L.  Milner  &  ground  between  advertisers.  At  the  time 
Co.,  of  Toledo,  ran  in  the  Toledo  papers  the  court  injunction  was  issued  this  in- 
an  advertisement  on  ‘Fruit  of  the  Lrom  formation  appeared  in  our  news  columns. 

Shirts’  at  $1.59  each.  In  the  advertise-  “When  the  agency  submitted  the  ad- 
ment  they  said.  ‘Now  Genuine  Printed  vertisement  our  censor  ruled  that  be- 
Fruit  of  the  Loom  Shirts  at  $1,591  The  cause  of  its  not  being  constructive  ad- 
orders  are  that  these  shirts  must  sell  for  vertising.  but  rather  destructive,  the  best 
not  less  than  $2.00 — how  foolish  for  any-  interests  of  advertising  in  general  would 
one  to  give  orders  like  that.’  be  served  bv  standing  by  our  policy.  The 

“On  July  19,  1922,  they  ran  in  the  copy  as  submitted,  in  our  opinion,  would 
Toledo  papers  an  advertisement  which  have  a  tendenev  to  discredit  in  the  minds 


W.  L.  MilDer  A  CampBay  well  kaew  tkat  the  iklrtB  tbvy  Mid 
were  tkimped  in  *i»  compered  to  the  **CeaaiB0  Fmit  of  tbo  Loom 
ShirtB.H  that  they  were  aet  nude  with  the  box  pUit*  that  they 
tacked  tbo  extra  bvttoa  aad  battonholc  abooe  the  caff,  end  ether 
nice  detaila  that  are  the  eamurka  of  tho  “Geaalae  Fmit  of  the 
Loom’*  aad  other  quality  ohirta. 

W.  L.  Milaer  A  Compaay’a  Mle  dtfeace  ia  that  the  ahirta  aador 
diacttoaiot  were  oude  of  *‘Pmit  of  the  LMm.'*  Graatedl  Bat  ia 
all  fairaew  we  ask— **If  a  coaaterfeit  dollar  ia  oude  of  ailTor,  ia 
it  aay  tho  ioaa  a  coaaterfait?” 

a  B.  &  R.  KNIGHT,  INC. 

Fruit  of  the  Loom 


Advertiaement  Which  Toledo  Blade  and  To¬ 
ledo  Newa-Bee  Declined  to  publiah 


between  two  of  the  large  department  stores,  both 
of  whom  are  excessive  users  of  newspaper  space, 
and  such  an  advertisement  as  is  proposed  by 
the  Knight  Company  is  quite  clearly  in  direct 
conflict  with  a  well  known  rule  of  newspapers 
refusing  to  permit  advertisers  to  engage  in  per¬ 
sonalities  with  other  advertisers,  or  refer  to 
competitors  by  name. 

“Even  though  the  injunction  becomes  final, 
which  is  not  certain,  it  will  still  permit  the 
Milner  Company  to  advertise  and  sell  shirts 
made  from  ‘Fruit  of  Loom’  fabric,  and  will 
merely  prohibit  them  from  calling  them  ‘Fruit  of 
the  Loom’  shirts,  which  Is  the  registered  trade 
mark  cf  B.  B.  &  R.  Knight,  Inc. 

“It  is  very  unlikely  that  any  newspaper  with 
these  facts  clearly  before  them,  would  be  will¬ 
ing  to  accept  the  responsibility  of  running  such 
an  advertisement  as  is  proposed. 

“W.  L.  MILNER  &  CO.. 

(Signed)  “R.  M.  Croft.” 

The  text  of  the  second  Batten  adver¬ 
tisement,  which  was  similar  in  form  to 
the  one  reproduced,  follows: 

CONSOLIDATED  TEXTILE  COMPANY 
B.  B.  &  R.  KNIGHT  DIV. 

SWEEPING  INJUNCTION  GRANTED 
FRUIT  OF  THE  LOOM 

We  thought  this  advertisement  was  unfair. 
It  appeared  in  Toledo  newspapers  June  23, 
1922.  We  applied  for  an  injunction.  On 
Friday  September  29,  Judge  Westenhaver  of 
the  U.  S.  District  Court  for  the  Northern 
District  of  Ohio  handed  down  a  decision  grant¬ 
ing  a  preliminary  injunction  against  W.  L. 
Milner  &  Company.  Judge  Westenhaver  said 
in  part: — 

“ .  During  this  period  of  thirty  years 

B.  B.  &  R.  Knight,  Inc.,  has  permitted  and 
licensed  manufacturers  of  men’s  shirts  and 
other  garments  to  us:  and  apply  this  trade 
mark,  but  has  done  so  only  on  condition  that 
the  manufacturer  jo'n  with  the  owner  of  the 
trade  mark  in  guaranteeing  not  only  the  quality 
of  the  goods  but  the  workmanship,  design  and 
reliability  of  the  finished  article.  They  have 
selected  only  reliable  manufacturers  of  high 
standing  and  have  re-juired  such  manufacturers 
to  join  with  the  owner  of  the  trade  mark  in 
such  warranty  and  guaranty  and  also  in  an 
obligation  to  refund  the  purchase  pr'ce  if  the 
ultimate  user  was  for  any  reason  dissatisfied 

with  the  article  .  As  a  result  of  this 

course  of  business  during  a  period  of  thirty 
years,  shirts  and  similar  articles  of  wearing 
apparel  thus  manufactured  and  guaranteed  have 
become  known  to  the  trade  as  Fruit  of  the 
Loom  shirts  or  product . 

“It  (W.  L.  Milner  &  Company)  obtained 
genuine  Fruit  of  the  Loom  cloth  and  had  shirts 
made  for  it  by  the  Commodore  Shirt  Company 
and  othi-rs  not  authorized  by  B.  B.  &  R.  Knight, 
Inc.  to  use  its  trade  mark.  It  is  this  product 
and  the  representations  made  by  the  defendant 
(W.  L.  Milner  &  Company)  by  advertisement 


read  in  part,  ‘There  are  alone  over  500  of  the  people  the  truthfulness  of  adver-  to  your  letter  w^Uten  ^o  ^i&r  TaliMdge  on  the  “A'*  otherwise  in  selling  it' which  has  produced 

usual  $2  printed  Fruit  of  the  Loom  tisintr  as  a  dcneral  pronosition.  .  .  *  . 

Shirts  .  .  .  All  for  $1.’  “The  News-Bee  has  always  exercised  a  intention  in  this  whole  matter  is  to 


“In  an  advertisement  dated  July  20,  strict  censorship  over  its  advertising  col-  amj^* if”  the  *case '^shoLd*' be'*re*versed'°anY”rhe  shirts  are  sold  at  $2;  also  that  defendant’s  (W. 


‘‘The  evidence  shows  ......  the  genuine 

licensed  and  guaranteed  Fruit  of  the  Loom 


L.  Milner  &  Company)  shirts  are  more  cheaply 
made  and  are  of  inferior  workmanship. 

“Upon  the  foregoing  facts  (and  others  out- 


1922.  under  a  display  heading.  ‘Shirts  on  umns  has  not  printed  controversial  ad-  Ueorge  Batten  A«ncy  were  in  the  same  posi 

pie,’  is  the  following:  Truit  of  the  vertising.  nor  admitted  to  its  plumns  w^^li/Lst  c^rtaiSy  u^se  the - 

Loom  Shirts  $1.19.  .  .  Mens  ^  lien-  fake  financial,  unclean  medical  clairvoy-  in  the  interests  of  George  Batten  Company  as  hned  at  length  in  the  decision  the  law  is  well 

uine  Fruit  of  the  Loom  Shirts  in  neat  ant  or  anv  advertising  that  could  not  pass  j*  "pw  m^ifested  in  the  interests  of  the  W.  settled  that  the  defendant’s  conduct  is  unlaw- 

...  I.-  t.  1-  •  ..t.  1  it _  L.  Milner  Coraoanv  tul  and  that  the  plaintiffs  are  entitled  to  an 

striped  patterns.  ^  censorshm,  believing  that  the  “The  Milner Tompany  inform  us  that  the  injunction.  The  defendant  (W.  L.  Milner  & 

In  an  advertisement  inserted  August  best  interests  of  its  readers  would  be  matter  pertaining  to  shirts  manufactured  from  Company)  must  be  found  to  have  intended  to 
17,  1922,  is  the  following;  ‘Men’s  Shirts  served  through  keeping  the  advertising  ’Fruit  of  the  I-oom  Cloth’  and  published  as  a  produce  confusion  by  the  labeling  and  mark- 
Fine  Assortment  of  Much  i-nlnmne  frop  from  all  nhiectionahle  ad-  Pptt  °f  their  advertisement  in  the  Daily  Blade  mgs  of  its  shirts,  and  particularly  by  its 

TT.  .  't,'-  ■.  .‘\SSortmeni  oi  Muen  columns  tree  ■I'^tn  an  oniecttonanie  an  23,  1922,  was  wholly  a  mistake  in  so  methods  of  advertising.  It  must  be  found  to 

Higher  Priced  Shirts — Woven  and  Print-  vertising  as  well  as  refusing  the  use  ot  far  as  the  statements  made  in  the  aforesaid  have  done  so  with  the  wrongful  object  and  pur- 
ed  Madras,  Percale.  Repp  Cloth  and  Gen-  our  columns  to  advertisers  or  noliticians  advertisement,  and  that  they  had  no  intention  pese  of  appropriating  some  part  of  the  plain- 
1, 1'ni.  r,(  the  T  «r>Tn  ^hirtc  ’  ...he  mlahf  a.lsh  te  civ  cemethino^  of  n  whatsoever  in  infringing  upon  any  copyright  or  tiff’s  trade  and  good-w  11  and  of  passing  out 

Uine  rruit  ot  the  Loom  Musim  .  hirp.  who  might  wish  to  sav  something  or  a  ti-aje  name  owned  by  any  other  concern;  that  to  the  purchasing  public  its  shirts  under  favor 

Inasmuch  as  our  client,  B.  H.  &  K.  destructive  nature  concerning  a  competitor  the  error  w.-is  made  by  their  advertising  de-  of  plaintiff’s  reputation  and  good-will,  built  up 

Knight,  Inc.,  manufacturers  of  ‘Fruit  of  or  a  nolitical  opponent.  partmrnt  without  knowledge  of  the  store  man-  by  many  years  of  labor  and  advertising . 

the  Loom.’  has  for  some  years  licens^  “These  rules  and  polieies  were  in  force  these  facts  in  mind  we  have  consulted  pro^de  tha*!' defenTnY'Tw. ‘L ’hlifneV'l'* 

reputable  manufacturers  ot  shirts  to  make  loner  before  the  formation  of  the  Better  the  W.  L.  Milner  Company  with  regard  to  the  pany)  may  sell  its  shirts  now  in  stock  on  con- 
shirts  of  ‘Fruit  of  the  I>oom’  and  use  Business  Commission,  and  it  might  he  publication  of  the  B.  B.  &  R-  Knight  adver-  d  tion  only,  however,  that  there  be  first  placed 

the  ‘Fruit  of  the  I  00m’  label  and  has  in  well  to  advise  here  that  the  Toledo  under  date  of  Octobw  9,  received  thereon  a  distinctive  and  conspicuous  label 

me  rruil  01  me  lo  im  lanei  ann  nas  1  uell  to  arnisc  nere  tnat  tne  loieno  ^  which  is  attached  stating  that  they  are  not  genuine  Fruit  of  the 

each  case  entered  into  a  contract  with  News-Ree  cn-oncrates  to  the  limit  with  heret-,.  Loom  shirts  made  by  plaintiffs  or  any  of  their 

the  manufacturer  as  to  the  standard  of  the  Better  Business  Commission,  both  lo-  „  t*!®  publication  of  the  B.  B.  licensees,  but  .ire  made  by  ether  manuf.'icturers. 

workmanshin  in  order  that  no  shirts  ealiv  and  natinnallv  t  cannot  recede  from  our  whose  names  must  be  correctly  given,  and  from 

WOrKmansnip.  m  order  mat  no  sniris  cav  and  national  I  v.  former  decision,  and  we  are,  therefore,  return-  making  any  other  representations  with  respect 

bearing  the  bruit  ot  the  lomm  label  “It  certainlv  was  not  through  anv  fear  mg  the  order  and  copy,  and  regret  exceedingly  thereto  than  that  they  are  made  from  the  same 
might  be  poorly  made,  they  objected  to  of  a  local  advertiser  that  we  were  in-  cannot  see  our  way  to  publish  it.  material  as  that  from  which  are  made  the 

the  advertisement  IxTanse  these  shirts  fluenccd.  nor  was  it  because  we  had  any 
advertised  by  W.  L.  Milner  &  Co.  were  grievance  against  B.  B.  R.  Knight  or 
not  made  hy  a  licensed  manufacturer  and  the  verv  capable  aeenev  which  renresents 


“THE  TOLEDO  BLADE  CO.” 

The  letter  from  W.  L.  Milner  &  Co. 


genuine  Fruit  of  the  Loom  shirts 

B.  B.  &  R.  KNIGHT,  INC. 

MAKERS  OF 
FRUIT  OF  THE  LOOM 


were  of  lower  duality  than  genuine  ‘Fruit  them  that  the  ennv  was  omitted.  We  Blade  reads:  _ 

of  the  I^om  Shirts.’  ivant  all  of  the  good  advertising  in  our  “C,entlemen:  In  regard  to  tne  proposed  adver-  J 

Wc. at  that  ttme  prepared  an  advertise-  columns  that  we  can  secure  lee^itimatelv,  ig  puj.  judgment  that  the  proposed  adver-  rp*  »  -  r  xt  *  i  aj 

ment  for  the  Toledo  papers.  We  .sent  this  but  we  have  no  room  for  advertisinn^  that  tisement  is  misleading,  does  not  properly  and  f  he  Association  ot  National  Adver- 
to  the  Blade  and  the  News-Bee  in  Toledo,  bas  a  tendency  to  weaken  tbe  confidence  ^aFly  set  forth  the  court’s  action,  and  is  only  tisers  will  hold  its  semi-annual  meeting 
Both  papers  refused  to  print  it.  of  the  public  in  what  appears  in  our  “  ^We  facts'™*"  that  Judge  Westenhaven  did  I-aurel  House,  I.akewood,  N.  J., 

“B.  B.  &  R.  Knight,  Inc.,  and  the  naper.”  not  ijrant  a  so-called  'sweeping*  injunction,  but  November  22,  23  and  24. 


Editor  &  Publisher  for  October  21,  1922 
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EVEN  WATER  IS  ADVERTISABLE  AND 
IT  MAKES  GOOD  COPY,  TOO 

Ererybody  Knows  What  It  Is  and  What  It  Does,  hut  an  Oakland 
(Cal.)  Corporation  Is  Telling  the  Public  Much 
About  Aqua  Pura  That  It  Didn’t  Know 

By  HAMMOND  EDWARD  FRANKUN 

Editokiai.  Note. — Thit  it  the  fov-rtetnth  of  a  teriet  of  articles  by  Mr.  Franklin  on  important 
phatet  of  creating  tales  through  nevspaper  advertiting,  bated  on  stud-es  of  methods  and  results 
M  current  successful  local  sectional  and  national  users  of  newspaper  advertising.  Readers  of 
Editoi  &  PuBLiSHEH  who  know  the  facts  behind  noteworthy  efforts  are  invited  to  send  them  to 
Mr.  Franklin,  care  of  Eoitob  St  Publisher.  Suggestions  and  comments  are  invited.  The  ne.rt 
article  of  the  series  will  aopear  in  an  early  issue.  Look  for  tf. 


requirements  or  inclinations  in  the  matter.”  ment.  You  are  invited  to  become  a  stock- 
just  as  some  milk  interests  have  used  holder.” 


copy  to  promote  drinking  more  milk,  a  Subjects  of  other  pieces  of  copy  include 
number  of  pieces  of  copy  of  this  current  “Drink  water  and  regain  your  proper 
newspaper  campaign  sells  the  value  of  weight,”  “Office  workers,  drink  water 


drinking  more  water. 


for  that  four  o’clock  fatigue,”  “Drink 


One  piece  of  copy  under  the  heading,  water  every  morning  before  breakfast,” 
“Let  the  children  have  plenty  of  water,”  “For  that  all-gone  feeling,  drink  water,” 
says:  “How  one  should  drink  water,”  “Should 

“Haven’t  you  often  envied  children  be-  your  baby  have  more  water?,”  “Water 
cause  of  their  exuberant  vitality — joyous  ^  guard  against  sickness,’  etc. 


spirits — abundant  good  health? 


Other  pieces  of  copy  compare  the  pur- 


“Hasn’t  your  heart  often  ached  to  see  ity  of  the  water  supply  to  the  old  oaken 
the  youngsters  beginning  life  with  frail,  bucket,  the  town  pump,  the  waters  of  the 


undeveloped  sickly  bodies? 


Rye  and  the  old  water  barrel.  The  copy 


“You  may  have  wondered  why  all  is  hand-lettered.  The  word,  water,  in 
children  are  not  well  and  strong.  Per-  the  name.  East  Bay  Water  Company,  is 


V^ATER  is  made  up  of  two  parts  of  bling  because  it  appreciated  what  it  was  haps  thousands  \yould  be  healthier  if  stressed.  Through  all  of  the  copy,  the 
”  hydrogen  and  one  of  oxygen.  .getting  for  its  money.  more  care  were  given  to  what  they  eat  convincing  specific  predominates. 


It  is,  fundamentally,  the  same  wher-  The  copy  has  averaged  two  columns  and  drink 


ever  it  is  found.  You  use  it  to  drink,  by  10  inches,  but  when  necessary  page 
your  wife  utilizes  it  in  cooking.  Tommy  space  has  been  used. 


As  may  be  deduced  from  the  copy,  the 


“Take  the  matter  of  water:  Normal  use  of  advertising  by  the  company  is 
children  need  plenty  of  water — especially  without  doubt  proving  helpful,  indirectly. 


wets  down  the  garden  with  it,  and  your  “The  East  Bay  Water  Company  has  if  they  eat  the  usual  ‘mixed’  diet  con-  in  keeping  present  stockholders  well 

wife’s  right  arm,  Bridget,  with  H,0  been  a  consistent  advertiser  for  several  sisting  largely  of  so-called  ‘dry’  foods  pleased  with  their  investment  and  in  in¬ 
souses  the  dirt  out  of  the  family  clothes,  years,”  said  La  Fayette  D.  Mathews,  in  Dietitians  claim  that  water  assists  the  teresting  the  new  capital  which  public 

Here,  certainly,  is  a  product  which  charge  of  the  copy  department  of  the  K.  stomach  and  bowels  in  the  process  of  utilities,  as  well  as  private  corporations, 

_ — ^ _ _ I T  ij A ,1..^-.*.:^: A _  r\^t.  _ ai _ i  _ 


Ll«*t«‘T  sistm  eWUna  m- 

^  C— B»«|tkwrt— fciwt  BiisIWB— joy. 
•MS  Bpnes— pad  kalikf 
HsM’t  y««r  Wan  •ttn  «W4  sa  m« 
vaaaMm  hcpaaMia  Mr  aak  kid,  aader- 

Taa  aMj^kivi  waadvrad  aky  all  daldrta 
•aald  be  bcalriMwTaiaM'aB^acBa  |ia«a 


even  the  veteran  newspaper  publisher  or  L.  Hamman  Advertising  Agency,  Oak-  elimination, 
advertising  man  would  be  inclined,  off- 
hand,  to  consider  “unadvertiseable.” 

“What  can  you  say  about  water  in  Mt  the  cbtldren  DOVe  bletity  of 

newspaper  space  or  otherwise  which  will  ___  ^  V  /LU 

benefit  the  public  and  the  utility  con-  AV/  A  ^  I  '■  T7  D  ! 
trolling  the  water  supply  alike?”  the  i 

average  person  might  be  inclined  to  ^ - - - I 

query.  “Water  is  water.  Everybody  |  ^ 

knows  what  it  is  and  what  it  is  for.  i  ^ 'V 

That’s  all  there  is  to  it.  Why  adver-  f/f  / 

A  more  thoughtful  examination  of  the 
subject,  however,  indicates  that  there  can  |  1 1 1 

be  nothing  much  more  valuable  than  ad-  \ 

vertising  of  water,  and  that  like  scores  V 

of  other  products  and  services  the  op-  ,  •  !Z1Tm » m  wlrT™ 

portunities  to  be  found  in  the  advertis-  '-r'  ^  f  ^T^**.—*  **‘-~*^ 

ing  of  it  have  been  neglected  in  many  A  i  . . . 

sections  of  the  country.  ^ pm  Ami w, tlw * 

The  East  Bay  Water  Company,  of 
Oakland,  Cal.,  supplies  the  “^qua  pura”  f 

for  that  city  and  for  Richmond,  Pied-  UuBejWtitr  •'r* 

mont,  Alameda  and  Berkeley.  The  util- 

ity  serves  a  population  of  more  than  SSTICT’JS; 

300,000  people.  For  a  number  of  years 

now,  this  company  has  been  a  consistent  :3ir5l-51  r— 

and  trail-blazing  newspaper  advertiser  of  TT***?*-'  .  _  SlTIwi 

its  product,  water.  The  broad-gauge 

lines  along  which  it  has  worked  should  rr,rr3irr 

be  suggestive  of  what  can  be  done  else- 

where  in  this  and  other  types  of  service  aA  **•»  ^ 

to  the  public. 

These  municipalities  on  the  eastern 

side  of  San  Francisco  Bay  experienced  a  ^  ^  oo-t«T« 

shortage  of  water  in  1918.  Sprinkling 

lawns  was  forbidden.  So,  along  in  May,  .  I 

1919,  when  the  company  began  advertis-  ^._i  . 

ing,  it  had  an  excellent  approach  to  the  i  r  ■  ‘ 

personal  interests  of  all  water  users,  as  Here  are  three  typical  eramplee  ol  the  East  Bay  Water  Ct 

well  as  their  thrift.  A  full-page  adver-  claims  of  private  bottled  water  conpetitors.  Copy  usually 

tisement  opened  the  series. 

How  to  save  water  in  the  home  was  land,  which  prepares  this  advertising.  Most 


-I 


and  nfain  ymi^ropetTsi^t 


_ 


'T M F.  PROW. F  M  msMitMiiMK  pfnytr 
wcikM  •  one  for  MMny  mni  aad  wsfimi 
Sonir  art  coMmially  (k«4  with  the  fro^ 
Ira  of  mcTfiHi  rimr  wrifiM.  Oihm  are 
cniwinity  ctMavorwf  to  redwe. 

AMberWirB  •IprMMMrarr  preBcrAt  MWt 
tBrbMk<l*ia»B.  Twt  Adrwacs  Hir4erTt*y<^ 
Rirrilbf  tltedt<trra««i»tl>ediP^iffltCBtnwi 

Td  t»Asr*  wrutw,  me  autiwney  advimai 
itlWvB;**  Try  dnnhiaf  BfiMser  iwaaltMcrt 
hrMwracItiNral. 

^brlMvaiibcfiaMrM."  rWyurpasshere 


require  as  they  expand  facilities. 


P  U 

Than  the  wafers  & 

eSiC  i"!*  I  r  *  I 


Wh 

Em  %of  Worn 
la  Safe 


Mefte^ttatjmrem^oforrwotertsi 


tW  water  freai  vuwr  btdiim  witlt 
OMddnte.  Frra  mtareksHy  |wt4e4  wawr 
Bhsd  laads  to  tSm.ftmtet  m  yoor  komte,  the 
Ftat  Bar  Wa«r  C'a<i*pa«y  ifarrt  melKm  m 

Rrmcmlur  Fate  ta*  Wstrr  it  futa.  TcM 
Mc«  atneah  olttM  rthry  ask  s»wM  Oakland's 


pOBFRT  BURNS iwtandiaad  Hf^. 
^  dw  hnk  «f«aai  Sc  attend,  TVte.  a 
bady  <«dd  a  badr,  d  ba  •m 


BiM.aMlaitcIt  iW  waimafdir  R^««r« 
rc|>Mud  to  bar*  baeo  dear  mi  a^blaf, 
ibcy  cooU  mat  bore  bam  my  purer  ib« 
tbc  •*!«  arratd  poo  mb  Ajf  1^  tltc  EaM 
B*f  Water  Catpawy 
laMtine  imfonttca  .000001917  of  m 
torb  in  dwtMwr  bew^f  wraiord  aoi  of 
water  by  ibe  procraal  iirmm.  TkMab 
of  ibe  acratwn  mti  iienbawf  prmta  m 
wdl  aa other  aiudoo  metboda  ttaployad 
by  erprrw  to  aaorc  yoo  waact  ftae  from 
barmfal  bactarta. 

AaOTor  sod  tootrr  mm't  mm.  The  plr> 
toraaqo*  straattom  and  aaotimcotal 
tbaagMi  of  clew  mtomm  mi  old  oeRa 
aroafpropriaac  far  aaofa  wd  pocMO  Bm 
tbc  waitagriwfot  of  tho  EaM  Bay  Water 
Compaoy  cooceroa  katiF  whIi  matter 
rf-fmt  praWetoa,  rrlMch  taura  yoo  of 


Here  are  three  typieW  eremplee  of  the  East  Bay  Water  ConOeny’a  newipia>CT  advertisements,  which  haw  been  a  powerful  mtiane  of  refutiaf 
claims  of  private  bottled  water  competitors.  Copy  usually  runs  two  columns,  by  Ian  inches,  but  when  neceesary  paye  ^mce  has  been  used. 


How  to  save  water  in  the  home  was  land,  which  prepares  this  advertising.  "Most  authorities  agree  that  meals 
made  the  theme  of  much  copy  because,  “Successive  campaigns  have  been  run  to  should  be  regular — that  water  is  prefer- 
the  company  explained,  “in  addition  to  create  good-will  for  the  company  among  able  to  food  between  meals, 
water,  we  sell  service.  Part  of  this  serv-  the  people  it  serves.  “If  your  doctor  agrees  that  your  child 


I 


water,  we  sell  service.  Part  of  this  serv¬ 
ice  is  to  give  you  full  value — to  help  you 


Most  authorities  agree  that  meals  The  advertising  has  been  a  powerful 
uld  be  regular — that  water  is  prefer-  means  of  refuting,  without  seeming  to 
E  to  food  between  meals.  do  so,  claims  of  private  bottled  water 

If  your  doctor  agrees  that  your  child  competitors.  It  without  question  has  cut 


“Advertisements  have  warned  against  would  be  benefited  by  drinking  more  to  a  minimum  the  customary  large  num- 


pay  only  for  what  you  use.  and  to  use  permitting  leaky  faucets,  faulty  plumb-  water,  give  it  the  water  furnished  by  her  of  ‘|kickers”  who,  through  lack  of 

all  that  you  pay  for.”  For  instance,  tap-  ing,  etc.,  because  of  the  inflation  of  water  this  company  with  every  confidence.  information  or  mis-information,  so  often 

leaks  and  letting  children  play  with  the  bills  which  would  result,  .\nothcr  series,  “Thousands  of  dollars  have  been  spent  take  delight  in  handing  out  often  tm- 
hose  were  cited  as  examples  of  how  based  on  the  directions  of  an  able  land-  and  every  precaution  is  constantly  being  merited  “black  eyes”  to  public  service 

water  is  wasted.  scape  gardener,  explained  the  best  ways  taken  in  order  that  pure  water — water  companies.  It  has  caused  the  average 

Then  the  company  took  up  the  matter  of  irrigating  yards  and  otherwise  im-  for  drinking  as  well  as  other  purposes —  person  to  be  thoroughly  sold  on  both  the 

of  how  the  water  supply  is  kept  safe.  It  proving  the  appearance  of  Oakland  can  be  drawn  from  the  faucet  right  in  management  and  its  services, 

showed  the  reservoirs  and  the  methods  homes.  your  home.  In  addition,  the  company’s  advertising 

used.  It  gave  concrete  facts,  such  as  “One  series,  which  received  consider-  “Be  glad  that  your  city  has  a  pure  has  brought  about  a  much  more  intelli- 

how  water-sheds  are  guarded,  the  fact  able  comment,  featured  different  positions  water  supply.”  gent  use  of  water  than  would  otherwise 

that  iron  water  mains  cost  $8  a  foot,  the  in  the  water  company  and  the  men  who  In  a  panel  at  the  left,  under  the  head-  have  been  possible, 

total  amount  invested  and  the  problem  held  them.  The  importance  of  the  work  line,  "One  reason  why  F.ast  Bay  Water  This  indicates  what  advertising  brains 

and  cost  involved  in  elevating  2,000,000  performed  by  these  employes  was  em-  is  .safe,”  thc.se  facts  are  given :  working  through  the  medium  of  news- 

gallons  of  water  800  feet  daily,  as  is  phasized.  “The  East  Bay  Water  Company  owns  paper  advertising  can  accomplish,  even  in 

regularly  done  at  Alvarado  and  I-ake  “Recently  a  new  situation  arose.  I^ocal  some  42,000  acres  of  water-shed  lands,  a  “hopeless”  advertising  problem. 

Qiabot.  salesmen  of  different  bottled  water  com-  Six  mounted  patrolmen,  working  directly  - - 

The  value  of  the  advertising  proved  panics  sometimes  made  sales  by  question-  under  the  supervision  of  the  Sanitary  Third  Daily  in  Walla  Walla 

itself  in  a  new  wav  when  complaints  ing  the  purity  of  the  water  supplied  by  Engineer,  patrol  this  area  day  and  night.  ^  'i  t, 

which  otherwise  would  have  arisen  from  the  East  Bay  Water  Company.  To  con-  “Such  investments  are  made,  and  pre-  ^.s,a|,ji;hod  as  a  ckilv  raLr  Kvnn?^ 


winch  otherwise  wouia  nave  arisen  irom  mu  i .am  1. ay  tvAiui  xu  Such  investments  are  made,  and  pre-  .  established  as  a  dailv 

the  occasional  discovery  of  the  tiny  algae,  tradict  them  and  to  innoculate  people  cautions  taken,  in  order  that  the  strict  •  ,  _  r.  •  ^  thP 

a  harmless  vegetable  growth,  by  custom-  against  their  attacks  the  series  of  ad-  regulations  of  the  State  and  City  Health  1^"  ^  Corn^laTn  w^ich^^ 
er<5  yjupvp  larffelv  circumvented  The  vertiscmcnts  which  has  just  been  going  Departments — as  well  as  our  own  rules  *1  c  i  ’  ^  iV  ri**  ?. 

co^pany’s  systim  of  supervision  was  dis-  on  was  worked  out.  The  bottled  water  —may  be  rigidly  enforced  and  that  your  [.'a}  ^3^*in  th^ 

cussed  in  another  series,  with  a  multitude  companies  are  ignored,  of  course— we  water  supply  may  not  lie  polluted  at  the  ■  Snokinc  ’  f-mpire  build- 

of  concrete  nieces  of  evidence  which  simply  tell  how  and  why  the  water  is  source.  This  is  but  one  reason  for  the  ^  i 

established  the  fact  the  company  was  a  pure.  purity  of  the  water  we  serve.  Watch  for  „  W«.h!n»ton  St.t.  n.:i- 


the  occasional  discovery  of  the  tiny  algae, 
a  harmless  vegetable  growth,  by  custom- 


wcll-managed.  efficient  one, 


‘The  ‘drink  more  water’  idea  on  which  others.” 


purity  of  the  water  we  serve.  Watch  for 


The  company  went  even  further  when  some  of  the  advertisements  are  based  is  At  the  liottoin  of  each  of  the  company’s  The  Mount  Vernon  (Wash.)  Daily 
it  told  of  the  work  of  each  employe,  how  simply  an  attention-getter  and  a  builder  advertisements  appears  this  short  para-  Herald  has  made  its  appearance.  It  is 


ing.  Spokane. 

New  Washington  State  Daily 

The  Mount  Vernon  (Wash.)  Daily 


I 


long  he  had  been  engaged  in  the  work  of  good-will.  Good  points,  we  feel,  are  graph : 
,  •  M  1 _  \»ri _ u  _ ..„u»  n..*  “tu:. 


published  by  the  Herald  Publishing 


and  similar  human  facts.  When  it  be-  brought  out  along  this  line.  But  to  play  “This  company  is  engaged  in  the  biisi-  Gimpany,  recently  reorganized  with  its 

came  necessary  to  raise  the  price  of  the  safe  in  nearly  every  instance,  we  have  ness  of  serving  the  people  with  an  abso-  capital  stock  increased  from  $12,000  to 

water,  the  public  was  prepared  to  pay  ciualified  each  recommendation  by  a  ref-  lute  necessity.  Its  preferred  stock  is,  $2,S,000.  M.  J.  Beaumont  is  president  of 

the  additional  cost  with  very  little  gnim-  erence  to  a  doctor’s  advice  or  to  personal  therefore,  a  safe  and  lucrative  invest-  the  reorganized  company. 


Editor  &  Publisher  for  October  21,  1922 


COMPOSING  ROOM  COSTS  NEVER  HIGHER 
INLAND  PRESS  COMMITTEE  REPORTS 

Advertising  of  I.  D.  P.  A.  Members  Surpasses  1921  in  Volume 
by  8  Per  Cent,  but  15  Per  Cent  More  Paper  Is  Being  Used 
I  — Oppose  Audit  by  A.  B.  C.  of  Free  Circulation  Media 

(By  Teleerarh  to  Editor  &  Publisiikr) 

^HICAGO.  Oct.  19. — Members  of  the  not  pre.sent  when  Mr.  Kellogg  gave  his 
Inland  Daily  Press  .\ssociation  held  report  but  he  knew  their  statements 
their  two-day  October  meeting  at  the  could  not  differ  materially  since  their 
Morrison  Hotel,  Chicago,  October  17-18.  knowledge  of  newsprint  was  based  on 
There  was  a  good  attendance  and  the  facts.  He  declared,  however,  that  the 
reading  of  various  reports,  coupled  with  present  output  of  newsprint  would  lx- 
numerous  discussions,  brought  out  some  sufficient  for  all  near  future  demands  and 
jKiints  of  great  interest  to  the  publishers  there  is  no  need  for  alarm,  not  entirely 
affiliated  with  the  organization.  the  same  view  held  by  Kellogg,  who  was 

Two  of  the  outstanding  things  stressed  not  so  optimistic, 
during  the  gathering,  as  shown  by  care-  I-  P-  Palmer.  Xew  York,  manager  of 
ful  investigation  by  committees,  are  that  the  .American  Newspaper  Publishers 
composing  room  costs  have  mounted  to  Association,  in  telling  of  the  activities 
a  higher  degree  than  ever  before  and  of  ^his  organization  said  in  part ; 
that  while  advertising  within  the  associa-  “The  American  Newspaper  Publish- 
tion  decreased  8  per  cent,  consumption  of  ers  .Association  has  organized  not  only 
print  paper  increased  15  per  cent.  a  national  conservation  committee  but 

The  Inlanders  went  on  record  through  also  state  conservation  committees  in 
a  formal  motion  as  being  unalterably  op-  every  state  in  the  Union  for  the  purpose 
posed  to  any  audit  of  “free  circulation”  of  bringing  about  an  elimination  of  all 
bv  the  .Audit  Bureau  of  Circulations.  waste  and  an  abolition  of  all  returns. 
'Three  new  members,  the  Sault  Ste.  campaign  is  already  showing  satis- 

Marie  (Ont.)  Star,  Paducah  (Ky.)  factory  results. 

News-Democrat  and  Faribault  (Minn.)  “The  open  shop  division  of  the  associa- 
News,  were  added  to  the  roster  and  it  t’on  is  now  being  organized  for  the  pro- 
was  announced  that  the  organization  now  tection  of  the  open  shop  members.  All 
is  the  largest  regional  association  in  the  members  running  open  shops  or  open 
United  States  and  Canada.  shop  departments  and  desirous  of  becom- 

President  Frank  H.  Burgess  presided  ing  affiliated  with  the  division  were  urged 
at  the  opening  session  Octo^r  17.  Fol-  ]P  communicate  with  the  New  lork  of- 
lowing  roll  call  at  which  each  member  "‘-^of  association. _  _ 
present  rose,  gave  his  name,  the  name  ‘he  recent  proposition  of  a  press 
of  his  paper  and  a  brief  resume  of  his  advertising  appro- 

successes  or  troubles,  there  was  a  busi-  Pr'ation  of  the  National  Vacuum  Geaner 
ness  session  and  election  of  new  members  As.sociation  to  a  press  agency  account 
followed  by  the  making  of  the  reports  was  deserved.  Its  details  appear  else- 
bv  standing  committees.  Guests  were  wWre  in  this  issue.  , 

then  introduced,  including  the  visiting  ,  The  gathering  adiourned  with  an  ad- 
officers  of  the  Southern  Newspaper  Pub-  dress  by  Mr.  Sundine,  the  Inland  com- 
lishers  Association  mittee  chairman,  on  second  class  nostage. 

Past  Resident  John  Sundine  led  a  dis-  had  been  preceded  by  A  C.  Pearson, 
cussion  of  the  A.  B.  C.  meeting  in  Chi-  New  York  president  of  the  American 
cago  this  week,  as  it  affects  the  news-  Publishers  Conference,  who  told  of  what 
paper  publishers,  after  which  were  read  f^e  conference  is  d.mig  with  reference  to 
the  report  of  the  composing  room  survey  subject.  Frederick  Hume,  sec- 

committee.  This  was  composed  of  G.  H.  <  f  the  American  Publishers  Con- 

D.  Sutherland,  Ludington  (Mich.)  ference,  was  called  upon  for  additional 
News;  B.  F.  Pinkerton.  Monmouth  (Ill.)  information  on  the  second  class  postage. 

.Atlas,  and  B.  G.  Oates,  Clinton  (Iowa)  - - — 

Advertiser.  WANT  AD  MEN  PLAN  MEETING 

The  present  heavy  consumption  of  _ _ _ _ _ 

newspriiit  was  then  outlined  in  the  report  „  „  Geographical  Division  Di.- 
of  L.  P.  -Adler,  chairman  of  the  print  .  , 

committee  of  the  Inland  and  of  the  cussions  in  Atlantic  City 

A.  N.  P.  A.  iliy  Tc’.cRraph  to  Editor  &  Publisher) 

rile  afternoon  session  opened  at  1  .30.  CHICAGO,  Oct.  18. — Directors  of  the 
Bicome  tax  reports,  actiiitics  o  le  Association  of  New.spaper  Classified  .Ad- 
Soutbern  Nevvspaper  I  ublishers  -Asso-  yertising  Managers  met  in  Chicago  to- 
ciaMon  and  the  American  Newspaper  outline  preliminary  plans  for  next 

Publishers  Association  were  discusse  year’s  convention  and  start  an  intensive 
until  time  tor  adjournment.  membership  campaign.  It  was  decided  to 

1  he  second  day  s  session  opened  at  U)  foijo^y  the  precedent  of  previous  years 
a.  111.  with  the  reading  of  an  interesting  hold  the  1923  convention  at  the  same 
lejiort  _  on  the  print  market  from  the  place  as  the  meeting  of  the 

viewpoint  of  the  manufacturer,  by  R.  _S.  .Associated  .Advertising  Clubs  of  the 
Kellogg,  secretary  of  the  Newsprint  World.  Next  year’s  gathering  will  be 
Service  Bureau,  New  H's  report  Atlantic  (Tity  in  June. 

<vas_  labeled  Newsprint  bsets.  Tentativ'e  plans  were  also  made  for 

Newsprint  import^ion  of  135,()()0  tons  holding  state  and  sectional  meetings  im- 
froni  Lurope  in  19..  1  has  fallen  mediately.  The  preliminarv  idea  is  to 

the  sjieaker  said,  and  new  mills  and  ad-  meetings  in  Boston.  Philadelphia, 

ditions  in  the  United  States  and  Canada  Columbus,  Indianapolis.  St.  Louis.  ITous- 
will  go  into  operation  next  year  with  a  .Angeles,  Seattle,  Milwaukee, 

capacity  of  600  tons  daily.  Om^ha  and  anv  other  cities  whee  pub- 

“W  e  are  in  another  period  of_  general  classified  managers  desire  a 

business  increase,”  he  said.  “This  means  meeting. 

increasing  production  costs  and  rising  ivt  these  meetings  officers  of  the  asso- 
conimodity  prices.  .Advertising  agencies  nation  ^ill  be  pres-nt  and  programs 
report  great  increase  in  advertising  covering  "■eneral  classiPcd  topics  will  be 
budgets  for  next  year  and  that  a  large  pjypj,  'ph;,,  ^viU  enable  classified  man- 
proportion  of  the  total  will  be  spent  in  agers  in  anv  given  territory  to  discuss 
the  newspapers.  The  increasing  tend-  exchange  'deas  on  special  classified 

ency  of  large  advertisers  to  depend  upon  problems  peculiar  to  their  different  ter- 
newspapers  for  the  maintenance  and  ex-  ritories  as  well  as  on  general  subj'ects. 
tension  of  their  markets  is  shown  by  the  ^  membership  drive  will  be  started  at 
fact  that  while  total  newspaper  adver-  once  under  the  direction  of  John  L.  Irvin, 
tising  in  the  leading  cities  so  far  this  year  classified  advertising  manager  of  the 
has  been  6  per  cent  less  than  in  1920.  Moines  Register  &  Tribune, 

periodical  advertising  has  been  36  per  Most  of  the  newspaners  belonging  to 
cent  less  than^^  during  the  same  period  association  have  expressed  their  an- 
two  years  ago.”  proval  of  the  suggestion  that  they  run 

Edward  Beck,  secretary  of  Canadian  p  notice  at  the  beginning  of  their  want- 
Taper  &  Pulp  Association  of  Montreal  aj  sections  stating  that  the  paper  is  a 
followed  Mr.  Kellogg.  He  said  he  was  member  of  the  association  and  subscribes 


to  its  rules  and  ethics  regarding  censor¬ 
ship  of  copy  and  an  endeavor  to  keep  its 
columns  free  of  fraudulent  advertising 
welcomes  the  aid  of  readers. 

The  board  of  directors  authorized  the 
preparation  of  a  standard  notice  of  this 
character  which  members  may  use. 

The  awarding  of  the  president's  cup 
at  the  next  convention  was  discussed. 

USING  2,320,000  TONS  OF 
PRINT  IN  1922 

Consumption  13  Per  Cent  Over  1920, 

Dr.  Baker  Tells  Paper  Salesmen 
— Production  37  Per  Cent 
Over  Last  Year 

(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  19. — Prixluction  and 
shipments  of  jiaper  for  the  first  eight 
months  of  the  present  year  were  the 
largest  for  23  months,  and  only  slightly 
under  the  figures  for  1920,  according  to 
Dr.  Hugh  P.  Baker,  executive  secretary 
of  the  .American  Paper  &  Pulp  -Associa¬ 
tion.  He  gave  the  figures  in  his  address 
this  week  at  a  meeting  and  luncheon  of 
the  Salesmen’s  -Association  of  the  Paper 
Industry,  held  at  the  Drake  Hotel  in 
Chicago  in  conjunction  with  the  fourth 
b'all  business  conference  of  the  parent 
organization. 

Dr.  Baker  declared  that  the  paper  in¬ 
dustry  has  returned  to  normal  produc¬ 
tion,  but  that  normal  price  levels  have 
not  been  reached,  although  the  volume  of 
orders  being  received  for  all  grades  has 
resulted  in  a  strengthening  of  the  gen¬ 
eral  paper  market.  The  production  is 
now  equal  to  normal,  according  to  the 
speaker,  and  this  year’s  production  for 
the  first  eight  months  was  37  per  cent 
higher  than  for  the  same  period  last 
year. 

“Business  in  the  newsprint  group  con¬ 
tinues  in  record-breaking  volume,”  he 
said.  “It  is  estimated  that  the  total  con¬ 
sumption  of  newsprint  this  year  will  ex- 
cee<l  the  previous  record,  that  for  1920, 
by  13  per  cent.  On  the  basis  of  ship¬ 
ments  for  the  first  eight  months  of  the 
year,  consumption  during  the  current 
year  should  approximate  2,320,000  tons. 
In  1920,  the  previous  banner  year,  ap¬ 
proximately  2,100,000  tons  were  con¬ 
sumed.” 

N.  A.  N.  E.  Plans  for  Next  Year 

Chicago,  Oct.  19. — Newspaper  execu¬ 
tives  from  practically  all  sections  of  the 
United  States  attended  the  executive 
meeting  of  the  National  .Association  of 
Newspaper  Fpcecutives  at  the  Union 
League  Club,  Chicago,  October  17.  Ad¬ 
vertising,  print  paper  and  plans  for  their 
big  gathering  in  .Atlantic  (jity  next  June 
were  discussed,  as  well  as  many  prob¬ 
lems  in  relation  to  newspapers  in  gen¬ 
eral.  It  was  their  Fall  meeting.  -Among 
the  sneakers  were  Irvin  Paschall.  of  the 
j.  Roland  Kay  Company;  H.  Colin 
Campbell,  Portland  Cement  Company; 
John  Benson,  of  Benson,  Gamble  & 
Slaten.  recently  elected  president  of  the 
.A.  .A.  .A.  .A.  in  New  A’ork,  and  Matthew 
V'".  Pierce,  publicity  manager  for  the 
Harris  Trust  &  Savings  Bank,  Chicago. 

1.  P.  Price  for  1923  it  $75 

The  International  Paper  Company  on 
Friday  fixed  its  contract  price  for  1923 
at  $75  a  ton.  it  was  reported  as  F.ditor 
&  Publisher  went  to  press.  Thjs  is  the 
same  price  as  that  fixed  by  the  Canadian 
Export  and  Belgo-Canadian  Paper  Com¬ 
panies.  It  is  an  increase  of  $5  over  this 
year’s  rate  on  contract  tonnage.  1.  P. 
company  officials  said  that  no  price  had 
Ixien  “announced.'’ 

F.  I.  Thompson  Buys  Age-Herald 

Birmingham,  .Ala..  Oct.  20. — Fred¬ 
erick  1.  Thomp.'on.  owner  of  the  Mobile 
Register-Item,  has  purchased  the  inter¬ 
ests  of  the  late  E.  \V.  Barrett  in  the 
Birmingham  Age-Herald.  Mrs.  E.  W. 
Barrett  will  continue  as  directing  head  of 
the  .Age-Herald  until  Mr.  Thompson  can 
resign  as  a  member  of  the  U.  S.  Ship¬ 
ping  Board. 


A.  B.  C.  READY  TO  OUST 
FREE  PUBUCATIONS 

Direct  Mail  and  Billboard  Application 

for  Membership  Rejected  by 
Directors  on  Eve  of 
Convention 

By  Be.n  Mellon 

(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  20. — Free  circulations, 
mandatory  segregation  of  circulations  iii 
cities  of  less  than  500,000  and  the  chang¬ 
ing  of  the  first  sheet  of  the  -A.  B.  C. 
form  to  show  only  net  paid  circulation] 
were  the  dominant  questions  before  the 
convention  of  the  Audit  Bureau  of  Cir¬ 
culations.  More  than  700  delegates  regis¬ 
tered  when  the  departmental  program 
was  taken  up  Thursday  afternoon. 

Unless  legal  technical  questions  inter¬ 
vene  it  is  generally  conceded  that  publi¬ 
cations  of  free  circulation  will  lose  their 
-A.  B.  C.  standing.  The  newspaper  de¬ 
partment  is  on  record  without  a  dissent-* 
ing  vote  opposed  to  auditing  all  such 
publications. 

W.  -A.  Strong  of  the  (Chicago  Daily 
News  presided  at  the  newspaper  depart¬ 
ment  meeting. 

Small  city  newspapers  and  the  East 
won  recognition  when  David  Plum,  of  the 
Troy  (N.  Y.)  Record,  was  selected  by 
the  newspaper  department  as  that  di¬ 
vision's  candidate  to  succeed  A.  G.  Lin¬ 
coln  of  the  St.  Louis  Post-Dispatch,  on 
the  lioard  of  directors.  The  knick- 
knacks  of  advertising  lost  in  their  efforts 
to  have  the  -A.  B.  C.'  give  them  the  stamp 
of  advertising  approval  by  the  action  of 
the  board  of  directors,  which  in  its  an¬ 
nual  report  said: 

“In  the  department  of  direct  adver¬ 
tising  it  was  felt  that  the  Bureau  could 
be  of  inestimable  service  in  auditing  lists 
used  by  direct  advertisers. 

“In  the  field  of  outdoor  advertising 
there  have  been  insistent  demands  for 
the  establishment  of  a  department  to 
cover  the  needs  of  this  branch  of  the  ad¬ 
vertising  industry. 

“A'our  board  has  carefully  considere-i 
these  requests,  and  while  appreciating  the 
opportunity  for  .service  thus  opened  up. 
it  nevertheless  felt  that  for  the  time 
being  at  least,  it  is  wise  to  resist  the  in¬ 
clination  to  accede  to  these  requests. 

“A’our  board  has  extended  and  will 
extend  to  these  various  branches  of  ad¬ 
vertising.  all  the  counsel  and  help  within 
its  power,  but  it  feels  that  until  its 
present  work  has  been  thoroughly  com¬ 
pleted.  there  should  be  no  further  exten¬ 
sions  of  its  activities.” 

The  report  of  the  board  of  directors 
shows  that  this  was  the  greatest  year  in 
the  history  of  the  .A.  B.  C.  One  hundred 
and  twenty-seven  advertisers,  advertising 
agents  and  publisher  members  have  been 
addcxl  during  the  year.  There  are  also 
77  memberships  pending,  making  a  total 
of  204  new  members  since  the  last  an¬ 
nual  meeting. 

During  the  year  18  members  have  been 
dropped,  there  have  been  15  consolida¬ 
tions  and  12  publications  have  discon¬ 
tinued. 

There  were  only  71  resignations  dur¬ 
ing  the  year  and  54  of  these  were  local 
advertisers.  That  source  has  not  proven  a 
profitable  field  for  memberships  and  the 
board  points  out  that  the  ease  with  which 
local  merchants  can  secure  their  reports 
from  the  home  newspapers  is  responsible. 

.A  substantial  gain  in  membership, 
with  a  total  of  more  than  1,800,  is  shown. 

No  figures  were  given  and  the  only 
reference  to  the  financial  condition  of  the 
Bureau  is  contained  in  the  following 
paragraphs  from  the  report: 

“The  report  of  .Arthur  Young  &  Co., 
submitted  herewith,  shows  a  satisfacton' 
increase  during  the  last  fiscal  year  in 
the  balance  available  for  membership 
liability.  Steady  progress  is  being  made 
toward  the  attainment  of  the  goal  de¬ 
sired  by  our  membership,  as  expressed  in 
the  unanimous  vote  taken  in  the  1920 
convention,  which  determined  that  a  sink¬ 
ing  fund  be  established  to  cover  this 
membership  liability.” 

(Conitnued  on  page  20) 


Editor  &  Publisher  for  October  21,  1922 


Meet  Lui^i  Barzini  (left).  He’s  been  busy  in 
the  United  State*  these  past  few  month*  and 
he’ll  be  busier  yet  when  he  returns  from  Milan 
in  the  spring  to  give  New  York  a  new  Italian 
daily  newspaper. 


Two-fingered  artists  with  speed  to  bum!  They 
are  delegates  to  the  Southern  Ctdifomia  Edi¬ 
torial  Association’s  lecent  convention  and  the 
seven  editors  in  the  picture  (right)  are  on 
the  final  heat,  the  other  193  contestants  being 
eliminated.  Crombie  Allen,  editor  of  the  On¬ 
tario  Daily  Report,  at  the  extreme  left,  walked 
away  with  the  editorial  shears  that  rewarded 
the  editor  who  finished  typing  his  story  in 
four  minutes. 


Photo  by  Underwood  &  U nderwood 


Photo  by  Jack  Price 


Here  s  a  proeperous-appearing  group  of  news¬ 
paper  folks,  which  is  as  it  should  be  at  the 
11th  annual  convention  of  the  Investment 
Bankers  Association  of  Am3rica,  held  at  Del 
Monte,  Cal.,  last  week.  When  they  posed  for 
picture  at  the  right  they  gave  their  names 
to  the  camera  man  as  follows: 

Top  Row,  left  to  r^ht — H.  R.  Bommuller, 
San  Francisco  Chronicle;  M.  C.  Mogenson, 
New  York  World;  S.  W.  H.  Taylor,  Boston 
Traiucript;  Frank  B.  Anderson,  Su  Francisco 
Call;  H.  C.  Hendee,  Coast  Banker;  Warren 
Dyar,  San  Francisco  Chronicle;  H.  C.  Thomp¬ 
son,  San  Francisco  Journal;  F.  P.  Douglas, 
St.  Louis  Globe-Democrat;  Edward  W.  Parker, 
San  Francisco  Examiner;  Tom  Haley,  movie 
camera  man. 

Second  Row — Jack  Parks,  San  Francisco 
Bulletin;  Robert  W.  Willson,  San  Francisco 
Examiner. 

Third  Row— Ernestine  Black,  San  Francisco 
Call;  Paul  Hedrick,  Seattle  Times;  H.  S.  Scott, 
Oakland  Tribune. 

Fourth  Row— M.  Robert  Herman,  assistant 
director  publicity,  I.  B.  A.  of  A.;  ^die  Boy- 
den,  San  Francisco  Chronicle;  Harry  Rasco- 
var,  director  of  publicity,  I.  B.  A.  at  A.;  G. 
W.  Richter,  movie  camera  man. 

Bottom  Row— W.  J.  Patterson,  Chicago 
Journal  of  Commerce;  H.  R.  Jackson,  San 
Francisco  Journal;  Fi^  A.  Pumer,  Associ¬ 
ated  Press;  P.  E.  Shreiner,  San  Francisco  Ex- 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Photo  by  P.  6r  A. 

Four  tried  and  true  subjects  of  King  George  V.  represented  Britain’s  trade  journalism 
at  the  convention  of  the  Associated  Business  Papers  in  New  York  lut  week.  Left  to  right 
(above)  as  the  camera  caught  them  on  the  Astor  Roof  during  the  convention,  they  are: 
Roland  E.  Dangerfield,  Temple  Press,  Ltd.;  R.  Child  Bayley,  Iliffe  A  Sons,  Ltd.;  F,  E. 
Hamer,  Beim  Brothers,  Ltd.;  and  Alfred  Dawson,  Percival  Marshall  A  Co. 


His  last  look  at  Manhattan  for  a  few  weeks. 
Charles  L.  A.  Mathieu  (above)  is  off  for 
Europe  to  bring  it  back  to  America  in  P.  A 
A.  pictures.  He  was  accompanied  by  Marcel 
Wallenstein,  who’s  camera-shy  personally,  but 
who  will  stay  in  London  as  European  repre¬ 
sentative  of  the  P,  A  A.  service. 
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Editor  dr  Publisher  for  October  21,  1922 


RADIO  IS  OF  NO  VALUE  question  of  “Should  a  Daily  Newspaper  PRICE-CUTTING  OPPOSED  Johnstown  Leader-Republican,  on 
_  &  I  I _  fie  Delivered  to  the  Home  for  a  L^wer  the  subject,  “The  Circulation  Manager's 


TO  CIRCULATION 

Airplane  Delivery  and  Practice  of  Giv¬ 
ing  Newt  Free  Alto  Ditapproved  by 
California  Convention— George 
A.  Fitber  Elected  Pretident 

(By  Teltgraph  to  Editor  &  Publisher) 

Fresno,  Cal.,  Oct.  18. — After  electing 


Price  Than  It  Is  Sold  on  the  Streets  or 
at  Newsstands?”  It  was  argued  that  as 
the  subscriber  has  the  service,  of  his 
newspaper  being  brought  to  his  doorstep, 
he  was  not  entitled  to  a  lower  rate,  but 
the  majority  of  opinion  seemed  to  favor 
the  present  system  of  giving  the  sub¬ 
scriber  a  preferential  rate,  as  his  patron¬ 
age  is  steady,  while  the  street  purchaser’s 
was  not. 

Other  discussions  included  talks  on 


BY  NEW  YORKERS  Responsibility  for  the  Success  of  His 

-  Newspaper.”  Mr.  England’s  paper  was 

:o.U  Won’t  Permit.  Re.ulU  Don’t  Ju.-  discussions. 

,  „  ,  „  ,  The  Evolution  of  the  Demands  of 

tify  Lower  Sales  Rate  for  News-  Newspaper  Readers;  the  Effect  on  Cir- 
papert  State  Circulators  culation  of  Daily  Newspapers,”  was  pre- 

Decide  sented  in  a  formal  pa(^r  by  Alfred  W. 

_  Cockerill  of  the  Utica  Daily  Pres-. 

(Special  to  Editor  &  Publisher)  Following  the  paper  there  was  a  con- 

.  tinned  discussion  on  the  advisability  of 
Watertown,  N.  Y.,  Oct  18. — Opp<»i-  a  closer  co-operation  between  the  circu- 


Costs  Won’t  Permit,  Results  Don’t  Jus¬ 
tify  Lower  Sales  Rate  for  News¬ 
papers  State  Circulators 
Decide 

(Special  to  Editor  &  Publisher) 


George  A.  Fisher,  of  the  San  Francisco  “Auto,  Stage  and  Railroad  Transporta-  lion  to  any  reduction  in  the  retail  price  lation  and  ^itorial  departments  of  the 
Chronicle,  pre.sident,  and  selecting  San  tion” ;  “City  Delivery,  Dealers  and  Car-  of  newspapers  was  expressed  at  the  clos-  newsoaoers  so  that  both  mav  be  better 


Bernardino  as  the 

1923  convention  - 

city,  the  fourth 

annual  conference  ,  A 

of  the  California 

Grculation  Man- 

agers’  Association 

came  to  an  end 

yesterday.  Mr. 

election 

was 

coming 

max  serv- 

ing  the  organiza- 
tion  for  a  year  as 
secretary  and 
treasurer.  He  will 
succeed  Edwin  L. 

Simpkins,  of  the  San  Jose  Mercury- 
Herald,  both  of  whom  were  presented 
with  fountain  pens  as  an  expression  of 
gratitude  from  the  members  for  their 
service. 

A.  L.  Parker,  of  the  Los  Angeles 
Tiroes,  was  elected  first  vice-president 
without  opposition;  George  Hutchinson, 
of  the  Fresno  Evening  Herald,  was 
named  second  vice-president;  and  Harry 


riers’  Transportation”;  “Development  of 
New  Territory;  Establishment  of  New 
Agencies  and  Routes”;  “Reducing  Un¬ 
accounted  for  Copies  in  Pressroom  and 
Mailing  Room” ;  “Has  the  Gain  in  Cir¬ 
culation  Merited  the  Cost  of  the  Early 
Editions  of  Morning  and  Evening  Pa¬ 
pers?”;  “Are  Premium  Uses  Advantage¬ 
ous  or  Otherwise?”  “Should  a  Circula¬ 
tion  Manager  Confine  Himself  to  the 
Selling  of  His  Product  or  Be  a  Clearing 
House  for  Premium  Agencies?”  “Spe¬ 
cial  One  Day  Delivery  Stunts  Advan¬ 
tageous  or  (Otherwise.” 

KLOECI^R  IS  P^IDENT 
OF  O.  C.  M.  A. 

By-Laws  Amended  to  Permit  Meeting 
•t  Toledo  Instead  of  Columbus — 
Membersbip  Drive  to  Enroll 
All  Papers 


(By  Telegraph  to  Editor  &  Publisher)  any  big  boost  in  the  sales. 


mg  seMion  of  the  informed  as  to  the  problems  of  their 
New  York  State  respective  departments,  that  both  may 
Circulation  Man-  profit  by  the  experience  of  the  other  on 
agers’  Association  the  constantly  changing  demands  of 
here  today  in  a  newspaper  readers, 
resolution  which  The  discussion  on  the  salient  values  of 
will  be  forwarded  features  as  compared  with  news  brought 
to  the  American  many  valuable  thoughts  expressed  on 
Newspaper  Pub-  this  most  important  topic.  A  formal 
lishers’  Associa-  vote  taken  of  the  members  present 
tion.  showed  unanimously  that  as  between  the 

The  question  two,  news  is  more  essential  than  fea- 
first  came  ^fore  tures  in  selling  a  newspaper, 
the  association  at  “The  Best  Method  of  fating  the  Best 

the  Wednesday  Out  of  the  Carrier  Boys”  was  success- 

morning  session  fully  handled  by  C.  E.  Blewer  of  the 
F.  s.  Levy  ^  address  by  Binghamton  Press.  Following  Mr. 

Charles  H.  Cong-  Blewer’s  reading  there  was  an  extended 
don,  of  the  Watertown  Times,  on  “Why  discussion  which  brought  forth  many  de- 
Selling  Prices  of  Newspapers  Should  tails  in  connection  with  the  delivery  and 
Be  Reduced.”  It  was  the  general  view  handling  of  the  carrier  boys, 
that  there  is  no  public  demand  for  a  de-  Keen  interest  was  manifest  in  the  dis- 

crease  and  the  circulation  men  in  their  cussion,  “Consider  Boys.”  From  ex¬ 

discussion  pointed  out  that  where  the  pression  of  members  many  slants  on  the 
cost  has  been  lowered  there  has  not  been  newsboy  problem  were  given,  showing 


the  complexity  of  handling  the  newsboys. 


nL2  sJ-ond^icenSMt-S  Harry  Columbus,  Ohio,  Oct.  18.— The  Ohio  Neither  does  production  expense  war-  holding  thein  in  line,  keeping  them  happy 
of  X  San  F?a^ciS  was  Circulation  Managers’  Association  held  reductions  m  the  price  of  news-  >n  their  worl^  m  as  to  sMure  from  them 

Chosen  sirefarv  and  reasm-cr  w^  its  16th  semi-annufl  meeting  at  the  Hotel  PfPer.  the  circulation  men  argued  Cost  the  most  efficient  service.  Pr«n>ums, 

miSiof  treasurer  without  26  old  mem-  oi  labor  and  other  factors  entering  into  Pnzes,  theater  parties,  outings  and  other 

DiStors  ViraJI  hers  and  five  new  members  present.  H.  production  costs  have  advanced  to  such  forms  of  recreation  were  explain^  and 


Chittenden  here  today,  with  26  old  mem- 
Virgil  hers  and  five  new  members  present.  H. 


Lundy.  Fresno  Morning  Republican;  H.  C.  Kicker,  of  the  CincinMti  Enquirer,  a  point  trial 
B.  Pratt  Modesto  Evening  News;  John  was  elated  president  for  the  next  year  he  justihed. 
Grey,  Sii  Francisco  Call ;  O.  F.  Thayer,  and  will  serve  with  the  following  offi-  F  S  i^v 


Grey,  Sii  Francisco  Call ;  O.  F.  Thayer,  and  will  serve  with  the  following  offi- 
San  Bernardino  Sun;  Harry  Waters,  cers:  yice-president.C.G.Zink.^nes- 
Sacramento  Bee;  WilUam  McKay,  SanU  vi  e  Signal;  secretary-treasurer,  B.  J. 


iininn  Leslie  E.  Neafie,  Toledo  Blade.  dcv.uiiu  vicc-jiicaiuciii  lo  iirsi  vicc-prcsi-  - 

Sough  San  Francisco  announced  its  ^  A  drive  for  Membership  will  be  made  dent,  and  F.  A.  Roberts  ^  the  Rochester  trhis"  totmen? 

randidaev  for  the  1923  convention  it  was  during  the  year  with  the  object  of  enrol-  Times-Union  was  elected  second  vice-  mose  conneciea  witn  nis  oepartment. 

^t  Sdered  KrSusly  aft^^^^^  F  Hng  ^ery  daily  newspaper  in  the  state,  president.  J.  W.  O’Connor  of  the  Al-  ‘Are  Conte^  Sound  in  Procuring  ln- 
TiLv“  deleStelrora  Ln  Be^^^  Although  the  4-laws  provide  that  Co-  bany  Knickerbocker  Press  was  re-elected  creased  Circulation  wasa  topic  exten- 

toW  of  the  Suti«  and  othe^^^^  lumbus  shall  be  the  permanent  meeting  secretary.  sively  discussed.  Those  who  had  em- 

ments  his  city  had  to  offer  Unable  to  place,  upon  the  invitation  of  Mr.  Neafie  Robert  Weir  of  the  Syracuse  Journal  ploy^  certain  contests  testified  to  their 

S  £se  offere  IJ^  San  i^hat  the^t  meeting  be  held  in  Toledo,  and  C.  E.  Blewer  of  the  Binghamton  success  and  stated  that  business  thus  se- 

unanimously  lent  their  efforts  to  give  the  the  by-laws  were  amended  and  the  invi-  Press  were  cho^  fw  two-year  terins  ^uU?  the  cJsts^wrre  fuslifi^d 


a  point  that  a  drop  in  prices  would  not  their  relative  merits  carefully  balanced, 
be  justified.  At  no  previous  meetings  of  the  asso- 

F.  S.  Levy,  circulation  manager  of  the  was  the  human  element  as  ap- 

New  York  Evening  Mail,  was  elected  Pl'fu.to  everyone  connected  with  the  cir- 
president  of  the  association,  succeeding  culation  department  from  the  earner  boy 
W  C  Hixson  of  the  ^vrapiis^  Post-  given  the  attention  and  discussion  that 
standard.  Charles  H.  Con^do^of  the  it  received  at  this,  session,  and  it  was  the 
VVatertown  Times  was  advanced  from  consensus  of  opinion  of  all  m  attendance 
second  vice-president  to  first  vice-presi-  did  pay  the  circulation  manager 


southern  citv  the  convention.  tation  was  accepted.  on  the  board  ot  directors,  and  W.  S. 

An  editorial  appearing  in  the  Fresno  J.  J.  Lynch  of  the  Cleveland  Press,  Hixson  of  the  ^racuse  Post  Standard.  Frank  Wood,  advertising  manager  of 

Republican  yesterday  morning  was  praised  president  of  the  International  Circulation  retiring  president;  G.  S.  England  of  the  JendSire^S"  Ju^rand'bi’  rea4s?  a^d 
by  the  convention  delegates,  resulting  in  Managers’  Association,  complimented  the  Johnstown  Leader-Republican,  and  R.  J.  ^"9  “V  "9U«t  aa- 

a  motion  to  place  it  T th^  proceedW*  associaffon  on  its  attendance  and  on.the  Bulger  of  the  Courier-Enquirer  of  Buf-  c5 

to  ^  keot  as  a  part  of  the  convention  work  that  state  and  national  associations  falo,  for  one  year.  vyood  loiicneo  on  tne  ciassincation  ot 

history  of  circulation  men  were  accomplishing.  Albany  was  selected  as  the  place  of  the  bulk  quality  and  where 

Use  of  radio  as  a  feature  of  interest  and  urged  attendance  at  the  I.  C.  M.  A.  next  convention,  to  be  held  in  April, 
to  the  amusement-loving  public  was*  meeting  next  June.  1923.  hearers  pertinent  remarks  based  on  the 

scouted  as  being  a  thing  of  the  past  by  Papers  discussed  at  the  morning  ses-  The  circulation  men  added  a  new  body 

several  of  the  delegates.  It  was  declared  sion  were:  to  the  executive  affairs  by  voting  to  es-  X 

that  radio’s  sole  value  now  is  as  a  utility  “How  to  secure  and  hold  mail  sub-  tablish  an  advisory  board  which  will  be 

and  not  as  an  amusement.  scriptions,”  by  Herbert  Danman.  Coshoc-  composed  of  all  past  presidents.  It  was  muen  to  tne  occasion. 

“Delivery  of  newspapers  by  airplanes”  ton  Tribune,  and  C.  D.  O’Rourke.  Day-  advocated  by  James  McKernan  of  the  New  members  added  to  the  member- 


on  the  board  of  directors,  and  W. 


suits,  the  costs  were  justified. 

Frank  Wood,  advertising  manager  of 


J.  J.  Lynch  of  the  Cleveland  Press,  Hixson  of  the  Syracuse  Post  Standard,  ranx  w  ooa.  aavertising 
wiitpnt  nf  thp  Tntprnatinnal  rirrnlatinn  retirinff  nresident :  G.  S.  F-nulanH  of  the  the  Rochester  limeS-UniOn, 


scouted  as  being  a  thing  of  the  past  by  Papers  di! 
several  of  the  delegates.  It  was  declared  sion  were : 
that  radio’s  sole  value  now  is  as  a  utility  “How  to 
and  not  as  an  amusement.  scriptions,”  I 

“Delivery  of  newspapers  by  airplanes”  ton  Tribune 
has  been  an  impractical  experiment  that  ton  Journal, 
has  resulted  in  its  being  abandoned  en-  “The  pren 
tirely  by  nearly  all  newspapers  that  dab-  by  R.  F.  ( 
bled  in  the  test,  according  to  Harry  Noe,  Frank  East 
of  the  San  Francisco  Bulletin.  He  stated  Tribune, 
that  hLs  paper  delivered  papers  to  Sacra-  “From  a 


ton  Journal.  New  York  World,  who  was  one  of  the  Glens  Falls 

“The  premium  or  gift — does  it  pay?”  charter  members  of  the  association,  and  Post-Star;  Alfred  H.  l^Mache.  Cohoes 

by  R.  F.  Cbrcoran,  Lima  News,  and  former  president  of  the  International  American ;  Barnes  Brothers,  Wellsvillc; 

Frank  Ejaston,  Cincinnati  Commercial  Circulation  Managers’  Association.  'The  v  TP  ‘  y  Armstrong,  Jamestown  Post . 

Tribune  hoard  will  meet  with  the  directorg  and  ^eVern  Lewis,.  Ithaca  Journal-News. 


“From  a  circulation 


viewpoint,  what  have  a  voice  at  the  sessions  but  no  vote.  ^ guests 

feature?”  S.  J.  At  the  closing  session  F.  S.  Levy  read  Watertown  publishers,  t^  ar- 


mento  by  airplane  «t  a  cost  of  35  cents  is  the  best  newspaper 


a  pound,  making  a  loss.  It  was  useful  Dorgan,  Mount  Vernon  Banner.  II.  C  .  . 
only  for  advertising  purposes,  he  claimed.  Kloecker,  Cincinnati  Enquirer.  and  Gain  Business.”  The  general  dis- 

The  practice  of  giving  out  news,  such  “Prize  offers  to  boys  and  girls — what  cussion  followed  in  the  afternoon  along 
as  World  Series  baseball  scores  and  and  how’  to  use  for  best  results,”  J.  R.  the  lines  of  insurance,  radio  and  carrier 
Election  returns,  was  declared  to  be  a  Schuck.  Findlay  Republican,  C.  S.  Wil-  bovs’  problems. 

folly  by  circulators,  who  stated  that  it  son.  (Tblumhus  Dispatch.  Pre.sident  W.  C.  Hixson  in  his  open- 

lost  the  sale  of  many  papers.  “How  can  the  circulation  manager  ing  address  Tuesday  called  attention  to 

W.  F.  D.  Brown,  of  Oakland,  said  it  best  advertise  his  paper?”  E.  W.  Mat-  many  vital  matters  pertinent  to  the  cir- 
was  as  fooli.sh  to  give  out  news  to  the  hews,  Springfield  News,  W.  L.  Test,  culation  of  newspapers,  including  the 
public  as  for  a  furniture  dealer  or  other  Toledo  News-Bee.  possibilities  of  greater  service  at  lesser 

merchant  to  give  away  his  wares.  It  is  “Economical  methods  of  building  cir-  cost  from  the  several  bus  lines  radiating 


paper  on  the  subject.  “How  to  Promote  rangements  being  in  the  hands  of  Carles 


possibilities  of  greater  service  at  lesser 


II.  Congdon  of  the  Times  and  Addison 
B.  Parker  of  the  Standard.  A  dinner 
was  held  at  the  Woodruff  Hotel  Tuesday 
evening. 

Guests  of  T.  T.  Ellis 

(By  Telegraph  to  Editor  &  Publisher) 

WoR(  ESTKR,  Mass.,  Oct.  19. — The  Oc- 


mcrchant  to  give  away  his  wares.  It  is  “Economical  methods  of  building  cir-  cost  from  the  several  bus  lines  radiating  tobur  session  of  the  New  England  Asso- 
his  opinion  that  certain  news  features  culation.”  F.  S.  Moorehead.  Cambridge  throughout  the  state,  and  the  unfairness  eiation  of  Circulation  Managers  was 
should  be  given  to  the  public  as  a  service  Jeffersonian,  T.  J.  Kavanaugh,  Dayton  of  the  child  labor  laws  as  applied  to  featured  with  a  banquet  at  the  Hotel 


entirely  different  from  other  news  items, 
such  as  the  recent  Argonaut  Mine  dis- 


News. 

Round  table  talks  occupied  the  after- 


newspapers.  Both  matters  called  forth  Bancroft  Wednesday  night,  at  which  the 


aster,  which  he  said  had  a  certain  human  noon  session,  on  these  and  other  informal 
interest  that  money  could  not  replace  topics : 

-A.  E.  Crawford,  of  the  San  Francisco  What  can  be  done  to  keep  the  managing 
Examiner,  said  reliable  newspaper  agents  editor  interested  in  circulation? 
are  hard  to  get,  the  average  agent  taking  What  ideas  or  benefits  have  you  re¬ 
little  interest  in  his  work.  ccived  from  the  O.  C.  M.  .A.  during  the 


lively  discussion. 


.50  circulation  managers  attending  were 


ion  session,  on  these  and  other  informal  An  interesting  and  entertaining  com-  guests  of  Theodore  T.  Ellis,  publisher  of 
pics:  munication  was  received  from  Royal  W.  the  Telegram-Gazette.  Mr.  Ellis  gave 

What  can  be  done  to  keep  the  managing  Weiler.  president  of  the  Inter-State  Cir-  credit  to  the  loyalty  and  co-operation  of 

itor  interested  in  circulation?  culation  Managers’  Association.  Mr.  his  employes  for  the  success  of  his  news- 

What  ideas  or  benefits  have  you  re-  Weiler’s  communication  met  with  hearty  papers  and  declared  old  circulation  can 


Considerable  discussion  arose  over  the  year? 


Ivor.  best  be  increased  by  publishing  a  news- 

A  paper  was  read  by  Glenn  S.  England  pajier  that  appeals  to  the  readers. 
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FIRST  IN  ADVERTISING  GAIN! 
FIRST  IN  CIRCULATION  GAIN! 


As  a  member  of  the  Audit  Bureau  of  Circulations,  and  as 
compared  with  all  other  papers  in  the  San  Francisco  Bay 
District  similarly  connected,  the  OAKLAND  TRIBUNE 
shows  a  greater  percentage  of  paid  advertising  gain  for 
September,  1922,  compared  with  the  same  month  in  1921. 


COMPARE  THESE  UNEAGE  FIGURES 


OAKLAND  .TRIBUNE 

total  agate  lines 

September 

1921 

1,112,860 

September 

1922 

1,264,620  gain 

151,760  agate  lines 

or 

13.98% 

San  Francisco  Examiner 

total  agate  lines 

1,165,766 

1,317,344  gain 

151,578  agate  lines 

or 

13.00% 

San  Francisco  Call 

total  agate  lines 

589,554 

631,456  gain 

41,902  agate  lines 

or 

7.10% 

San  Francisco  Chronicle 

total  agate  lines 

779,660 

832,202  gain 

52,542  agate  lines 

or 

6.73% 

San  Francisco  Bulletin 

total  agate  lines 

579,376 

597,786  gain 

18,410  agate  lines 

or 

3.17% 

Post-Enquirer  (Oakland) 

total  agate  lines 

563,066 

537,894  loss 

25,172  agate  lines 

or 

4.46% 

Publishers  Government  Post  Office  Statements  for  the 


period  ending  September  30,  1922,  show  that  the  Oak¬ 
land  Tribune,  of  all  the  Audit  Bureau  of  Circulations 
newspapers  in  the  San  Francisco  Bay  District,  was  the 


only  newspaper  that  showed 
ALL  OTHERS  LOST. 


OAKLAND  TRIBUNE  Post  Office  Circulation  Statement 
Post-Enquirer  (Oakland)  Post  Office  Circulation  Statement 
San  Francisco  Examiner  Post  Office  Circulation  Statement 

San  Francisco  Chronicle  Post  Office  Circulation  Statement 

San  Francisco  Bulletin  Post  Office  Circulation  Statement 

San  Francisco  Call  Post  Office  Circulation  Statement 


a  gain  in  circulation. 


March  31, 

September  30, 

1922 

1922 

52,478 

53,867 

Gain  1,389 

33,097 

28,526 

Loss  4,571 

172,857 

171,674 

Loss  1,183 

96,941 

95,018 

Loss  1,923 

75,444 

68,415 

Loss  7,029 

94,067 

90,210 

Loss  3,857 
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BICKEL  IN  FULL  CHARGE 
OF  U.  P.  AND  U.  N. 


Now  Vice-President  and  General  Man¬ 
ager  Over  All  Departments  — 
Ferguson  News  Chief,  Eamist 
Over  Business 


Several  executives  of  the  United 
Press  and  the  Uniteel  News  were  this 
week  given  new  and  broader  fields  of 
work  in  those  or¬ 
ganizations. 

Karl  A.  Bickcl, 
vice-president,  is 
■ow  general  man¬ 
ager,  in  charge 
of  all  departments 
af  the  United 
Press  ami  the 
United  N  e  w  s. 

His  work  in  re¬ 
cent  months  has 
keen  as  general 
news  manager, 
and  immediately 
preceding  that 
period,  he  served 
as  business  man¬ 
ager  for  several  years. 


Karl  A.  Bickel 


He  will  receive 
reports  from  all  c.\ecutives  of  t)oth  ser¬ 
vices  and  will  report  directly  to  Presi¬ 
dent  VV.  \V.  Hawkins,  in  whose  absence 
he  will  Ik-  in  entire  charge. 

L.  U.  liarnist  is  vice-president  in 
charge  of  business  in  all  departments. 

Fred  S.  Ferguson,  until  now  manager 
of  the  United  News,  is  vice-president  in 
charge  of  news  in  all  departments,  both 
of  the  United  Press  and  United  News. 

Hugh  Haillie,  who  has  been  assistant 
aews  manager  of  the  I'nited  Press,  is 
n<)w  manager  in  general  charge  of  the 
U.  P.  service. 

Robert  J.  Bender  comes  from  Wash¬ 
ington.  where  he  has  been  bureau  man¬ 
ager  of  the  Unitetl 
News,  to  become 
news  manager  in 
general  charge  of 
the  United  News 
service. 

Mr.  Bickel  has 
risen  rapidly 
through  the  ranks 
of  the  U.  P.  He 
was  born  in  Gen- 
eseo.  Ill.,  forty 
years  ago,  gradu¬ 
ated  at  Leland 
Stanford,  Jr., 

University  and 
then  launched  in¬ 
to  journalism  via 
the  staffs  of  the 
News  and  San 
That  was  in  1906  and 
kecame  news  manager 
Press  in  San  Francisco  and  later  Port¬ 
land  bureau  manager.  For  a  year  then 
ke  was  publisher  of  the  Grand  Junction 
(Colo.)  Daily  News,  but  returned  to  the 
U.  P.  in  1908  and  has  been  in  its  service 
continuf'usly  since  then.  For  three  years 
ke  travelled  the  Central  Division  and  in 
1916  he  was  appointed  business  manager. 
In  1920,  while  still  business  manager,  he 
was  elected  third-vice-president  of  the  U. 
P.  I-ast  year  he  moved  back  to  the 
news  side  in  general  charge  of  the  U.  P. 
news  service. 

Mr.  llarnist  has  also  had  experience 
with  the  U.  P.  all  over  the  country  and 
on  both  news  and  business  staffs.  He 
is  a  Californian  and  his  first  job  as  a  U. 
P.  bureau  chief  was  in  San  Francisco, 
where  he  was  Pacific  Coast  manager. 
I.ater  he  was  made  manager  of  the  Cen¬ 
tral  Division  with  headquarters  at  Chi- 
cagf>  and  in  1919  was  made  news  manager 
of  the  United  Press  at  the  New  York 
office.  In  1921  he  and  Mr.  Bickel  ex¬ 
changed  their  desks,  Mr.  Earnist  be¬ 
coming  business  manager  when  Mr. 
Bickel  took  over  the  news  management. 

Mr.  Ferguson  is  a  native  of  Indiana 
and  broke  into  journalism  via  Indian¬ 
apolis.  He  joined  the  U.  P.  in  New  York 
in  1908,  tokk  charge  of  the  Cleveland 
bureau  the  same  year  and  in  1909  served 
in  the  Chicago  and  Pittsburgh  offices.  In 
1910  he  moved  to  St.  Louis,  then  back 
to  Chicago  and  then  became  Indianapohs 
bureau  manager.  The  following  year 


saw  him  as  bureau  chief  in  Cleveland 
and  later  St.  Louis,  and  late  in  1912  he 
f)egan  a  three-year  tour  of  duty  at  the 
New  York  office.  Then  he  went  to  Den¬ 
ver  as  manager  and  continued  his  trip 
west  to  become  assistant  to  J.  H.  Furay, 
manager  of  the  Pacific  Coast  division. 

Later  that  year  he  was  transferred 
back  to  New  York,  where  he  served  un¬ 
til  sailing  for  France  in  1918  as  U.  P. 
correspondent  with  the  .American  armies 
and  at  the  Peace  Conference.  Shortly 
after  his  return  he  took  charge  of  the 
United  News  service  and  later  was  elect¬ 
ed  a  vice-president.  His  new  assignment 
places  him  in  charge  of  all  news  the 
United  Press  and  United  News. 

Hugh  Baillic,  whose  field  of  responsi¬ 
bility  is  considerably  widened  by  his  new 
appointment.  He  was  born  in  Brooklyn 
in  a  household  which  included  a  father 
arnl  a  grandfather  on  the  staff  of  the 
New  York  Tribune  and  the  tradition 
of  a  great-grand¬ 
father  who  had 
done  things 
i  n  Pennsylvania 
journalism.  W'hen 
the  family  went 
West,  Baillie  fin¬ 
ished  his  educa¬ 
tion  at  the  Uni¬ 
versity  of  Cali¬ 
fornia  and  gradu- 
atwl  to  a  rep<irt- 
er’s  job  on  the 
Los  -Angeles 
Record. 

He  was  later 
on  the  U.  P.  San 
Francisco  staff 


ENDORSE  PLAN  FOR  N.  Y. 
FIELD  SECRETARY 


Central  New  York  Press  Association 
at  Syracuse  Meeting  Favors  Tax¬ 
ing  Selves  for  Maintenance 
of  Paid  Executive 


Fred  S.  Fergcson 


and  moved  through  the  various  bureaus 
until  three  years  ago  he  went  to  Wash¬ 
ington  as  bureau  chief.  He  had  served 
in  the  New  York  office  meanwhile  and 
in  1921  was  recalled  to  its  service.  He 
has  been  in  charge  of  its  report  ever  since 
and  now  has  direct  supervision  over  all 
bureaus  and  cable  points  in  addition  to 
his  former  duties. 

Rol)ert  J.  Bender  received  his  early 
training  on  his  father's  newspaper,  the 
Springfield  (111.)  News,  leaving  it  to  en¬ 
ter  the  U.  P.  service  in  Chicago  in  1914. 
He  mf)ved  to  the  New  Yuik  bureau  and 
then  to  Washington,  where  he  has  spent 
several  years,  being  appointed  Washing¬ 
ton  manager  of  the  U.  P.  in  July,  1917. 
and  becoming  manager  of  the  United 
News  Washington  bureau  shortly  after 
its  organization.  He  has  covered  prac¬ 
tically  every  important  national  political 
event  during  the  past  seven  years. 


The  Central  New  York  Press  Associa¬ 
tion,  composed  of  representatives  of 
weekly  papers,  at  its  quarterly  meeting 
in  Syracuse,  N.  A’.,  October  14,  unani¬ 
mously  favored  the  proposition  to  pro¬ 
vide  a  paid  field  secretary  to  watch  out 
for  the  interests  of  all  weekly  papers  in 
New  York  State.  The  meeting  was  pre¬ 
sided  over  by  President  M.  V.  -Atwood 
and  it  was  one  of  the  most  productive 
sessions  held  in  a  long  time. 

Besides  representing  the  individual 
weekly  papers  in  the  state,  the  field  agent 
would  attend  to  legislative  matters  and 
attend  the  sessions  of  the  legislature  at 
Albany.  Practically  all  of  the  30  editors 
present  Saturday  favored  the  idea  of  tax¬ 
ing  themselves  one  dollar  for  each  100 
subscribers  to  their  individual  papers  for 
the  purpose  of  paying  the  salary  of  the 
field  agent  and  conducting  his  office. 

Peter  .A.  Blossom,  president  of  the 
New  York  Press  -Association,  presented 
the  proposition  and  he  announced  that 
the  Western  New  York  Press  Associa¬ 
tion  would  consider  the  same  matter  at 
its  me*eting  October  20  and  21  at  the 
Place  Hotel,  Rochester.  The  Northern 
New  A’ork  Press  -Association  and  other 
as.sociations  in  the  state  will  take  up  the 
matter  so  that  all  weeklies  in  the  state 
will  be  given  the  opportunity  to  join, 


though  the  proposition  is  not  obligatory 
on  any  individual  member  unless  he  votes 
in  favor  of  it. 

President  -Atwood,  of  the  Central  New 
York  Press  Association,  will  appoint  one 
publisher  in  each  county  to  line  up  his 
fellow  publishers  in  the  matter. 

It  was  decided  to  hold  the  next  meeting 
the  second  Saturday  in  January  in  the 
Department  of  Journalism  at  Syracuse 
University,  following  the  invitation  by 
Professor  John  O.  Simmons.  Students 
in  the  department  will  conduct  an  exhibit 
in  the  Joseph  Slocum  College  of  Agricul¬ 
ture  building,  the  journalism  headquar¬ 
ters. 


Seattle  American  Out  Nov.  5 

The  Seattle  .American  will  commence 
publication  November  5,  according  to  the 
announcement  made  October  17  by  W.  J. 
Davis,  its  publisher,  to  a  representative 
of  Fi»it(  r  &  PuBLiSER.  Work  on  install¬ 
ing  the  presses  began  during  the  past 
week.  _ 

Marietta  Time*  Lease*  Building 

The  Marietta  (Ga.)  Times  has  leased 
the  building  at  204  Atlanta  street,  and 
when  alterations  have  been  completed 
and  some  new  mechanical  equipment  in¬ 
stalled  the  paper  will  move  into  its  new 
hi  >me.  _  _ 

New  York  Italian  Dailies  Merge 

The  Bollettino  della  Sera,  New  York 
Italian  newspa|)er,  has  been  consolidated 
with  II  Po|M)lo  and  the  combined  pub¬ 
lication  known  as  11  Popolo  will  be  pub¬ 
lished  as  a  morning  and  Sunday  news¬ 
paper.  R.  Zuecca  is  business  manager 
and  Russell  .A.  Brown  advertising  man¬ 
ager. 


L.  C.  Earnist 

San  Francisco  Daily 
Francisco  Examiner. 
1907.  He  then 
of  the  United 


Leased  Wires  in  Belgium 

Belgian  newspapers  are  congratulating 
them.selves  on  the  fact  that  they  have  at 
last  succeeded  in  inducing  the  Belgian 
telegraph  administration  to  extend  “spe¬ 
cial  wire’’  facilities  to  Belgian  news¬ 
papers  in  the  same  way  that  the  French 
administration  does  to  French  news¬ 
papers.  It  will  now  be  possible  for  news¬ 
papers  printed  in  Belgium  to  rent  tele¬ 
graph  wires  connecting  Brussels  with 
Paris  and  other  capitals  of  Europe  dur¬ 
ing  certain  hours  of  the  day  and  night 
for  their  own  exclusive  use  for  the  re¬ 
ceipt  of  news. 


Department  Stores 
Prefer 

The  Detroit  News 

JTT  Detroit  department 
^  stores — b  u  y  e  r  s  of 
space  who  can  trace 
whence  their  custom 
comes  almost  to  the  cent 
— used  more  than  63%  of 
'  their  total  newspaper 
lineage  for  September  in 
The  Detroit  News. 
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Thrift  Insures 
A  Good  Market 

Where  65  per  cent,  of  the  pop¬ 
ulation  carries  savings  accounts, 
you  look  for  business  conditions 
to  be  consistently  good  and  un¬ 
usually  stable.  This  is  true  of 
Baltimore  and  is  one  of  several 
reasons  why  Maryland’s  great 
seaport  is  so  often  chosen  as  a 
try-out  city. 

And  when  you  decide  to  enter 
this  fertile  market,  remember  that 

Everything  in  Baltimore 
Revolves  Around 

SUN 

Evening  Sunday 


These  stores  depend 
on  direct  results. 

They  must  place  their 
advertising  where  it  will 
be  assured  of  the  largest 
possible  audience  and  the 
greatest  reader  attention. 

National  advertisers 
^  who  wish  to  cover  the 
Detroit  field  as  thor¬ 
oughly  as  is  humanly  pos¬ 
sible  should  be  guided  by 
the  experience  of  Detroit’s 
department  stores. 

The  Detroit  News 

Eu-s  and  a  Hall  Timas  Naarast  Compating  Wash  Day 
Circulation  in  Detroit  and  Vicinity. 

Largest  Sunday  Circulation  in  Michigan. 

"Always  in  th*  Lead" 
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THE  PROVIDENCE  NEWS 

Circulation  ad'vance  unprecedented  in 
Rtiode  Island  Newspaper  History^ 

Ctiarted  from  Sworn  Post  Office  Statements 


G.  Logan  Payne  Co. 

Chicago,  Detroit,  St.  Louis  Los  Angeles 


Payne,  Burns  &  Smith 
New  York  and  Boston 


H.  Nor-  day  by  Joseph 
Robert  Medill  Patterson, 
iger;  W.  editorial  head  of 
;  Robert  the  Daily  News 
n  mana-  and  Chicago  Trib- 
Id  repre-  “"e.  Mr.  Payne 
has  been  acting 
manager  since  the 
resignation 
of  Merton  Burke, 
The  Springfield  (Ohio)  Morning  Sun  a  month  ago. 
has  made  arrangements  to  produce  a  mo-  For  almost 
tion  picture  in  Springfield  to  be  called  three  years  Payne 
“The  Romance  of  Springfield.”  The  pic-  has  been  city  ed- 


Suit  has  been  filed  in  the  Federal  Court 
for  the  Southern  District  of  New  York 
by  the  Duplex  Printing  Press  Company 
of  Battle  Creek,  Mich.,  against  R.  Hoe 
&  Co.,  of  New  York,  alleging  infringe¬ 
ment  of  a  large  number  of  claims  in  pat¬ 
ents  owned  by  the  Duplex  Company  on 
various  constructions  of  large-size  news- 
j)aper  presses,  particularly  on  quadruple, 
sextuple  and  octuple  machines.  The 
complaint  alleges  that  the  defendant  com¬ 
pany  in  presses  it  has  recently  adver¬ 
tised  and  sold  has  copied  principles  of 
“low-down”  construction  introduced,  it  is 
stated,  by  the  Duplex  Printing  Press 
Company  several  years  ago. 

“The  Duplex  Printing  Press  Company 
was  the  first  and  for  many  years  the 
only  company  manufacturing  rotary 
stereotype  presses  of  this  ‘low-down’  unit 
type,”  says  a  statement  issued  by  that 
company.  “Having  gone  through  the 
long  period  of  expensive  development  of 


DINNER  FOR  THOMAS  MURPHY 


Scranton  Times  Men  Organize  Twenty- 
Fi,.  Y»r  Cl»b 

Thomas  Murphy,  associate  editor  of  sentative. 
the  Scranton  (Pa.)  Times,  was  the  chief 
guest  at  a  dinner  given  on  October  10  at 
the  Hotel  Casey 
by  his  associates 
to  mark  the  25th 
anniversary  of  his 
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DUPLEX  CO.  SAYS  HOE 
COPIED  ITS  PATENTS 

Suit  Filed  in  Federal  Court  at  New 
York  Alleges  Infringement  on 
Construction  of  "Low 
Down"  Presses 


years  ago.  He  then  took  up  his  duties 
as  head  of  the  Plain  Dealer’s  Washing¬ 
ton  bureau  after  the  death  of  Ben  Allen, 
who  was  killed  in  an  automobile  acci¬ 
dent  near  Portland,  Oregon,  while  trail¬ 
ing  President  Wilson  on  his  last  western 
trip.  Announcement  also  was  made  that 
the  fall  dinner  of  the  club  will  be  held 
December  9. 


iam  Foster  Elliott  is  associate  editor; 
Richard  Down  is  sporting  editor;  Miss 
Anne  Tupper,  society  editor;  Miss  Isabel 
Morse,  music  editor;  Ralph  Owen,  auto 
and  outing  editor;  James  A.  Bales,  £.  A. 
Douglas,  Howard  G.  Becker,  Walter  S. 
Adams,  Robert  M.  Fraser,  J,  W.  Thor- 
bum,  Arthur  J.  Welter,  Read  Kendall, 
reporters;  F,  H.  Vore  and  Wendall 
Mayes,  country  department  assistants. 


PAYNE  MANAGING  EDITOR 

Hau*e  Succeeds  Him  as  City  Editor  of 
New  York  Daily  News 

Philip  A.  Payne  became  officially  man¬ 
aging  editor  of  the  New  York  Daily 
News  this  week.  His  appointment  was  an¬ 
nounced  on  Mon- 


out  patents  covering  it,  the  company  does 
not  intend  to  sit  by  and  see  palpable  in¬ 
fringements  brought  out  by  others  with¬ 
out  taking  proper  steps  to  protect  fully 
its  own  inventions  and  rights  therein. 

“The  present  infringement  by  R.  Hoe 
&  Co.  is  not  the  first  one  that  has  oc¬ 
curred.  A  few  years  ago,  another  promi¬ 
nent  press  builder  in  a  somewhat  similar 
way  began  to  advertise  widely  and  mar¬ 
ket  another  infringing  type  of  press.  In 
that  case,  as  in  the  present,  the  Duplex 
Printing  Press  Company  promptly  took 
steps  to  protect  its  rights  with  the  out¬ 
come  that  the  infringing  company  ac¬ 
corded  recognition  to  the  patent  rights 
involved  and  made  an  adjustment  accord¬ 
ingly  satisfactory  to  the  Duplex  Printing 
Press  Company, 

“The  infringement  in  the  present  case 
is  equally  glaring  and  a  plain  copying  of 
Duplex  ideas  and  design  is  recognized  by 
all  who  are  familiar  with  these  presses. 

“Under  patent  law,  the  owner  of  a 
patent  is  entitled  to  sue  and  recover  not 
only  from  the  manufacturer  of  an  in¬ 
fringing  machine,  but  also  from  anyone 
who  purchases  or  uses  such  a  machine. 

Resume  "Family  Nights"  at  Capital 

The  National  Press  Club’s  “family 
nights”  will  begin  Sunday  October  71 
and  will  be  continued  throughout  the 
winter  season.  Each  Sunday  night  from 
that  date  on  the  club  rooms  will  be 
thrown  open  to  members’  families  and 
their  guests  for  dinner  and  a  musical 
program.  The  feature  was  tried  out  suc¬ 
cessfully  last  spring. 

Buel  in  Gridiron  Club 

Walker  S.  Buel,  Washington  corre¬ 
spondent  of  the  Cleveland  Plain  Dealer, 
has  been  elected  to  membership  in  the 
Gridiron  Club.  Mr.  Buel  was  Columbus 
correspondent  for  the  Plain  Dealer  be¬ 
fore  his  transfer  to  W’ashington  three 


of  the  paper.  The 
day  also  celebrat¬ 
ed  the  27th  anni¬ 
versary  of  the 
purchase  of  the 
paper  by  E.  J. 
Lynctt.  Among 
the  other  guests 
at  the  dinner,  all 
men  who  have 
been  on  the  Times 
Thomas  Muephv  25  years,  were : 

E.  J.  Lynett,  John 
Fi.  Bradley,  general  manager;  John 
O’Brien,  head  of  the  accounting  depart¬ 
ment;  John  D.  Keator,  managing  editor; 
George  J.  Ash,  M.  J.  McRea,  Thomas 
Rafter,  M.  W.  Walton,  and  James  Flan- 
nagan.  There  were  no  speeches  after  the 
dinner.  Instead,  a  Twenty-Five  Year 
Club  was  organized  to  which  all  who 
have  been  on  the  Times  for  25  years  be¬ 
come  eligible  when  they  have  passed  the 
quarter-century  mark  of  continuous  serv¬ 
ice.  Mr.  Murphy  was  elected  president 
of  the  club  and  the  other  officers  select¬ 
ed  were  John  E.  Bradley  and  John  D. 
Keator,  vice-presidents;  and  John 
O’Brien,  secretary-treasurer. 

FRESNO  DAILY  BEE  APPEARS 


tures  will  be  directed  and  hlmed  by  the 
Hudris  Film  Company,  of  New  York. 
.Ml  characters  will  be  portrayed  by  local 
persons  who  are  now  being  selected  for 
the  cast. 

Harding  to  Play  the  Newt  Corps 

President  Harding  has  filed  an  entry 
fee  to  compete  against  Washington 
newspaper  correspondents  in  the  an¬ 
nual  Fall  tournament  of  the  Washing¬ 
ton  Newspaper  Golf  Club.  Vice-Pres¬ 
ident  Coolidge  is  expected  to  present  the 
prizes.  President  Harding  was  one  of 
the  prize  winners  at  the  Spring  tour¬ 
nament  and  has  expressed  confidence  of 
being  able  to  repeat  this  time. 

Commercial  Appeal  Adds  Roto 

The  Memphis  (Tenn.)  Commercial 
Appeal  has  added  a  rotogravure  picture 
section  to  the  paper. 

Again  a  Daily 

The  Van  Buren  (Ark.)  Daily  Press 
j\rgus,  which  suspended  several  months 
ago,  resumed  publication  October  16. 


Ha«  Quarter  Million  Dollar  Home  and 
Equally  Costly  Equipment 

(By  Telegraph  to  Editor  &  Publisher) 

F'resno,  Cal.,  Oct.  18. — The  Fresno  Bee 
introduced  itself  yesterday  to  the  Fresno 
and  San  Joaquin  valley  public  in  a  6- 
piece  souvenir  edition.  It  is  the  third 
daily  paper  of  this  community  started 
with  a  stated  circulation  of  between  ten 
and  fifteen  thousand.  The  Bee  appeared 
after  eight  months  preliminary  work, 
consisting  of  erecting  a  quarter-million- 
dollar  building  and  equipping  it  with 
equally  costly  fixtures  and  machinery. 

The  publishers  are  J.  V.  and  C.  K. 
McClatchy,  sons  of  the  owners  of  the 
Sacramento  Bee,  the  former  being  man¬ 
ager  and  the  latter  editor.  H.  R.  Mc- 
I^ughlin,  city  editor  of  the  Sacramento 
Bee,  is  managing  editor;  Frederick  B. 
Moore,  formerly  city  editor  of  the  Los 
Angeles  Times,  is  city  editor;  Roy  Gar- 
man  is  San  Joaq^uin  editor;  Walter  S. 
Tyler  is  California  country  life  editor; 
F'arl  Strachan  is  telegraph  editor;  Will- 


itor  of  the  Daily 

News.  In  that  Philip  A.  Payne 
period  of  time  the 

tabloid  newspaper  has  gained  the  largest 
circulation  of  any  morning  newspaper  in 
the  United  States.  He  is  29  years  old 
and  is  the  youngest  managing  editor  of  a 
daily  newspaper  in  New  York  City. 
Payne  is  a  native  of  California  but 
started  his  newspaper  career  in  Perth 
.■\mboy,  N.  J.,  eleven  years  ago.  He 
worked  on  a  number  of  New  Jersey  news¬ 
papers,  then  joined  the  Hearst  service  in 
Chicago  and  New  York  and  became  con¬ 
nected  with  the  Daily  News  a  few  months 
after  it  was  started  in  1919. 

Frank  Hause,  who  was  Mr.  Payne’s 
assistant  on  the  city  desk  of  the  Daily 
News,  has  succeeded  him  as  city  editor. 


Now  Bishop  &  Son*,  Ltd. 

The  Montreal  Paper  Company,  Ltd., 
has  changed  its  name  to  Bishop  &  Sons, 
Ltd.  The  company  will  continue  to  man¬ 
ufacture  and  trade  in  paper  and  wood 
pulp.  The  capital  stock  of  the  new  or¬ 
ganization  is  $500,000. 


The  SCOTT  MULTI-UNI 

USED  BY  THE  BOSTON  HERALD 


DOUBLE  OCTUPLE 
MULTI-UNIT  PRESS 


A  SPECIAL  GOVERNMENT  AGENT 

in  his  report  about  printing  machinery  in  Brazil  stated  that  an 
American  manufacturer  has  been  successful  in  installing  several  of 
their  machines  in  the  office  of  the  largest  newspaper  in  Rio  de 
Janeiro.  The  operation  of  these  machines  has  been  so  successful  that 
they  are  now  regarded  as  being  superior  to  any  other  press  on 
the  market.  Other  publishers  who  have  seen  the  work  produced  on 
them  and  have  studied  their  mechanical  construction  state  that 
when  they  are  ready  for  a  new  press  they  will  purchase  American 
machinery  from  this  factory. 

THE  SCOTT  ROTARY  NEWSPAPER  PRESS 

is  the  machine  mentioned  by  this  U.  S.  Government  Agent  and  since 
this  report  was  written  we  have  obtained  orders  for  several  Scott 
Multi-Unit  Presses  from  that  city. 


1  IT  WILL  PAY  YOU  TO  PURCHASE  A  SCOTT  PRESS 

WALTER 

SCOTT  &  CO. 

PLAINFIELD, 

NEW  JERSEY,  U.  S.  A. 

CHICAGO 

NEW  YORK 

1441  Monadnrek  Block 

1457  Broadway,  at  42d  Street 

Printed  in  English,  'T’olish,  Span¬ 
ish,  Italian,  Norwegian  and 
1 1  ungarian  languages. 


Furnished  full  page  matrices,  black  alone,  black  and  red,  and  black 
and  three  colors;  or,  as  the  first  page  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  Bdwy.,  New  York  City 
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Capacities — 4,  6,  8,  10  or  12  page  papers  delivered  one  section  from  two  folders.  14,  16,  18,  20,  22,  24,  28,  32 
36,  40,  44  or  48  page  papers  delivered  two  sections  from  one  folder. 

Unit  Low  Down  Design 

_  Built  in  Quad,  Sextuple,  Octuple  and  Augmented  Sizes 

Tandem  or  End  to  End  Arrangement. 

More  prompt  deliveries  than  have  hitherto  been  possible  are  now  offered  on 
these  large  presses,  due  to  greatly  increased  factor\^  facilities. 

Originated  —  Developed  —  Patented 


Duplex  Printing  Press  Company 


Battle  Creek,  Michigan 


San  Francisco  Office 
Chronicle  Bldg. 


Chicago  Office 
536  Rush  St. 


New  York  Office 
World  Building 


f 


•  TRADE 


Far  up  in  the  Arctic  Circle  and  deep  in  the 
jungles  of  Africa — on  every  frontier  of 
civilization — you  find  the  Linotype. 

Under  the  most  adverse  conditions  these  machines 
give  uninterrupted  service  because  they  were  built 
without  compromise.  Every  part  of  the  Linotype  is 
there  because  the  machine  is  better  for  it  and  every 
part  fits  into  the  big  scheme  of  simple  operation. 


The  illustration  thotct  an  oparator  changing 
the  lower  magazine  of  a  Model  8  Linotype^ 
from  the  front,  of  course,  because  that  U 
quicker  and  more  convenient  for  the  operator. 


PPWPR  ^AI  WOl  II  n  RP  PAII  effective.  M.  H.  deYoung,  publisher  of  murrer.  Sanders  was  represented  by 

Dt.  F the  Chronicle,  has  been  notified  by  rail-  Joseph  C.  Hostettler,  general  counsel  of 
IP"  TI-IPIR  OPFir^F  If  MP\A/  lOR  officials  of  the  Southern  Pacific  and  the  Scripps-McRae  Newspapers;  Judge 

ir  lio  •rv-fo  the  Union  Pacific  railroa.ds  that  they  M.  M.  Neil,  former  chief  justice  of  the 

-  will  hereafter  designate  this  crack  train  Tennessee  Supreme  Court,  and  James  F. 

Laziness,  Ig;norance  and  Dishonesty,  Chief  Causes  of  Selling;  the  San  Francisco  Overland  Limited.  Pickers,  former  assistant  attorney  gen- 


Disasters,  Can  Be  Overcome  by  Training  and  Super¬ 
vision,  But  Are  Aggravated  by  Neglect 

By  C.  L.  PERKINS 

Kxcoutivc  St‘cri-t:ir> ,  .\ssociation  of  Ne^spapir  Classified  .\dvertisine  Mat.agtrs 


The  word  Overland  will  be  retained  in  eral. 


memory  of  the  old  days  when  but  a  sin¬ 
gle  line  ran  across  the  country. 

FILE  BRIEFS  IN  SANDERS  CASE 


Trial  of  Memphis  Press  Editor  Ad- 

article  in  one  of  the  current  quently  because  his  publisher  does  not  Journed  15  Days  Sd  ‘i;'''brie7  ‘fo7m,"alloS"lT  day" 

*-  monthly  magazines  gives  a  detailed  supply  him  with  proper  material.  The  (Z?y  Tdcgrafh  to  Editor  &  Pubu.sher)  the  filing  of  the  briefs 

analysis  of  why  salesmen  fail.  The  three  result  is  that  the  men  go  out  and  make  Memphis,  Tenn.,  Oct.  18. _ G.  V.  San-  “ 

principal  reasons  are  shown  to  be  lazi-  untruthful  circulation  statetfients — not  ders,  cMitor*  of  the  Memphis  Press,  was 

ness,  dishonesty,  and  ignorance.  with  the  idea  of  being  dishonest  but  ^le  only  witness  when  he  went  to'  trial  Auto  Ad  Committee  for  1923 

At  least  the  first  two  causes  are  in-  merely  quoting  round  figures  which  are  j,,  S.  District  Court  for  alleged  con-  Charles  Clifton,  president  of  the  Xa- 
herent  in  the  men.  if  they  exist  Yet  not  exact.  tempt  Mondav.  tional  Automobile  Chamber  of  Commerce, 

many  organizations  are  to  blame  for  in-  The  classified  department  of  every  Mr.  Sanders,  prior  to  the  trial,  before  has  named  the  following  as  members  of 
creasing  the.se  qualities  while  other  clas-  newspaper  has  certain  rules  and  rcgiila-  Federal  Judge  J.  Will  Ross,  who  issued  the  advertising  committee  of  the  cham- 

sified  departments  are  doing  excellent  tions  governing  classifications,  office  a  citation  for  his  arrest  after  the  pub-  her  for  the  coining  year:  Edward  S. 

work  to  prevent  or  at  least  decrease  routine,  etc.  Few  solicitors  seem  to  un-  lication  of  an  editorial  criticising  the  Jordan,  the  Jordan  automobile,  chairman ; 

these  tendencies.  derstand  the  reason  for  the.se  rules,  and,  strike  injunction,  filed  an  answer  setting  \V.  K.  Tower,  the  Paige-Detroit ;  L.  11 

.Ml  human  lieings  seem  to  be  more  therefore,  cannot  explain  or  defend  them  forth  that  the  offending  editorial  re-  Dudlev,  the  Federal;  G.  U.  Radoye,  the 

or  less  lazy,  and  the  want-ad  salesman  intelligently  when  the  occasion  arises  m  ferred  to  the  Chicago  injunction  and  not  Haynes:  A.  H.  Batterson,  the  Buick ; 

IS  no  exception.  Enthiisia.sm  is  the  best  a  solicitation.  Most  want-ad  salesmen  to  the  one  issued  by  Judge  Ross.  William  K.  Betts,  the  Studebaker ;  George 

antidote  for  this  common  disease,  and  appear  to  he  entirely  ignorant  of  the  ,\  motion  to  quash  the  indictment  of  H.  Phelps,  the  Dodge :  and  John  C.  Long 

there  are  many  methods  of  creating  this,  iirocesscs  through  which  the  want-ad  .Samlers  was  overruled,  as  was  also  a  of  the  National  .\utomobile  Chambe-r  of 

Contests  of  various  kinds  are  one  of  the  goes  after  it  leaves  the  want-ad  depart-  motion  for  a  change  of  judges  and  a  de-  Commerce,  secretary, 

ways  used  by  many  classified  managers  nient.  This  particular  lack  of  knowled.ge 
to  secure  greater  interest.  can  certainly  be  remedied  easily  on  any 

Dishonesty  in  most  cases  is  not  inten-  publication  by  taking  the  staff  through  -- 

tional.  but  is  apt  to  be  a  form  of  care-  the  composing  room,  proof  room,  stcreo- 
lessness — carelessness  of  .statement  and  type  department,  press  room,  as  well  as 
in  office  routine.  The  office  does  not  the  Ixiokkecping  and  collection  depart- 
oause  it,  but  by  putting  up  the  proper  menfs  of  the  paper.  Most  salesmen  lack 
safeguards  and  checks,  can  reduce  it  to  the  knowledge  of  why  people  buy  the 
a  minimum.  particular  paper  whose  space  they  are 

Ignorance,  on  the  other  band,  is  entirely  selling,  yet  in  order  intelligently  to  ana- 
the  fault  of  the  classified  manager,  and  lyze  the  character  of  the  paper's  circula- 
is  also  a  greater  cause  for  failure  than  tion.  this  is  important,  and  could  easily 
the  other  two  reasons  stated.  It  is  not  be  gained  by  a  study  of  the  paper’s  poli- 
only  a  more  common  cause  but  in  many  cies,  both  national  and  local,  its  contribii- 
cases  also  induces  the  other  two.  tors,  and  many  features. 

Ignorance,  meaning  ignorance  of  the  The  writer  does  not  mean  to  infer  that 
thing  they  are  selling,  was  impresse<l  all  classified  managers  are  negligent  in 
upon  the  writer  recently  when  he  ad-  the  matter  of  training  salesmen  or  that 
vertised  for  salesmen,  .\mong  the  ap-  all  salesmen  lack  sufficient  infonnation 
plicants  were  a  dozen  or  more  who  had  to  sell  efficiently,  but  he  does  believe  that 
sold  want-ads  for  various  newspapers,  many  classified  managers  do  fail  to  train 
yet  a  little  questioning  in  most  cases  their  men.  Even  those  who  are  sys- 
brought  out  an  astounding  lack  of  tematically  educating  their  force,  giving 
knowledge  not  only  of  the  fundamentals  regular  talks  at  .set  periods  and  even 
of  want-ads  but  of  the  merits  of  the  par-  using  elaborately  prepared  sales  books 
ticular  medium  for  which  they  had  sold,  are  still  falling  short  of  doing  all  that 
This  experience  together  with  the  ar-  could  profitably  be  done, 
tide  mentioned  caused  the  writer  to  Want-ads  in  themselves  lieing  small, 
make  an  investigation.  He  realized  that  people  are  apt  to  consider  them  insigni- 
his  staff  was  typical  of  most  want-ad  licant.  while  as  a  matter  of  fact  when 
sales  org.anizations.  and  a  careful  pre-  considered  as  a  whole,  they  are  a  big 
meditated  questioning  certainly  brought  a  economic  force  for  good.  This  idea  of 
realization  of  the  need  for  more  intensive  insignificance,  which  is  more  or  less 
education.  prevalent,  is  exaggerated  by  the  lack  of 

The  average  salesman  not  only  does  intelligence  in  want-ad  selling.  For  this 
not  know  the  circulation  of  his  own  reason  the  education  of  salesmen  is  of 
paper  but  does  not  know  that  of  the  value  for  two  reasons — first — it  produces 
other  mediums  in  the  field.  To  find  one  more  sales — second — it  creates  a  better 
who  can  go  lieyond  the  circulation  fig-  impression  of  want-ads. 

ures  and  intelligently  analyze  the  circu-  _ _ 

lation  of  the  iiewspapers  in  the  field  is  Editorial.  Bring  Action 

almost  ifnpossible.  “ 

To  reiterate,  this  is,  in  most  cases,  be-  Repeated  editorials  in  the  San  Fran- 


Efforts  were  made  by  the  defense  to 
introduce  editorial  comments  on  the  rail 
injunction  from  papers  and  magazines 
throughout  the  country,  but  these  were 
excluded.  .At  the  conclusion  of  Sanders' 
testimony.  Judge  Ross  announced  he 
would  prefer  to  have  the  arguments  sub¬ 
mitted  in  brief  form,  allowing  15  days 
for  the  filing  of  the  briefs. 


On  Auto  Ad  Committee  for  1923 

Charles  Clifton,  president  of  the  Na¬ 
tional  .Automobile  Chamber  of  Commerce, 


1  .  Lw  Editorial.  Bring  Action 

almost  ifnpo.'Sible.  “ 

To  reiterate,  this  is,  in  most  cases,  be-  Repeated  editorials  in  the  San  Fran- 
causc  the  salesmen  are  not  given  suffi-  cisco  Chronicle  urging  that  the  name  of 
cient  information.  Lack  of  education  in  the  fast  train  from  San  Francisco  known 
this  particular  respect  is  not  always  the  as  the  Overland  Limited  be  changed  to 
fault  of  the  classified  manager  but  fre-  the  San  Francisco  Limited  have  been 
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From  a  letter  sent  by  William  Randolph 
Hearst  to  W.  A.  De  Ford,  General 
Counsel  for  the  Hearst  publications 
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FINDING  MARKET  OUTLETS  IN  JAPAN  FOR 
AMERICAN  PRODUCTS 


Japan  Advertiser,  American  Newspaper  of  Tokyo,  Has  New 
Service  which  Surveys  the  Field  and  Secures  Repre¬ 
sentatives  Who  Know  Their  Job 


By  JOHN  R.  MORRIS 

Far  Eastern  Editor.  Editor  &  Publisher 


'^OKYO,  Sept.  29. — The  first  serious 
attempt  of  any  publications  in 
Japan  to  assist  actively  in  the  promotion 
of  the  sale  of  American  goods  in  Japan 
has  been  undertaken  by  the  Japan  Ad¬ 
vertiser,  an  American  newspaper  of  To¬ 
kyo,  which  maintains  New  York  offices 
embracing  the  representation  of  the 
Trans-Pacific,  a  monthly  magazine  pub¬ 
lished  in  English,  and  the  Jiji  Shimpo, 
one  of  the  leading  Japanese  newspapers. 

The  Advertiser’s  sales  promotion  pro¬ 
gram,  while  hitherto  untried  in  this  ter¬ 
ritory,  already  is  proving  its  practicabil¬ 
ity  ai^,  indeed,  has  demonstrated  that  a 
demand  for  such  service  existed.  It  was 
launched  during  the  summer  and  now,  at 
the  end  of  September,  has  served  the 
two-fold  purpose  of  increasing  the  Tokyo 
paper’s  American  advertising  revenue 
and  building  up  sales  for  American  prod¬ 
ucts  which  otherwise  could  have  bem 
obtained  only  at  a  much  larger  cost,  if 
at  all. 

The  situation  which  has  existed  in  the 
past  as  regards  the  development  of 
.\merican  trade  with  Japan  has  been 
characterized  largely  by  inertia.  There 
have  been  notable  exceptions  to  this  rule, 
and  a  few  vigorous,  profitable  campaigns 
have  been  conducted  here  by  American 
manufacturers  or  their  distributors.  For 
the  most  part,  however,  .American  busi¬ 
ness  interests  have  been  either  too  much 
occupied  in  other  fields  or  have  failed  to 
realize  the  extent  of  the  potential  market 
for  American  goods  which  is  actually 
here,  to  give  it  adequate  attention.  C.  H. 
Huston,  Assistant  Secretary  of  Com¬ 
merce,  on  his  visit  here  a  few  weeks  ago 
commented  on  what  must  be  an  obvious 
fact  to  anyone  on  the  .scene.  He  said 
only  a  small  fraction  of  the  sales  they 
might  expect  in  Japan  were  being  made 
at  present  by  American  firms. 

Distance,  of  cour.se,  has  been  a  factor 
in  creating  this  situation.  Most  Ameri¬ 
cans  have  been  cautious  in  going  so  far 
afield  as  long  as  further  expansion  within 
the  boundaries  of  the  United^  States 
proved  possible.  At  the  same  time,  the 
foreign  agents  of  European  concerns 
have  been  making  much  more  rapid 
strides  in  the  introduction  of  their  manu¬ 
factures  here. 

Present  indications  are  that  changes  of 
policy  have  gone  into  effect  in  many 
American  houses,  many  being  due  per¬ 
haps  to  the  unattractiveness  of  the  Euro¬ 
pean  market  now.  This  factor  has  con¬ 
tributed  largely  to  the  immediate  success 
of  the  Japan  Advertiser’s  efforts  at  co¬ 
operative  sales  promotion. 

Making  desirable  connections  with  lo¬ 
cal  distrffiutors  in  Japan  always  has  been 


difficult  except  at  the  conclusion  of  a 
long  and  careful  study  of  the  field.  So 
many  irr^ponsible  firms  are  ready  to  add 
another  line  to  their  list  of  failures,  and 
so  many  cases  of  neglect  and  indifference 
are  charged  up  against  the  large  trading 
companies  which  handle  American  agen¬ 
cies  by  the  score,  that  the  number  of  ef¬ 
ficient  and  able  distributors  has  been 
limited  to  a  very  few.  When  these  were 
located  it  has  not  always  proved  easy  to 
persuade  them  to  accept  new  connections. 

This  situation  offered  the  first  oppor¬ 
tunity  for  the  Japan  Advertiser  to  give 
valuable  assistance.  The  sales  promotion 
bureau  which  it  organized  is  in  an  ad¬ 
vantageous  position  for  selecting  and 
makit^  connections  with  distributors 
both  in  a  position  to  handle  the  line  in 
question  and  to  push  its  introduction  in¬ 
telligently,  once  the  goods  are  placed  on 
sale  in  Japan.  The  bureau  is  working 
now  as  intermediary  in  closing  several 
agreements  under  which  permanent  Jap¬ 
anese  connections  will  be  established  for 
American  manufacturers.  At  the  same 
lime  it  is  attending  to  the  registration  of 
trade-marks  and  the  protection  by  every 
legal  means  of  the  manufacturer’s  patent 
rights.  Most  of  the  cases  of  stolen  pat¬ 
ents  in  Japan  have  been  traceable  to 
carelessness  on  the  part  of  the  patentee. 

While  negotiations  for  the  establish¬ 
ment  of  connections  are  proceeding,  the 
bureau,  which  is  staffed  both  by  Ameri¬ 
cans  and  Japanese,  conducts  an  investi¬ 
gation  which  goes  into  every  phase  of 
the  importation  and  sale  of  the  article 
under  consideration.  Nothing  as  thor¬ 
ough  or  complete  as  this  has  ever  been 
attempted  before,  and  the  result  is  that 
the  manufacturer  when  he  appoints  his 
distributor  has  before  him  such  a  report 
of  the  prospects  as  not  even  a  ‘‘home 
office”  man  could  produce  in  the  same 
time  if  sent  from  the  American  headquar¬ 
ters  to  Japan. 

When  the  goods  at  last  are  on  sale 
here,  the  representatives  of  the  sales  pro¬ 
motion  bureau  keep  close  check  on  the 
records  of  sales,  offer  suggestions,  give 
general  assistance,  and  report  when  nec¬ 
essary  to  the  manufacturer  in  America. 
If  space  on  this  occasion  permitted  a  de¬ 
tailed  account  of  the  trials  which  un¬ 
protected  American  manufacturers  have 
experienced  in  the  past,  the  need  for  such 
sujiervision  and  its  great  value  would  be 
appreciated  at  once. 

Those  houses  which  feel  the  need  of 
foreign  expansion  towards  the  East  ap¬ 
parently  do  appreciate  the  bureau.  Their 
acceptance  of  its  services  almost  from 
the  day  of  its  inception  is  the  best  fore¬ 
cast  that  it  will  assume  in  days  to  come 


Service  is  the  gauge  which  measures  true  value 

Newspapers  are  No  Exception 

Drafts  for  $.13,010.57  went  to  subscribers  of  Newspapers  under 
contract  with  us  last  year — because  a  Progressive  Newspaper 
offered  them  the  Protection  of  Our  Travel  Accident  Policy. 

Stimulate  your  Service  and  include  Insurance  Protection.  It 
is  of  direct  value  to  the  Subscriber  personally.  Individual  Service 
is  the  Mily  form  that  secures  Permanent  Circulation  Gain. 

HICKEY  MITCHELL  CO. 

(Builds  and  Holds  Circulation) 

CASOALTY^CO.  OF^'oETTHOIT  PicrCC  BMg.,  St.  Loilis 


an  increasingly  important  position  in  the 
commercial  relations,  as  well  as  the  ad¬ 
vertising  relations,  between  Americans 
and  the  market  which  awaits  them  in 
Japan. 

Chicago  Tribune  to  Have  Annex 

The  Chicago  Tribune  will  build  an  ad¬ 
dition  to  its  plant  at  once.  It  will  be 
located  on  upper  Michigan  avenue  diag¬ 
onally  opposite  from  its  present  plant  and 
will  be  a  two  story  building  erected  upon 
foundations  capable  of  sustaining  a  21- 
story  office  structure  and  tower  if  neces¬ 
sary.  When  the  Tribune’s  new  home  is 
constructed  according  to  the  prize-win¬ 
ning  architect’s  plans  it  is  probable,  the 
Tribune  says,  that  the  plan  which  is 
awarded  the  second  prize  will  be  used  for 
the  permanent  structure  on  this  site.  One 
half  of  the  temporary  building  to  be 
built  at  once  will  be  used  to  house  an 
advertising  and  public  service  office  and 
the  other  half  will  be  rented.  Back  of 
this  a  coloroto  plant  will  be  located. 
Holabird  and  Rush  are  the  architects. 


Woodruff  Times  to  Build 

P.  W.  Smith,  editor  of  the  Woodruff 
(S.  C.)  Times,  has  announced  that  the 
paper  is  planning  construction  this  year 
of  a  modern  plant  to  house  the  news¬ 
paper. 


Student  Daily  Adda  Sunday  laaoe 

The  Oregon  Emerald,  the  daily  paper 
of  the  students  of  the  University  of  Ore¬ 
gon,  will  add  a  Sunday  edition  shortly, 
to  be  devoted  to  features  and  literarj' 
work. 


DETROIT  TIMES  WILL  BUILD 


Hearat  Announces  Plans  There  and 
Disclaims  Political  Ambitions 

(By  Telegraph  to  Editor  &  Publisher) 

Detroit,  Oct.  19. — The  Detroit  Times, 
purchased  a  year  ago  this  month  for  Wil¬ 
liam  Randolph  Hearst,  will  have  a  new 
home  as  a  re.sult  of  the  visit  of  Mr. 
Hearst  to  this  city  today. 

”I  have  decided  on  an  Italian  or  Span¬ 
ish  renaissance  type,  seven  or  eight  storie> 
high,  covering  our  entire  plot,  and  devot¬ 
ed  exclusively  to  our  newspaper  busi¬ 
ness,”  Mr.  Hearst  said. 

The  present  site  will  be  used  for  the 
new  building,  which  will  accommodate 
six  double  sextuple  Goss  presses,  already 
ordered,  and  a  24-cylinder  color  press, 
also  ordered.  Color  work  for  the  Times 
is  now  being  done  in  Chicago. 

.\n  interview  with  Mr.  Hearst,  by  a 
Free  Press  reporter,  printed  in  the  Free 
Press  and  reprinted  in  the  Times  today, 
quotes  the  publisher  as  saying  “There  is 
not  a  chance  of  my  being  a  candidate  for 
president  in  1924.  I  am  not  a  politician. 
I  am  a  newspaperman.  I  believe  I  can 
best  accomplish  the  things  I  am  inter¬ 
ested  in  by  not  going  into  politics  in  a 
way  that  would  interfere  with  my  <ithcr 
activities.” 


N.  E.  A.  Supplying  Cuts 

The  National  Editorial  Association  has 
established  a  photo-engraving  department 
and  is  now  supplying  its  members  with 
cuts  upon  a  strictly  cash  basis.  Its  prices 
are  $1.50  for  a  one-column  zinc  cut  and 
$3  for  a  double-column  cut. 


The  Ludlow 

Helps  Your  Lay-out  Man 


WHAT  a  power  for  good  is  the  lay¬ 
out  man!  He  has  the  genius  and 
the  time  to  make  every  advertisement 
into  a  typographical  masterpiece.  He 
knows  the  laws  of  balance,  the  effective¬ 
ness  of  white  space  and  the  beautiful 
effects  to  be  had  through  harmony  and 
contrast  of  typefaces. 


-Snappy  Ads 

"IVe  have  received 
many  pleasing  com¬ 
ments  from  numer¬ 
ous  large  advertisers 
upon  the  splendid  set¬ 
ups  we  are  able  to 
give  from  the  addi¬ 
tion  of  the  Ludlows. 
This  is  evidenced  by 
the  fact  that  practi¬ 
cally  every  large  ad¬ 
vertiser  in  the  city 
sends  his  copy  to  the 
Review  for  the  orig¬ 
inal  set-up."  —  T  HE 
DECATUR  RE- 
VIEW. 


Always  Gets  the  Faces  He  Specifies 


First  choice  faces  for 
every  advertisement  are  al¬ 
ways  to  be  had.  There  can 
be  no  such  thing  as  short¬ 
age  in  the  cases  from  a 
heavy  day’s  work.  Unlim¬ 
ited  typeface  capacity  is 
available  in  every  font  of 
matrices. 

Unbroken  series,  all  the 
way  up  to  60  point,  insure 
type  harmony  in  every  lay¬ 
out.  Heavy  runs  on  certain 
sizes  cannot  force  the  use 
of  wrong  sizes  or  styles  for 
any  purpose. 

Big,  bold  and  extended 
faces  for  dominant  head¬ 
lines  or  signatures  are  al¬ 
ways  available  without  re¬ 
course  to  worn  or  broken 
foundry  type.  There  is  no 
other  way  to  get  these  on 
slugs. 


Elegant  italic,  close- 
fitting,  undistorted  and  yet 
full-kerning,  puts  the  touch 
of  distinction  into  every  lay¬ 
out.  Ludlow  italic,  being  on 
slugs,  does  not  break  under 
dry-mat  pressure.  There  is 
always  a  big  swing  to  italic 
wherever  Ludlow  is  in¬ 
stalled. 

Plenty  of  big  figures  are 
available  for  dollar-day  or 
special  price  pages.  The  Ft. 
Wayne  News -Sentinel  re¬ 
cently  carried  a  S9c  page, 
the  59  appearing  85  times 
in  48  point. 

New  type  for  every  ad  is 
a  boon  to  the  advertiser. 
He  may  not  understand 
why,  but  the  snap  and  spar¬ 
kle  of  Ludlow-set  ads  help 
you  sell  him  space. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eaitcrn  Office:  World  Buildins,  New  York  City 


LUDLOW  QUALITY  SLUG  COMFOSITION  AAOVC  lO  PT. 
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THE  INDUSTRIES  OF 


Pennsylvania 

ARE  AMONG  THE  GIANT  INDUSTRIES  OF  THE  WORLD 


Pennsylvania  is  always  foremost 
in  the  great  enterprises  of  the  coun¬ 
try  and  her  daily  newspapers  are 
worthy  of  the  magnitude  of  her 
manufacturing  and  mercantile 
dominance. 

Pennsylvania’s  newspapers  have 
long  ranked  among  the  foremost. 
They  are  foremost  in  producing 
traceable  results,  not  only  in  Penn¬ 
sylvania  itself,  but  in  the  wide 
world  field  they  cover. 

To  advertise  in  Pennsylvania 
newspapers  is  to  construct  busi¬ 
ness. 

To  construct  business  is  the  defi¬ 
nite  aim  of  every  National  Adver¬ 
tiser  and  Manufacturer. 


Newspaper  advertising  in  Penn¬ 
sylvania  means  placing  your  prod¬ 
uct  before  a  receptive  audience 
anxious  for  all  that  is  best  regard¬ 
less  of  price. 

Do  not  pick  your  papers  at  ran¬ 
dom.  Choose  these  papers  who 
herewith  submit  their  circulation 
figures  and  rates. 

No  matter  how  small  the  news¬ 
paper  may  be,  it  has  facilities  for 
co-operating  with  the  National  Ad¬ 
vertiser  and  can  assist  him  in  solv¬ 
ing  any  sales  problem  in  the  Key¬ 
stone  State. 

No  advertiser  has  a  right  to  ex¬ 
pect  maximum  results  from  this 
territory  unless  he  uses  all  of  these 
progressive  newspapers. 


Circula- 

2,500 

10,000 

Circula- 

2,500 

10,000 

tion 

linaa 

linaa 

tion 

linaa 

linaa 

*  *  *  Allentown  Cadi  . 

...(M) 

28,009 

.09 

.09 

Pittaburgb  Diapatch . 

. . . (S) 

63,767 

.22 

.18 

*** Allentown  Cadi . 

. . . (S) 

15,118 

.09 

.09 

fPottatown  Ledgar . 

...(E) 

1,654 

.014 

.014 

fBethlebem  Globe  . . 

• . . (E) 

8,528 

.04 

.04 

***PottaTilIa  Republican  . 

. . . (E) 

11,234 

.055 

.05 

tBIoomaburg  Preaa  . 

...(M) 

6,507 

.029 

.029 

Scranton  Republican . 

...(M) 

32,180 

.12 

.10 

***Cbeater  Timea  dk  Republican 

(MAE) 

14,331 

.065 

.05 

fScranton  Timea  . 

. . .  (E) 

37,148 

.12 

.10 

tCoatearille  Record . 

. . .  (E) 

5,369 

.0214 

.0214 

Sharon  HeraJd  . 

. . .  (E) 

4,888 

.021 

.021 

f Connellarille  Courier . 

. . .  (E) 

6,103 

.0179 

.0179 

tSunbury  Daily  Item . 

...(E) 

4,109 

.021 

.018 

**Eaaton  Expreaa . 

.. . .  (E) 

14,624 

.05 

.05 

•**Warren  Timea-Mirror . 

(EAM) 

8,056 

.036 

.036 

'Eaaton  Free  Preaa . 

...(E) 

12,147 

.05 

.05 

*Waahington  Obaerrer  and 

***Erie  Timea  . 

. . .  (E) 

27,648 

.08 

.08 

Reporter  . 

(MAE) 

15,426 

.06 

.05 

*Harriaburg  Telegraph . 

. . .  (E) 

36,478 

.095 

.095 

tWeat  Cheater  Local  Newa.  . 

. . . (E) 

10,768 

.03 

.03 

***Lancaater  Intelligencer  and 

Mewa- 

*Wilkea-Barre  Timea-Leader 

. . . (E) 

21,234 

.08 

.05 

Journal  . 

(MAE) 

21,689 

.08 

.08 

fYork  Diapatch  . 

...(E) 

16,726 

.045 

.045 

toil  City  Derrick . . 

. . .  (M) 

6,427 

.04 

.035 

tYork  Gasette  and  Daily.  ... 

. . . .  (M) 

16,452 

.045 

.045 

Pittaburgb  Diapatch . . 

. . .  (M) 

54,541 

.17 

.15 

GoTernment  Statamenta,  April  1,  1922. 

*A.  B.  C.  Publiahars'  Statamant,  April  1,  1922. 
**A.  B.C.  Nat  Paid,  12  moa.  Eadinc  Mar.  31,  1922. 
***A.B.  C.  Publiahara*  Statamant,  Octobar  1,  1922. 
tCorammant  Statamant,  Octobar  1,  1922. 
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A.  B.  C.  READY  TO  OUST  FREE 
CIRCULATIONS 


(Continued  from  page  8) 


“In  tins  connection  it  should  be  re¬ 
ported  that  the  bureau  faces  the  possi¬ 
bility  of  having  to  pay,  at  least  tempor¬ 
arily,  a  substantial  amount  to  the  Gov¬ 
ernment  because  of  its  insistent  demand 
that  the  surplus  of  the  bureau  should  be 
subject  not  only  this  year  but  for  all 
years  since  its  foundation,  to  an  income 
tax.  Your  officers  have  contested  this 
view  of  the  Government.  The  bureau  is 
organized  under  the  laws  of  Illinois  as  a 
corporaticn  not  for  proSt,  and  until  the 
liability  to  members  has  been  exceeded 
there  is,  in  its  opinion,  no  just  claim  for 
assessment.  W  hen  the  liability  to  mem¬ 
bers  has  been  exceeded  in  the  reserve, 
it  will  then  be  for  the  membership,  in 
convention  assembled,  to  determine  the 
ratio  of  rebate  in  membership  dues  to 
cover  the  excess  of  the  reserve  over  and 
above  the  liability." 

Amon  G.  Carter  of  the  Fort  Worth 
Star-Telegram  introduced  a  resolution 
at  the  meeting  of  the  newspaper  depart¬ 
ment  to  segregate  circulation  distribution 
in  cities  of  less  than  2(X),000  and  a  second 
resolution  to  make  it  mandatory  to  name 
all  cities  and  towns  in  which  any  A.  B. 
C.  paper  has  a  circulation  of  25  copies 
or  more.  After  some  debate  along 
technical  lints  of  application  both  were 
adopted  and  presented  to  the  general  con¬ 
ference  when  it  convened  today. 

Paul  Patterson,  of  the  Baltimore  Sun, 
was  the  author  of  a  resolution  sent  to 
the  general  conference  from  the  news- 
Iiapcr  department  instructing  the  commit¬ 
tee  on  standard  A.  B.  C.  forms  to  change 
ihe  first  sheet  of  the  present  form  so  that 
the  only  figure  appearing  on  it  will  be 
the  net  paid  circulation. 

The  ninth  annual  convention  was  offi¬ 
cially  opened  today  with  the  address  of 
President  O.  C  Harn. 

Douglas  Malloch  will  act  as  toastmas¬ 
ter  at  the  ninth  annual  banquet,  at  the 
Drake  Hotel  tonight.  Covers  are  laid  for 
800,  the  capacity  of  the  great  banquet 
room. 


AD  BUREAU  ENLARGES  SCOPE 


Committee  Decide*  to  Ettablish  Statisti¬ 
cal  Department  in  N.  Y. 

(By  Telegraph  to  Editor  &  Pcblisiier) 

Chicago,  Oct.  20. — At  a  meeting  here 
.yesterday,  the  committee  in  charge  of 
the  Bureau  of  Advertising  of  the  Amer¬ 
ican  Newspaper  Publishers  Association 
authorized  the  establishment  of  a  statis¬ 
tical  department  which  will  be  located 
in  its  New  York  offices.  It  will  co-ordi¬ 
nate  statistical  information  now  on  file 
and  will  arrange  immediately  for  greatly 
enlarging  the  work.  It  is  understood 
that  one  of  the  first  things  to  be  attempted 
will  be  an  up-to-date  analysis  of  news¬ 
paper  and  magazine  rates  and  circulations 
by  states  and  sections.  The  committee 
received  from  its  executives  confidential 
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NEWS  PICTURES 

Live,  Up-to-the-Minute 
News  Pictures  Build 
Circulation 

I'hey  are  a  daily  feature 
1'  of  the  full 

NEA  SERVICE 


WRITE  FOR  SAMPLE  SERVICE 


report!  of  work  being  done  to  develop 
newspaper  advertising  from  its  offices  in 
New  York,  Chicago  and  San  Francisco 
and  expressed  gratification  at  the  prog¬ 
ress  made,  particularly  in  the  past  year 
since  the  Bureau  became  a  transcontinen¬ 
tal  factor  through  the  opening  of  its 
Pacific  Coast  branch. 

In  considering  further  promotional  ad¬ 
vertising  to  be  issued  by  the  Bureau,  the 
committee  authorized  a  plan  under  which 
advertising  agencies  will  be  invited  to 
contribute  copy  to  a  scries  of  advertise¬ 
ments  advocating  the  advantages  of  news¬ 
paper  space  which  will  soon  be  issued  by 
the  Bureau. 


OPPOSE  “FREE”  AUDITS 


Farm  Papers  Want  Change  in  A.  B.  C. 

Rural  Circulation  Definition 

(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  20. — The  board  of  di¬ 
rectors  of  the  Agricultural  Publishers’ 
Association,  at  an  executive  meeting  here 
yesterday  and  today,  elected  five  new  di¬ 
rectors  for  the  ensuing  year,  as  follows : 
T.  D.  Harman,  Jr.,  National  Stockman 
&  Farmer,  Pittsburgh ;  C.  K.  Lein, 
Farmer,  St.  Paul ;  W.  C.  Allen,  Dakota 
Farmer ;  A1  F.  Jones,  Farm  Journal, 
Philadelphia;  and  L.  F.  Young,  Wash¬ 
ington  h'armer,  Spokane. 

This  afternoon  the  agricultural  paper 
members  of  the  A.  B.  C.  held  a  divisional 
session  and  adopted  resolutions  to  the  ef¬ 
fect  that  “where  percentages  are  given 
on  rural  circulation  the  percentage  of 
total  circulation  be  given  instead  of  per¬ 
centage  of  mail  circulation”  and  favoring 
dropping  from  A.  B.  C.  membership  all 
publications  of  free  circulation.  Marco 
Morrow  of  the  Capper  Farm  Press  and 
William  Whitney  of  Farm  and  Home 
were  elected  directors  of  the  A.  B.  C., 
representing  the  farm  press. 


Ege  Buy*  Colorado  Spring*  Gazette 

M.  A.  Ege,  managing  editor  of  the 
Colorado  Springs  Gazette  for  the  past 
six  years  and  prior  to  that  business  man¬ 
ager  for  12  years,  has  bought  the  Gazette 
from  Clarence  Phelps  Dodge. 


New  Chicago  Ad  Agency 

W.  S.  Harvey,  Jr.,  formerly  with 
Porter,  Eastman  &  Byrne,  Chicago,  and 
Vernon  VV’.  Behel,  Jr.,  formerly  of  the 
O.  J.  McClure  Advertising  .\gency  staff, 
Chicago,  have  established  their  own  ad¬ 
vertising  agency,  Behel  and  Harvey. 
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ENWRIGHT  NOT  GUILTY 
OF  CRIMINAL  UBEL 


Municipal  Court  Judge  Find*  for  Boa- 
ton  Telegram  Puhliaher  —  Facta 
of  Primary  Campaign  Story 
Correct — Not  Maliciou* 


A  decision  of  not  guilty  of  criminal 
libel  was  handed  down  by  Judge  John  H. 
Burke,  of  the  Boston  Municipal  Court, 
on  PYiday,  the  13th,  in  a  suit  brought 
by  John  Jackson  Walsh  against  Freder¬ 
ick  W.  Enwright,  publisher  of  the  Bos¬ 
ton  Telegram. 

The  suit  grew  out  of  statements  al¬ 
leged  to  be  of  a  libelous  nature  made 
by  the  Telegram  during  a  political  cam¬ 
paign  in  which  Walsh  sought  nomination 
on  the  Democratic  ticket  for  the  race  for 
a  senatorial  toga  against  Henry  Cabot 
Lodge.  Walsh  was  defeated  by  Col.  Wil¬ 
liam  Gaston. 

Judge  Burke’s  decision  was  as  fol¬ 
lows  : 

"I  do  not  feel  called  upon  to  discuss 
the  evidence  in  detail.  The  publication 
being  admitted,  and  also  the  responsi¬ 
bility  of  the  defendant  for  that  publica¬ 
tion,  narrows  the  issue  here.  Two  promi¬ 
nent  issues  stand  open:  First,  is  the 
published  matter  true?  If  it  be  not  true, 
the  defendant  is  liable  criminally.  If  it 
is  proven  substantially  true,  the  defend¬ 
ant  is  liable  if  it  be  shown  that  its  pub¬ 
lication  was  animated  by  malice. 

“As  bearing  on  the  question  of  truth, 
I  have  admitted  in  court  evidence  of  mis¬ 
conduct  15  years  ago  (on  the  part  of  the 
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plaintiff).  In  the  argument  by  the  com¬ 
plainant’s  counsel  doubt  was  still 
expressed  of  the  admissability  of  that 
evidence,  and,  upon  request,  the  case  was 
continued  for  a  keener  examination  of 
the  decisions,  and  counsel  on  both  sides 
have  furnished  exhaustive  briefs. 

"I  have  carefully  examined  each  brief 
and  independently  investigated,  and  I 
am  satisfied  beyond  a  doubt  of  the  cor¬ 
rectness  of  that  ruling. 

“Consideration  of  that  evidence  can 
only  lead  to  the  Wief  that  the  charges 
published  in  the  Telegram  of  Septem¬ 
ber  7  are  true — perhaps  not  in  each  sepa¬ 
rate  item  as  dealt  with  by  the  com¬ 
plainant’s  counsel,  but  they  are  substan¬ 
tially  true.  The  incidental  item  failing 
of  proof,  the  concurrent  publication  ques¬ 
tion  goes  to  the  question  of  malice. 

“The  question  of  privilege  is  influenced 
by  the  effects  of  each  particular  case  as 
in  the  Squire  case  cited.  Every  candidate 
for  public  office  puts  his  character  and 
fitness  as  an  issue,  and  a  candidate  vyho 
invites  an  attack  in  a  particular  cUrection 
can  hardly  complain  if  his  opponpits  ac¬ 
cept  the  challenge.  Counsel  fqr  com¬ 
plainant  argues  that  decent  men  will  be 
driven  from  politics.  It  may  be  hard  to 
find  impeccable  men — nay,  will  be  hard, 
but  that  cannot  change  the  status  of  the 
law  as  it  is.  The  voter  is  entitled  to 
know  the  character  of  the  person  seeking 
their  votes,  and  it  is  for  them  to  say 
how  far  a  proven  past  offense  will  be 
condoned.  Defendant  discharged.” 

Attorney  John  C.  Johnston  represented 
Mr.  Walsh  and  .\ttomeys  Henry  F. 
Hurlhurt,  president  of  the  Boston  Bar 
Association  and  Henry  F.  Hurlburt,  Jr., 
the  Boston  newspaper  publisher. 


Painted  Sihiles  and  Candy  Hearts 


— that's  how  millioiH  of  little  folks  describe  their  newspaper 
friends  and  bedtime  companions,  RAGGEDY  ANN  AND 
RAGGEDY  ANDY. 

Yep,  Mr.  Editor,  nearly  every  child  in  America  knows  and  loves 
these  animated  rag  dolls  with  their  twinkly  shoe-hntton  eyes 
and  the  jolly  little  stories  that  appear  with  them  on  the  Chil¬ 
dren’s  Page  every  day'. 


Raggedy  Ann  and  Raggedy  Andy 
Children's  Stories 


A  fresh,  daily  story  for  children,  six  times  a  week,  written  and 
illustrated  by  Johnny  Gruelle,  the  greatest  living  juvenile  fiction 


genius. 


They  unijuestionahly  dominate  the  Children’s  Section  of  news¬ 
papers  now  taking  the  series — in  fact  are  a  permanent  [>art  of 
these  papers.  Hund^*eds,  perhaps  thousands  of  little  tots  in¬ 
directly  subscribe  to  lyour  paper  through  their  parents.  They 
should  be  reckoned  with — by  no  means  overlooked. 

The  holiday  season  if  almost  here — and  Winter,  too.  Small 
girls  and  hoys  must  lie  amused.  The  Adventures  of  Raggedy 
Ann  and  Raggedy  Aildy  and  their  fascinating  playmates  will 
he  just  the  thing  for  (hem.  Why  not  give  your  juvenile  snh- 
scrihers  a  little  surprise? 


Wire  today  or  sign  attached  coupon  and  mail  us. 
rights  sold  to  one  paper  in  each  city. 


Exclusive 


The  Raggedy  Ann  Series  is 
published  daily  in  these  news¬ 
papers  : 

New  York  Sun 
Pittsburgh  Dispatch 
Cleveland  Press 
Detroit  News 
Indianapolis  Times 
Seattle  Post-Intelligencer 
Buffalo  Commercial 
Rochester  Post-Express 
Dallas  (Tex.)  Journal 
Syracuse  Journal 
Atlantic  City  Gazette-Review 
Easton  (Pa.)  Express 
Beaumont  (Tex.)  News 
Oswego  (N.  Y.)  Palladium 
Edmonton  (Can.)  Journal 
Scranton  (Pa.)  Scrantonian 
Sioux  City  (la.)  Tribune 
Norfolk  (Neb.)  News 
S.  Norwalk  (Conn.)  Sentinel 
Canon  City  (Colo.)  Record 
and  others 


N.  A.  Huse,  General  Manager 
World  Building  New  York  City 
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BUSINESS  FRAUDS  ARE 
ROUNDLY  CONDEMNED 


Worthless  Securities,  Mislabelled  Fa¬ 
brics,  “Free”  in  Advertising  and 
Commercial  Bribery  Scored 
by  Business  Bureau 


(By  Telegraph  to  Editor  &  Publisher) 

Washington.  D.  C.,  Oct.  19. — Four 
resolution^  designed  to  correct  or  elimi¬ 
nate  questionable  and  fraudulent  business 
practices,  were  adopted  at  the  final  ses¬ 
sion  of  the  semi-annual  conference  of  the 
Better  Business  Bureaus  and  National 
Vigilance  Committee  of  the  Associated 
Advertising  Clubs  of  the  World  con¬ 
cluded  here  today.  The  resolutions,  di¬ 
rected  against  the  flotation  of  worthless 
securities,  mislabeling  or  untruth  in  fab¬ 
rics,  careless  use  in  advertising  of  the 
word  “free,”  and  commercial  bribery, 
were  approved  in  the  form  finally  pre¬ 
sented  to  the  conference  virtually  with¬ 
out  dissenting  voice. 

The  Denison  bill,  now  pending  in  Con¬ 
gress  and  providing  for  the  prevention 
of  fraud  in  the  sale  of  securities  and  in 
financial  transactions,  was  given  hearty 
endorsement  by  the  conference. 

The  “truth  in  fabrics”  resolution, 
written  by  the  committee  so  as  to  avoid 
direct  suggestion  of  approval  of  the 
French-Capper  bill  covering  woolens, 
was  adopted  after  some  little  debate, 
which  made  it  clear  that  the  sense  of  the 
conference  was  that  the  idea  or  theory 
of  “truth  in  fabrics”  legislation,  should 
be  applied  “in  so  far  as  it  protects  the 
public.” 

The  delegates  expressed  the  opinion 
that  the  idea  should  not  be  limited  to  one 
fabric  or  commodity  but  should  obtain 
generally  in  business. 

Commercial  bribery  as  unfair  to  ad¬ 
vertising  and  disadvantageous  to  honest 
salesmanship  was  vigorously  condemned. 
The  secret  commission,  as  a  form  of 
commercial  bribery,  was  deplored  par¬ 
ticularly  as  a  destroyer  of  legitimate 
competition,  and  the  conference  recom¬ 
mended  a  campaign  be  undertaken  “to 
read  firms  guilty  of  commercial  bribery 
out  of  business.” 

The  improper  use  of  the  word  “free” 
in  advertising  was  condemned  in  the  fol¬ 
lowing  resolution : 

“Whereas,  A  widespread  misuse  of  the 
word  ‘free’  has  resulted  in  deception  and 
fraud  being  practiced  on  the  public,  has 
developed  competition  unfair  and  pre¬ 
judicial  to  legitimate  business,  has  done 
much  to  decrease  the  confidence  of  the 
public  in  advertising  generally,  and  has 
caused  unjustified  suspicion  to  rest  on 
ordinary  advertising  in  which  the  word 
‘free’  is  used  properly  and  truthfully ; 
now,  therefore,  be  it 

“Resolved,  That  the  National  Better 
Business  Commission  of  the  Associated 
Advertising  Clubs  of  the  World,  in  con¬ 
ference  assembled  at  Washington  Octo¬ 
ber  19,  1922,  record  its  opposition  to  the 
use  of  the  word  ‘free’  in  advertising 
whenever  the  security  or  the  article  ad¬ 
vertised  perform  a  service.” 

Officers  elected  were ;  W.  P.  Green, 


BUILD 

CIRCULATION 

With  signed  news  articles 
by 

Cornelius  Vanderbilt,  Jr. 


Weekly  Features  by  Charles 
Hanson  Towne  and  William 
Leslie  French. 


C-V  Newspaper  Service 

3S0  Madiion  Ave.,  New  York  Otjr 


New  York,  director,  and  Kenneth  Bar¬ 
nard,  associate  director,  of  the  national 
vigilance  committee;  board  of  gover¬ 
nors:  E.  J.  Brennan,  St.  Louis;  H.  J. 
Kenner,  New  York;  Ferris  R.  Miller, 
Los  Angeles ;  G.  F.  Olwin,  Indianapolis, 
and  F.  X.  Wholley,  Washington. 

Delegates  attending  the  convention 
were ; 

H.  R.  Robbins,  Kenneth  Bernard,  W. 
A.  Golden,  E.  A.  Schwab,  Jerome  Sim¬ 
mons,  Hugh  Smith,  and  H.  J.  Donnelley, 
all  of  the  National  Vigilance  Committee; 
George  S.  Langhand,  Minneapolis;  Rob¬ 
ert  E.  Mount,  Fred  S.  Willson,  Toledo; 

J.  Willier,  Akron;  W.  B.  R.  Wright, 
J.  A.  T.  McDonald.  Baltimore;  S.  T. 
Learning,  C.  E.  Grinnell,  Providence; 
Louis  Lefko,  Tulsa;  James  Morton, 
Lima,  Ohio;  Ferris  R.  Sliller,  Los  An¬ 
geles  ;  Harry  Rhiel,  Louisville ;  Kenneth 
Ilood,  Tacoma ;  M.  S.  Small,  Sacramen¬ 
to;  Shirley  Walker,  San  Francisco;  A. 
1).  Collins,  Houston;  Oscar  Morris,  Mil¬ 
waukee;  N.  W.  Bales,  Indianapolis; 
George  E.  Fehrman,  E.  J.  Brennan,  St. 
I^uis;  G.  F.  Olwin,  Indianapolis;  A.  J. 
Pitts,  Detroit ;  E.  J.  Tompkins,  San  An¬ 
tonio  ;  Robert  Snyder,  Fort  W  ayne ; 
Bruce  Work,  Columbus;  Hugo  Swan, 
Dallas;  F.  X.  Wholley,  Washington;  L. 
E.  Holland,  Kansas  City;  John  Garver, 
Edwin  L.  Greene,  Boston;  Miss  E.  F.  Al- 
vord,  R.  Church,  and  Howard  Cool, 
Cleveland;  C.  E.  Alexander,  Spokane. 


Montreal  Paper*  Sign  with  Union 

Two  Montreal  newspapers,  Le  Devoir 
and  La  Press,  have  signed  agreements 
with  the  printing  presssmen’s  section  of 
the  Catholic  and  National  Union,  the 
labor  union  which  has  the  backing  of  the 
Catholic  Church  and  a  great  many  indus¬ 
trial  influences  in  Quebec  and  Ontario, 
and  which  stands  as  a  rival  to  the  Ameri¬ 
can  Federation  of  Labor  and  interna¬ 
tional  unions  generally.  These  agree¬ 
ments  provide  for  $38  pay  for  a  week  of 
48  hours.  The  typographical  section  of 
the  same  union  has  also  concluded  an 
agreement  with  some  twenty  of  the  Mon¬ 
treal  job  printing  shops,  which  provides 
for  $36  a  week  of  48  hours. 


Daily  New*  Showed  Gain* 

A  correction  at  press  time  in  the  ad¬ 
vertisement  of  the  New  York  World  ap¬ 
pearing  on  page  15  of  last  week’s  issue  of 
Editor  &  Publisher  resulted  in  an  er¬ 
roneous  comparison  of  the  Daily  News’ 
advertising  for  the  months  of  June  and 
July.  The  Daily  News  gained  229  col¬ 
umns  in  June,  1^2,  over  June,  1921,  and 
gained  246  columns  in  July,  1922,  over 
July,  1921.  These  figures  were  given  as 
losses  in  the  World  advertisement. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Radio  is  a  symptom.  In  the  case 
of  The  Atlanta  Journal  it  is  the 
latest  notable  item  in  The 
Journal’s  long  lived  habit  of  ‘get¬ 
ting  there  first  with  the  best.’ 

In  40  states,  Canada,  Newfound¬ 
land,  Cuba  and  Mexico  concerts 
put  on  in  The  Journal’s  sound 
proof  Radio  Studio  have  been 
heard. 

On  each  of  lerer*!  d*3r*  more  than  800 
telcRrams,  letter*  and  pottali  hare  come 
to  ‘liie  Journal  telling  of  the  beauty,  the 
clearness  and  the  excellence  of  The 
Journal’s  programme.  Some  far  distant 
enthusiasts  rate  The  Journal’*  Radio  a* 
the  best  in  the  entire  country. 

“SizP'Up" 

The  Atlanta  Journal  by  reading  it 

Advertising  in  The 
Journal  Sells  the  Goods 


TIMES  STAFF  DINES  FRIENDLY 


Also  Gives  Him  a  Watch  a*  He  Leaves 
For  Herald-Sun 

Edwin  S.  Friendly,  who  resigned  as 
assistant  business  manager  of  the  New 
York  Times  to  become  business  manager 
of  the  New  York  Herald  and  the  Sun, 
on  October  23,  was  entertained  at  lunch¬ 
eon  at  the  Hotel  Commodore  October  19, 
by  his  associates  on  the  Times.  Every 
department  of  the  Times  was  represented. 
Telegrams  were  read  from  Louis  Wiley, 
business  manager  of  the  Times,  who  was 
in  Chicago,  and  George  W.  Ochs  Oakes, 
testifying  to  Mr.  Friendly’s  ability  and 
energy.  Hugh  A.  O’Donnell,  assistant 
business  manager,  acted  as  toastmaster. 
Adolph  S.  Ochs,  after  recalling  his  first 
recollection  of  Mr.  Friendly,  presented 
him  a  watch  with  the  compliments  of 
the  Times. 

.\ddresses  in  praise  of  Mr.  Friendly 
were  given  by  Charles  Hart,  mechanical 
superintendent ;  Arnold  Sanchez,  office 
manager,  and  B.  T.  Butterworth,  adver¬ 
tising  manager. 


Correspondents  Dine 

The  Association  of  Foreign  Press  Cor¬ 
respondents  held  its  opening  dinner  of  the 
.season  at  the  Hotel  Brevoort,  New  York, 
October  19.  Among  the  guests  were  Sir 
William  and  Lady  Berry  and  Arthur 
Brisbane.  W.  F.  Bullock,  of  the  London 
Daily  Telegraph,  as  president  of  the  as¬ 
sociation,  presid^. 


Brennan  With  Eskimo  Pie  Corp. 

Hugh  Brennan,  formerly  with  the 
Dooley-Brennan  Advertising  Agency, 

Chicago,  is  now  secretary  and  advertis¬ 
ing  manager  of  the  Eskimo  Pie  Corpora¬ 
tion,  Chicago.  This  corporation  is  the 
successor  to  the  Russell  Stover  Company, 
originators  of  Eskimo  Pies,  which  are  in¬ 
corporated  and  is  now  known  under  its 
new  name. 

”  --  I  I.  I 

WARNING 


TO  NEWSPAPER  PUBLISHERS 

Your  attention  is  directed  to  patents  Nos.  814,510 
and  1,139,154  which  cover  our  well  known  Duplex 
low  down  multiple  unit  stereotype  rotary  presses. 
Machines  which  are  considered  to  infringe  said 
patents  are  being  offered  for  sale  by  unauthorized 
parties.  In  order  that  no  one  may  be  unwittingly 
misled 

We  hereby  give  notice  that  manufacturers,  sellers, 
or  users  of  infringing  presses  are  liable  for  damages 
for  infringement  and  vrill  be  prosecuted. 

A  Bill  in  Equity  was  filed  September  15,  1922,  in 
the  United  States  District  Court,  New  York  City, 
by  the  Duplex  Printing  Press  Co.  against  an  un¬ 
authorized  manufacturer  for  infringement  of  said 
Patents  Nos.  814,510  and  1,139,154. 

Our  attorneys  are  instructed  to  take  any  legal 
action  that  may  be  necessary  to  fully  protect  our 
rights  under  said  patents. 

The  said  patented  multiple  unit  presses  may  be 
obtained  from  us,  or  from  Walter  Scott  &  Co., 
Plainfield,  N.  J.,  Licensees  under  our  patents. 

DUPLEX  PRINTING  PRESS  CO. 

Battle  Creek,  Mich.,  October  1,  1922 


Advertisers 

ARE 

Keeping  Up 
with 

The  Times 

213 

COLUMNS 

GAIN 

August  1922 
over 

August  1921 


The  National  Daily 

3c  Daily,  10c  Sunday 

G.  LOGAN  PAYNE,  Pub 

Vstlonsl  Advertislns  Bspresentsttv* 
e.  LOOAN  PATirZ  CO., 

Chlosro,  Detroit, 

Bt  Lonls  and  Los  Angelas. 

FATITE.  BtrSNS  A  SIOTH. 

Mow  York  snd  Boston. 
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WHY  DO  SHREWD  ADVERTISERS 
CONTINUOUSLY  USE  OHIO  NEWPAPERS? 

Because  they  find  from  experience  that  advertisements  in 
Ohio  newspapers  bring  results.  Are  the  results  obtained 
profitable?  Generally  speaking  they  are.  Are  there  any 
other  mediums  through  which  Ohio  people  can  be  reached 
through  better  advantage  than  through  Ohio  newspapers? 
Positively  not. 

THE  “OHIO  FIRST”  NEWSPAPERS 

listed  on  this  page  present  circulation  figures  that  mean 
most  to  all  sales  and  advertising  campaigns. 

These  Ohio  daily  newspapers  go  into  the  homes  every  day. 

They  tell  the  home  news — political  news  —  church  news  — 
and  business  news. 

They  tell  the  people  where  to  spend  money  and  where  to 
save  while  spending  it. 

Put  your  selling  problems  up  to  these  daily  newspapers. 

Find  out  for  yourself  what  a  worthwhile  territory  this  is, 
and  how  worthwhile  it  is  covered  by  these  “OHIO  FIRST” 
publications. 


Circula* 

2,500 

10,000 

* 

tion 

lines 

lines 

*  Akron  Beacon  Journal  . 

..(E) 

35,904 

.085 

.085 

••Akron  Times  . 

..(E) 

21,416 

.06 

.06 

••Akron  Sunday  Times . 

..(S) 

21,439 

.07 

.07 

tBellefontaine  Examiner . 

..(E) 

4,536 

.0179 

.0179 

fCincinnati  Enquirer  . 

MAS) 

72,270 

.17..3S 

.17-.35 

Columbus  Dispatch  . 

..(E) 

72,317 

.15 

.14 

Columbus  Dispatch . 

..(S) 

74,654 

.15 

.14 

Columbusy  Ohiof  State  Journal 

..(S) 

29,206 

.12 

.13 

Columbus,  Ohio,  State  Journal . 

..(M) 

50,124 

.12 

.13 

Conneaut  News  Herald . 

..(E) 

3,094 

.017 

.0179 

fDover  Daily  Reporter . 

..(E) 

4,537 

.02 

.02 

tironton  Irontonian . . 

..(M) 

3,170 

.0179 

.0179 

tKenton  Democrat . 

. . . (E) 

2,400 

.014 

.014 

Circula- 

2,500 

10,000 

tion 

linns 

linne 

•Lima  News  and  Times-Democ’t  (EdkS) 

16,083 

.07 

.08 

•Lima  Republican.Gaaette  .  . . 

. .  (MAS) 

10,270 

.038 

.035 

Middletown  Journal  . 

. (E) 

8,037 

.028 

.028 

Newark  American-Tribune 

. (E) 

6,873 

.028 

.028 

fPortsmouth  Sun  and  Times .  .  . 

.  (MAE) 

16.481 

.06 

.06 

fPortsmouth  Sun-Times . 

. (S) 

11,140 

.04 

.04 

••Steubenville  Gaxette . . 

. (E) 

4,500 

.025 

.025 

••Toledo  Blade . 

. (E) 

100,317 

.27 

.25 

Toronto  Tribune . 

. (E) 

1,092 

.011 

.011 

tWarren  Daily  Chronicle.  .  .  . 

. (E) 

6,401 

.025 

.025 

••Youngstown  Vindicator  ... 

. (E) 

24,787 

.07 

.07 

••Youngstown  Vindicator  ... 

. (S) 

24,351 

.07 

.07 

Government  Statement,  April  1,  1922. 

*A.  B.  C.  Publisher’s  Statement,  April  1,  1922. 
**A.  B.  C.  Publisher’s  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 
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BRIGHT  NEW  SCHEME  TO  SUPPLANT  PAID 
ADS  WITH  FREE  PUBLICITY! 

Frank  B.  Rae  of  Cleveland  Makes  Brazen  Proposition  to 
“Deliver”  Reading  Columns  of  Newspapers,  Maga¬ 
zines  and  Trade  Papers  for  $80,000 


are  fully  equipped  to  give  you  a  type  of  service 
which  cannot  be  duplicated  by  any  other  organi¬ 
zation  whatsoever. 

“Publicity  Applied  to  the  Cleaner  Industry 

“No  two  problems  in  publicity  are  alik:, 
hence  it  is  necessary  for  us  to  explain  how  the 
principle  can  be  applied  to  your  business. 

“An  examination  of  cleaner  advertising  re¬ 
veals  a  very  large  percentage  devoted  to  gen- 


VJ^HEN  the  Vacuum  Cleaner  Manu- 
”  facturers’  Association  met  for  their 
annual  convention  in  Cleveland,  Ohio,  on 
October  6,  tliey  were  presented  with  a 
proposition  by  one  Frank  B.  Rae,  Jr.,  do¬ 
ing  business  as  the  Rae  Advertising 
Agency,  4500  Euclid  avenue,  Cleveland, 

to  substitute  for  the  association’s  $100,-  ^  ^ _ ^ 

000  paid  advertising  campaign,  conducted  er.il  education,  it  is  our  plan  to  take  such  gen- 

tioiwcriaiiorc  fliirincr  flip  nast  vear  a  subjects,  cr  mmon  to  all  makes  of  cleaners, 

in  newspapers  (luring  ine  past  year  a  ^  different  treat- 

campaign  of  free  publicity  tor  the  little  ment,  secure  for  you  th*  widest  possible  ef- 
consideration  of  $80,000-— Mr.  Rae  to  '  ' 

get  the  money  and  the  newspapers,  maga¬ 
zines  and  trade  papers  to  furnish  the 
space.  . 

Though  the  scheme  was  presented  in 

“black  and  white,’’  detailed,  signed  and  . . . _ _  ^ 

sealed  by  the  president  of  the  Rae  Ad-  made  to  abjectly  fear  this  plague,  to  understand 
vertising  Company,  with  definite  “guar-  ;‘s  ravages  and  to  take  expensive  precautions 
^  avoid  and  combat  it.  Public  drinking  cups 

antee  as  to  results,  it  failed  to  appeal  to  abolished  by  law;  expectorating  in  public 

the  manufacturers  as  either  ethical  or  • 
good  business.  They  are  now  going 
ahead  with  plans  to  buy  space  in  news¬ 
papers  to  a  similar  extent,  if  not  on  a 

larEjer  scale,  as  the  iiast  year.  Rae  s  .  .  .. 

,  ^  ’  11  as  “the  doubt  that  dust,  with  its  attendant  germs 

plan  was  generally  charactcnztcl  as  3„,|  is  ^  i^^s  malignant  danger, 

most  brazen  proposition  to  deliver  the  or  that  it  is  less  susceptible  to  being  handled 
readinc  columns  of  the  .American  news-  in  a  publicity  way?  And  when  so  handled— 
”  1  .  -1  ctoterl  Slim  when  the  public  has  been  made  to  realize  the 

papers  and  magazines  Itir  a  ^^Smt  dangers  of  dust  as  ws  can  make  them  realize 


fective  sales-developing  publicity.  The  subjects 
which  we  find  applicable  to  publicity  are: — 
“(a)  The  Dangers  of  Dust.  While  more  or 
less  h.as  been  printed  on  the  dangers  of  dust, 
the  possibibties  of  the  subject  have  not  been 
touched. 

“Consider  for  a  moment  the  subject  of  tuber¬ 
culosis:  through  publicity  people  have  been 


“(d)  Expanding  the  Market.  All  members 
of  this  associat  on  appreciate  the  wide  market 
for  electric  cleaners  in  office  buildings,  schools, 
stores,  etc.,  but  the  task  of  doing  the  ‘mis- 
si(  nary’  work  is  obviously  too  great  for  any  in¬ 
dividual  manufacturer.  By  co-operative  pub¬ 
licity,  the  sales  resistance  in  this  direction  can 
be  broken  down  and  the  market  expanded.  It 
need  hardly  be  pointed  out  that  cleaners  sold 
for  commercial  use  receive  much  harder 
service,  that  they  wear  out  rapidly,  and  that 
the  renewal  market  in  this  field  is  so  great  as 
to  make  the  business  particularly  desirable. 

“(e)  Daily  Use  of  Cleaners.  One  of  your 
problems  has  been  to  persuade  housewives  to 
use  their  cleaners  daily  instead  of  as  a  once-a- 
week  cleaning  device.  This  problem  is  becom¬ 
ing  recognized  as  is  evidenced  by  the  fact  that 
s<  me  of  your  members  are  studying  or  experi¬ 
menting  with  trade-in  plans,  but  practicalfy  it 
has  been  slurred  because  it  docs  not  yet  directly 
and  instantly  affect  the  sales  results  of  the 
ent  re  industry.  However,  a  broad  view  of  the 
future  business  in  cleaners  makes  us  all  realize 
th.at  if  the  machines  now  in  service  were  used 
twice  as  often  the  renewal  business  would  be 
almost  twice  as  great.  Here,  again,  the  job 
is  one  which  no  individual  manufacturer  can 
profitiibly  undertake  but  is  one  which  your  as¬ 
sociation  can  put  pressure  behind  as  insurance 
of  future  increased  sales. 

“(f)  Servicing  and  Care.  Practically  50 
per  cent  of  the  ‘grief’  connected  with  the 
cle.aner  business  is  due  to  ignorance  or  carless- 
ness  in  operation.  Now,  housewives  are  really 
interested  in  the  care  and  operation  of  their 
household  equipment  and  you  can  do  a  wel¬ 
come  service  through  publicity,  by  instructing 
the  care  of  electric 


places  is  a  crime;  sleeping  porches  are  adjunct 
to  every  modern  home — and  all  because  of  a 
fear  which  has  been  brought  to  the  pviblic 
consciousness  through  publicity.  Cancer  is 
another  gruesome  evil  wnieh  folk  have  learned 
to  fear  beeause  of  the  publicity  given  it.  Can 


and  advising  them  in  the  care  .  _ 

cleaners.  When  this  publicity  has  taken  effect  tion  of  value  primarily 
your  servicing  diminishes,  your  dealers’  net 
profit  increases  and  hence  you  can  market  on 
a  closer  margin  if  and  when  that  becomes 
necessary  or  desirable. 

“Let  us  now  say  a  word  as  to  how  this 
matter  is  inserted  and  explain  the  necessity  of 
a  competent  and  experienced  organization  in 
connection  therewith. 


quaintance  and  contact  with  writers  of  estab¬ 
lished  reputation,  and  we  have  the  machinery 
and  contracts  necessary  to  place  items  in  a 
large  number  of  papers  which  use  syndicate 
material.  W'e  have  such  standing  with  the 
business  press  of  the  country  that  members  of 
our  organization  are  paid  the  highest  rates  for 
articles.  Our  own  press  syndicate  serving  a 
considerable  number  of  ‘electrical  pages’  is 
bought  and  paid  for  by  newspapers,  although 
these  same  papers  receive  (for  example)  the 
Society  for  Electrical  Development’s  press  mat¬ 
ter  free  of  charge.  In  short,  we  have  spent 
years  to  establish  and  strengthen  our  connec¬ 
tions  firmly  by  reason  of  the  fact  that  we  will 
not  undertake  a  campaign  with  the  purpose  of 
‘putting  something  over  on’  the  press,  but 
adhere  rigidly  to  ethical  methods.  Hence,  our 
success,  as  demonstrated  in  the  campaigns  we 
have  shown  to  you. 

“A  point  for  you  to  grasp  and  hold  to  is 
this:  Publicity  which  attempts  to  accomplish 
the  ends  of  straight  advertising,  or  which  is 
secured  as  a  bonus  for  advertising  contracts, 
is  foredoomed  to  failure;  but  publicity  which 
is  legitimate,  popular  education  and  which  em¬ 
bodies  actual  news  value,  can  be  inserted  suc¬ 
cessfully  by  an  organization,  such  as  ours, 
which  understands  editorial  ethics  and  condi¬ 
tions.  and  which  has  contracts  and  reputation 
among  editors  and  writers. 

‘publicity  is  not  a  substitute  for  advertising, 
it  is  an  audition  to  advertising.  It  does  not 
attempt  to  say  for  you  things  which  should  or 
could  be  effectively  said  in  paid  space;  it  says 
things  which  cannot  be  effectively  said  in  paid 
space.  It  is  not  an  underhand  scheme  to  pro¬ 
cure  the  publieation  of  ‘free’  advertising  or 
reading  notices;  it  is  the  spreading  of  informa¬ 
tion  of  value  primarily  to  the  public,  and 
secondarily  to  yourselves.  We  have  shown  you 
hew  effeetively  such  publicity  m.aterial  can  be 
circulated.  We  have  no  hesitation  in  saying 
that  equal  or  greater  success  will  attend  pub¬ 
licity  on  subjects  of  electric  cle.aning  as  out¬ 
lined  above. 

[The  guarantee  above  quoted  was  given  here.] 


that  had  ever  been  heard  of.' 

The  followiiiR  was  Rae’s  guarantee; 

“For  an  appropriation  of  approximately 
$80,01)0  an  amount  appreciably  less  than  that 
expended  for  your  association  s  campaijiii  last 
year,  we  can  contract  to  deliver  the  following 
schedule  of  publicity: 

“(a)  10  imporiant  articles  in  the  badinR 

nat  onal  magazines  such  as  American,  House 
and  fJarden*.  Pictorial  Review,  (iood  House¬ 
keeping,  Scientific  American,  etc.  (Please  note 
that  the  names  of  the  magazines  are  simply 
indicative  of  the  class  of  publications  we  are 
dealing  with.) 

“(b)  20  articles  in  magazines  of  secondary 

class,  such  as  Illustrated  World,  American  Hoy, 
System,  Today's  Housew  fe. 

“(c)  50  articles  in  magazines  which  cir¬ 

culate  primarily  in  the  smaller  communities, 
such  as  Country  flentlcman,  Hoard’s  Dairyman, 
American  Fruit  (irower.  The  Capper  Papsrs, 
etc. 

“(d)  10  features  articles  in  the  Sumlay 

Magazine  sections  of  large  city  newspapers. 

“(e)  12  syndicate  articles  wh  ch  will  appear 

in  not  less  than  one  tlumsand  newspapsrs  each, 
in  such  cities  as  Akron,  Port  Huron,  Fort 
Wayne,  ('anton,  Filyria,  Syracuse.  Youngstown. 

“(f)  A  complete  covering  of  all  trade  papers 
in  the  electrical  hardware,  and  house  furnish¬ 
ing  business. 

**The  above  schedule  of  publicity  can  be 
abscRutely  guaranteed.  Our  ability  to  deliver 
can  be  proven  by  results  secured  for  other 
clients.  A  form  of  contract  which  fully  pro> 
tects  you  will  be  submitted  when  all  pre- 
liminanes  have  been  agreed  to.'* 

And  here’s  Rae’s  scheme  in  detail,  pre¬ 
sented  over  his  own  signature ; 

I'uBLiciTY  Plan 

“Most  people  confuse  ‘publicity’  and  ‘adver¬ 
tising.’ 

“Advertising  is  the  use  of  paid  magazine  cr 
newspaper  space,  posters,  displays,  booklets  and 
similar  material. 

“Publicity  is  the  publication,  as  reading 
matter,  of  informative  or  news  articles  favor¬ 
able  to  a  general  class  of  merchandise,  or  to 
any  proposition  about  which  it  is  de.sired  to  in¬ 
form  the  public  and  secure  their  mental  assent. 

“We  have  all  been  grievously  misled  in  the 
past  on  the  subject  of  publicity.  It  was  once 
common  to  procure  the  publication  in  news 
columns,  of  puffery,  free  write-ups  and  other 
raw  and  obviously  perverted  matter.  We  all 
recall,  esjiecially  in  the  trade  press  that  pub¬ 
lishers  used  to  print  such  matter  as  a  bonus 
for  advertising  contracts. 

“In  this  discussion  wc  do  not  refer  to  any 
such  type  of  publicity,  and  as  our  program  is 
revealed,  we  are  sure  that  you  will  appreciate 
that  type  of  publicity  we  advocate  and  offer 
to  secure  for  your  association,  is  not  only 
dignified  and  legitimate,  but  is  of  the  greatest 
possible  sales  value. 

“The  most  effective  way  for  us  to  explain 
and  visualize  for  you  what  we  propo.se  to  do 
is  by  citing  and  showing  you  examples  of  such 
work.  This  we  have  d>  ne. 

“The  organization  with  which  we  are  as¬ 
sociated  has  handled  some  of  the  most  im¬ 
portant  publicity  accounts  in  the  country,  which 
professional  ethics  do  not  permit  us  publicly 
to  disclose,  but  some  of  which  will  be  revealed 
in  confidence  to  your  committee. 

“We  have  available  a  corps  of  182  writers, 
many  of  them  the  highest  priced  contributors 
to  the  popular  magazines.  Their  offerings  have 
been  printed  in  over  4,000  newspapers  and  of 
course,  in  most  of  the  leading  magazines ;_  we 


it,  and  as  they  now  realize  the  dangers  of 
tuberculosis  and  cancer,  then  you  very  well 
know  that  no  power  will  prevent  their  buying 
the  only  instrument  which  combats  and  elimi¬ 
nates  it  — the  electric  vacuum  cleaner. 

“(b)  The  Care  of  Fine  Rugs.  A  form  of 
sales  res  stance  which  the  retail  cleaner  sales¬ 
man  still  mezts  is  the  fear  upon  the  part  of 
many  prosptetive  purchasers  that  a  machine  will 
injure  the  finer  types  of  rugs.  We  must  make 
womenkind  think  i  f  the  cleaning  of  fine  rugs 
as  they  think  of  the  washing  of  fine  silk  lingerie 
— as  a  task  too  delicate  to  be  entrusted  to  the 
housemaid  but  one  which  a  true  lady  can  now 
do  lor  herself  without  labor  or  loss  of  self¬ 
esteem,  provided  she  has  one  of  the  newer 
electric  cleaners.  Deftly  handled,  publcity 
woven  around  this  sulijcct  can  be  made  effec¬ 
tive  in  establishing  the  thought  that  cleaning 
particularly  fine  rugs  is  the  privilege  of  a 
gentlewoman  not  the  drudgery  of  scrub-women. 
I’erh,aps  the  greatest  practical  result  of  such  a 
line  of  .attack  would  be  the  effect  upon  servants, 
women  of  social  ambition,  and  young  matrons 
who  indulge  .-i  flapperistic  sniffing  at  housework. 
Wc  would,  in  short,  make  the  owning  and 
operation  of  a  cleaner  quite  the  ‘correct  thing’ 
for  women  who  have  pride. 

‘(c)  .‘jdinilting  the  liouse-to-House  Sales¬ 
man.  While  the  future  of  cleaner  selling  will 
proI).alily  tend  toward  store  merchandising 
methods,  the  present  situation  demands  help  for 
the  house-to-house  canvasser.  The  prejudice 
against  canvassers  is  so  great  that  several  of 
your  members  and  a  number  of  spec'alty  manu¬ 
facturers  in  other  fields  have  spent  large  sums 
in  attempting  to  persuade  housewives  to  wel¬ 
come  their  representatives.  Retail  merchants, 
individually  and  in  their  organizations,  are 
fighting  this  method  of  selling,  and  it  seems 
quite  apparent  to  us  that  more  power  must  be 
put  into  your  effort  if  a  well-defined  antagonism 
to  canvassers  is  to  be  plainly  work  for  the 
organization;  furthermore  it  is  work  which  can 
he  done  more  effectively  by  publicity  methods 
than  by  the  use  of  display  space.  Women’s 
magazine  writers  c.an  be  induced  to  lift  their 
voices  in  favor  of  the  solicitor  and  all  the 
arguments  pointing  favorably  to  admitting  the 
solicitor  and  giving  his  proposition  considera¬ 
tion  can  be  broadcasted  with  good  effect. 


“Channels  of  Publicity 

“In  procuring  tbs  publication  of  material  as 
.above  recommended,  the  items  must  be  of 
actual  interest  and  obvious  value  to  the  read¬ 
ing  public.  Also  the  manner  of  presentation 
must  be  such  that  reputable  writers  will  offer 
t  to  editors  as  bona  fide  contributions. 
Finally  the  bare  material  upon  which  such 
publicity  is  based  must  be  ‘interpreted’  for 
i)oth  writers  and  editors;  that  is  to  say,  some- 
( ne  who  knows  and  understands  both  the  clean¬ 
er  business  and  the  editorial  point  of  view  must 
collect  and  arrange  the  facts  in  an  acceptable 
manner. 

“What  we  propose  to  do  for  you  is  this  work 
of  interpretation,  plus  the  employment  of  un¬ 
rivaled  resources  for  securing  publication.  We 
have  a  wide  experience  in  editorial  work,  a 
wide  acquaintance  among  editors,  a  wide  ac- 


“In  Concluson 

“We  believe  that  we  have  explained  to  you 
some  of  the  possibilities  of  publicity.  In  ad- 
voc.Tting  this  program  we  are  in  no  sense  de¬ 
crying  the  value  of  display  advertising,  nor 
arc  we  offering  you  a  substitute  for  display 
advertising.  I  f  your  organization  were  not,  as 
individmds,  using  a  considerable  amount  of  ad¬ 
vertising  space  we  would  not  advocate  publicity. 
But  with  you  electric  cleaner  manufacturers 
using  large  and  increasing  amounts  of  paid 
space  to  further  your  indiv  dual  sales,  a  wonder¬ 
ful  opportunity  exists  for  publicity  to  do  the 
fundamental  educational  work  for  ycur  whole 
group  and  make  both  your  advertising  and 
sales  effort  doubly  efficient.’’ 

New  Press  for  Frankfort  Times 

The  Frankfort  (Ind.)  Times  has  in- 
sta'led  a  16-page  Duplex  tubular  press. 


Largest  Circulation 

10,408 

’’  I '  HE  circulation  statement  of 
the  PASSAIC  DAILY 
NEWS  to  the  government  for 
the  six  months  period  ending 
September  30,  1922,  shows  the 
greatest  circulation  ever  attain¬ 
ed  for  a  similar  period  by  any 
Passaic  daily  newspaper. 

A.  B.  C.,  of  course. 

DAILY  NEWS 

Passaic,  New  jersey 


MANNENSHAs  LTD. 


Established  1890 


One  of  the  Oldest  .Advertising 
Agencies  in  Japan 


MR.  SADAE  TAKAKI 

President  of  Mannensha 


Head  Office : 

KORAIBASHI  SHICHOME,  Osaka,  Japan 
Cables:  “Mannensha  Osaka” 


Tokyo  Branch: 
Ginza  Itchome 


Kyoto  Branch: 
Rokkakii  Yanaginohanha 
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DAVID  C.  DEAN  DEAD 

Connected  With  American  New*  Com* 
pany  Over  Half  a  Century 

David  C.  Dean,  widely  known  and  be¬ 
loved  in  newspaper  circles  and  at  the 
time  of  his  death  manager  of  the  Park 
Place  office  of  the 
American  News 
t'ompany,  died 
October  17  at  his 
home  in  Brook¬ 
lyn.  Mr.  Dean 
was  73  years  of 
age  and  liad  been 
with  the  Ameri¬ 
can  News  Com¬ 
pany  for  55  years, 
first  becoming  as¬ 
sociated  with  that 
concern  when  it 
was  located  on 
Nassau  street.  He 
was  assistant  to  I 
the  late  Patrick 
Farrelly  and  later  assistant  to  Stephen 
Farrelly.  .\s  manager  of  the  head  office, 
Mr.  Dean  was  in  charge  of  the  distribu¬ 
tion  of  all  newspapers.  periiKlicals,  etc.,  in 
New  York  and  the  vicinity.  He  was  also 
a  director  in  the  company. 

©bit«ary 


of  the  Philadelphia  North  Philadelphian, 
died  October  12  at  Miami,  Fla.  Under 
the  pen  name  of  John  Koslyn  he  wrote 
several  books  on  religious  and  temper¬ 
ance  subjects  and  also  a  good  deal  of 
verse. 

Cyrus  Kmory  Jones,  aged  59,  one  of 
the  incorporators  and  the  first  president 
of  the  Jamestown  (N.  Y.)  Post,  died 
on  CJctober  13. 

Mrs.  Gkrtri  de  D.  Offer.m.an,  aged 
43.  wife  of  F.  Ci.  Offerman,  publisher  of 
the  hast  Side  News,  a  Buffalo  weekly, 
died  recently. 

HEARST  VISITS  NEW  PAPERS 

Brisbane  Accompanie*  Him  on  Syra¬ 
cuse  and  Rochester  Trip 

William  Randolph  Hcarst  during  the 
past  week  made  his  first  visit  to  his  two 
new  paixTs  in  Syracuse  and  Rochester. 
Ilearst  was  in  Syracuse  on  October  16 
and  on  the  17th  motored  on  to  Roch¬ 
ester,  where  he  registered  at  the  Seneca 
Hotel  and  inspected  the  plant  and  equip¬ 
ment  of  the  new  Rochester  Journal  and 
Rochester  Sunday  .American.  Mr.  Hcarst 
was  uncommunicative  as  to  rumored 
plans  for  further  ventures. 

-Accompanying  the  publisher  on  his  trip 
were  .Arthur  W.  Brisbane,  editorial 
writer  for  the  Hear.st  publications ; 
George  Thompson,  J.  .A.  Alorse  and  J. 
\\  iilcombs. 


BF;RTi;oi.r>  Yokel,  aged  70,  for  17 
years  on  the  general  circulatoii  staiT  of 
the  Ilearst  new.spaper  aid  iK-riodicals, 
dropped  dead  (October  9  in  the  office  of 
the  Newark  (N.  J.)  Ix-dger,  of  which 
he  was  the  circulation  manager.  Mr. 
Yokel  was  also  at  one  time  circulation 
manager  of  the  New  York  Trilnine. 

.Akolphus  Sch.\rfenbkrc..  for  many 
years  a  member  of  the  Mi'titreal  Star 
chaiK-l  of  Typographical  Union,  was 
killed  in  an  automobile  accident.  Octo¬ 
ber  11. 

W.  L.  Cam  I  BELL,  aged  85.  a  news¬ 
paper  publisher  at  various  times  in 
Marysville  and  Santa  .Ana,  Cal.,  and 
father  of  Mary  L.  Bigeltiw,  editor  of 
Farm.  Stock  and  Home,  died  Seiuern- 
ber  25. 

Henry  G.  Wanty,  agi-d  67,  formerly 
editor  and  publisher  of  the  Muskegon 
(Mich.)  News,  d'ed  in  I.os  .Angeles 
September  30. 

William  T.  Edmonton,  managing  ed¬ 
itor  of  the  Montgomery  (.Ala.)  Times 
and  formerly  publisher  of  the  .Anniston 
(Ala.)  Hot  Blast,  died  recently. 

M.\j.  WilIiam  H.  Todd,  aged  79,  a 
Confederate  veteran  and  editor  and  pub¬ 
lisher  of  the  Shreveport  (La.)  Times  25 
years  ago,  died  October  7. 

Ewan  Justice,  aged  47,  widely  known 
as  a  fKilitical  reporter  and  at  one  time 
on  the  staff  of  the  New  York  World 
Washington  bureau  and  earlier  a  reporter 
on  the  New  York  Evening  Journal  and 
the  Evening  World,  died  in  Berlin.  Ger¬ 
many,  October  17,  after  an  illness  of  five 
months. 

James  H.  Flint,  aged  71,  writer  and 
legal  authority,  died  at  \Yeymonth, 
Mass.,  recently. 

William  E.  Smythe.  aged  61.  author, 
editor,  and  promoter  of  public  irrigation 
cnterpri.ses,  died  a  short  time  ago  in 
New  York. 

Mrs.  Ella  .Auguste  Leslie,  wife  of 
Frank  H.  I^slie,  publisher  of  the  Niag¬ 
ara  Flails  (Ont.)  Evening  Review,  died 
October  15. 

Bernard  B.  King,  for  nearly  twenty- 
five  years  in  charge  of  the  stereotyphig 
department  of  the  Philadelphia  Bulle¬ 
tin.  died  October  14. 

James  Turner,  aged  85.  said  to  have 
Ixren  Chicago’s  oldest  newsboy,  died  dur¬ 
ing  the  past  week. 

Theodore  F.  Pohi.ig,  aged  61,  a  mem¬ 
ber  of  the  Philadelphia  North  .American 
advertising  staff,  died  October  13  fol¬ 
lowing  an  operation.  Mr.  Pohlig  had 
1>een  engaged  in  advertising  work  for 
forty  years.  He  began  work  on  the  old 
Philadelphia  News  and  later  held  posi¬ 
tions  on  the  Philadelphia  Press  and  the 
Public  Ledger. 

Dr.  John  W.  Ross,  at  one  time  editor 


While  rumors  have  been  rife  about 
Rochester  for  the  past  few  days  regard¬ 
ing  Ilearst  plans  to  start  a  daily  morn¬ 
ing  publication  in  Rochester,  nothing 
definite  has  been  divulged  concerning 
such  plans,  if  they  exist.  .Amsmg  the 
assortment  of  rumors  is  one  which  con¬ 
nects  the  proposed  venture  with  the  pur¬ 
chase  by  Ilearst  of  the  Rochester  Herald, 
one  of  the  two  Rochester  morning  papers. 
.Another  is  to  the  effect  that  Ilearst  may 
quit  the  afternoon  field  in  Rochester  and 
turn  the  Journal  into  a  morning  daily. 

The  Rochester  Journal’s  vigorous  ad¬ 
vertising  campaign  has  not  slackened  in 
the  least.  .After  coixlucting  a  “What  Do 
Your  Eyes  See?”  column  on  a  dollar  per 
story  basis  for  some  time,  the  paper  has 
now  adopted  the  plan  of  giving  a  Ford 
automobile  for  the  best  story  sent  in  by 
readers  each  day.  Thirty  Fords  in  all 
are  to  lie  given  away  by  the  paper. 

.According  to  a  statement  published  in 
the  Journal,  its  circulation  in  Rochester 
now  ranges  between  15,000  and  20,000, 
while  claims  of  45,000  circulation  are  put 
forth  for  the  Sunday  .American. 

Papers  Comer  Billboard* 

Newspapers  in  Rochester,  N.  Y’., 
threaten  soon  to  have  a  corner  on  every 
advertising  billboard  in  the  city.  Some 
billboard  advertising  was  done  Ixfore  the 
advent  of  the  Hearst  forces  in  Roches¬ 
ter.  but  since  that  time  competition  has 
apparently  been  keen  for  the  billboards. 
The  Hearst  papers  proceeded  to  lease 
every  available  board  in  the  downtown 
section  and  several  have  appeared  bear¬ 
ing  advertisements  of  the  Rochester 
Democrat  &  Oironiclc  and  the  Rochester 
Times-L'nion.  The  Post  Express  and 
Rochester  Herald  have  also  taken  up 
space  on  the  boards,  but  to  a  smaller 
extent. 

Hearst  Buys  More  German  Paper 

William  Randolph  Hearst  takes  one- 
third  of  all  the  newsprint  exported  from 
Germany,  according  to  Hugo  Stinnes’ 
Berlin  Deut.sche  .Allgemeine  Zeitung, 
which  also  states  that  160  carloads  of 
newsprint  have  Iktii  shipped  to  him  in  re¬ 
cent  months.  The  nress  of  Germany  is 
reiKirtcd  to  be  pleading  with  the  govern¬ 
ment  to  prohibit  the  exportation  of  news¬ 
print  since  hundreds  of  (ierman  news¬ 
papers  have  lieen  forced  to  suspend  for 
lack  of  newsprint,  which  they  can  not  buy 
in  competition  with  foreign  publishers. 

Where  One  Meant  10,000 

The  Des  Moines  Register  and  Tribune 
circulation  increased  during  the  past 
twelve  months  11,917  copies  per  day, 
which  is  10.(X)0  more  than  was  stated  in 
its  advertisement  in  Editor  &  Publisher 
last  week.  The  Sunday  increase  of  the 
Register  was  correctly  stated  in  the  ad¬ 
vertisement  as  9..504  copies  |K*r  issue. 


RHODE  ISLAND  AS  A  MARKET 
FOR  SECURITIES 


Accumulated  wealth  and 

prosperity  are  the  (pialities 
whieh  make  a  good  seenrity  market. 
Rhode  Island’s  standing  is  high  in 
both  of  these. 

Rhoae  Island 

— Leads  New  Kurland  in  average  savings  de¬ 
posits.  The  Rhode  Island  average  for  1921 
'  '  was  $717  per  capita,  while  the  New  Kng- 

land  average  was  $188. 

— Leads  the  United  States  in  per  capita  value 
of  finished  products. 

— Has  greater  diversification  of  production  than 
any  other  State  in  the  Ignited  States. 

— Ranks  second  of  the  New  England  States  i» 
hanking  resources  figured  on  a  per  capita 
basis. 

— Ranks  first  in  the  United  States  in  proportioH 
to  the  population  of  the  number  of  persons 
filing  income  tax  returns  for  1920,  the  aver¬ 
age  being  8.79% — almost  two  points  higher 
than  the  national  average  of  6.85%.  The 
average  net  income  of  those  filing  returns 
in  Rhode  Island  for  1920  was  $,‘1393.77, 
more  than  $120  higher  than  the  national 
average  of  $3269.40. 

This  prosperous  State  is  thoroughly  covered  by 
Rhode  IslamFs  great  and  influential  fmpers: — 

THE  PROVIDENCE  JOURNAL 
(Morning  and  Sunday) 

THE  EVENING  BULLETIN 

Tlieir  tremendou*  reader  influence  make*  them  mo*t  effective  advertiaing 
mediums  and  there  are  few  worth-while  home*  in  the  State  where  one  or 
the  other  i*  not  read. 


21 V2C  a  Line  Daily  and  12c  a  Line  Sunday  Buys 
the  Combined  Circulation  of  These  Great  Papers 


Providence  Journal  Co, 

Journal  Building  Providence,  R.  /. 


Repreaentative* 


Chas.  H.  Eddy  Co. 

w  York  Boaton  Chicago 


R.  J.  Bidwell  Co. 

San  Franciaco  Lo*  Angelo* 
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VIGOROUS  ADVERTISING 
YEAR  FOR  CANADIANS 

Advertiaer*  Will  Buy  Newspaper  Space 
Heavily,  It  Is  Said  at  Toronto 
Convention — Van  Scoyoc 
Is  President 


II.  S.  Van  Scoyoc 


(Special  to  Editor  &  Publisher) 

Toronto,  Oct.  16. — With  an  attendance 
slightly  below  that  of  last  year  but  with 
plenty  of  enthusiasm  and  a  keen  interest 

in  the  proceed- _ 

ings  to  make  up 
for  any  deficiency 
in  numbers,  mem¬ 
bers  of  the  As- 
.sociation  of  Can¬ 
adian.  Advertisers 
completed  their 
two-day  conven¬ 
tion  on  Friday, 

October  13.  The 
convention  this 
year  was  without 
an  outstanding 
feature.  Follow¬ 
ing  the  procedure 
adopted  last  year, 
the  first  day  was 
devoted  to  problems  of  salesmanship  and 
the  work  of  the  sales  manager;  the  sec¬ 
ond  to  the  more  peculiar  problems  of  the 
up-to-date  advertising  manager. 

The  report  of  the  membership  com¬ 
mittee,  presented  by  A.  G.  Pinard,  Lowe 
Bros.,  Ltd.,  Toronto,  showed  that  several 
worth-while  acquisitions  had  been  made 
to  the  membership. 

Reporting  for  the  circulation  and  rates 
committee,  Claude  Sanagan,  Willys- 
Overland  of  Canada,  Ltd.,  Toronto,  in¬ 
timated  that  from  the  committee’s  study 
of  circulation  and  rates  of  Canadian  daily 
newspapers,  they  had  found  very  little 
fluctuation  in  milline  rates  for  the  year. 
Statistics  to  prove  this  conclusion  were 
presented.  One  or  two  amalgamations 
had  justified  increases  in  certain  cases 
and  there  were  also  cases  where  circula¬ 
tion  had  increased  sufficiently  to  justify  a 
raise.  On  the  other  hand  the  statistics 
showed  that  some  papers  were  not  giv- 
low  enough  rate  and  it  would  be 


.\dvertising  Association,  who  took  as  his 
theme,  “The  Cash  V’alue  of  Direct  Mail 
Advertising.” 

Mr.  Buckley  coupled  newspaper  adver¬ 
tising  with  direct-by-mail  advertising  as 
the  two  most  efficient  media  when  the 
purpose  was  the  obtaining  of  inquiries 
and  orders.  The  newspaper  was  of  su¬ 
preme  value  locally;  direct-by-mail  ad¬ 
vertising  for  more  distant  fields.  He  de¬ 
clared,  however,  that  the  waste  of  money 
through  the  inefficient  and  ignorant  use 
of  advertising  was  one  of  the  tragedies 
of  modern  business.  He  placed  the  loss 
at  about  87  per  cent  of  the  money  ex¬ 
pended  and  declared  that  what  was  need¬ 
ed  was  less  amateur  work  and  more  ex¬ 
pert  effort.  Further,  he  contended  that 
there  was  inefficiency  in  the  handling  of 
inquiries  when  they  did  come  and  that 
this  also  was  a  tragedy. 

These  were  given  as  Mr.  Buckley’s 
requirements  for  an  efficient  advertising 
man :  first  a  knowledge  of  cost  account¬ 
ing  and  finance ;  second,  a  knowledge  of 
marketing  and  merchandising;  third,  a 
knowledge  of  the  mechanics  of  advertis¬ 
ing  and  fourth,  the  ability  to  write  good 
copy.  The  agent  must  be  a  business 
counsellor,  one  who  can  intelligently  un¬ 
dertake  research  work  so  as  to  familiarize 
himself  with  all  features  of  the  business 
he  was  required  to  advertise.  Only  in 
this  way  could  he  get  to  the  bottom  of 
the  problem  of  successful  advertising. 
Illustrations  were  given  to  prove  the 
necessity  of  knowing  the  business  before 
undertaking  the  spending  of  any  money 
on  publicity  and  the  point  was  made  that 
it  was  better  to  make  sure  that  the  busi¬ 
ness  was  running  on  sound  lines  before 
advertising  than  to  take  the  advertiser’s 
money  and  find  that  he  was  unable  to 
remain  solvent. 

Members  of  the  A.  C.  A.  are  of  the 
opinion  that  1923  will  be  a  satisfactory- 
year  from  the  advertising  standpoint,  but 
state  that  appropriations  will  be  con¬ 
servatively  handled.  It  is  felt  that  busi¬ 
ness  is  there  to  be  had,  but  it  must  be 
gone  after  vigorously.  On  the  whole, 
more  money  will  probably  be  spent  on 
newsjKiper  space  and  advertising  will  be 
directed  to  securing  business  rather  than 
to  promote  good-will.  The  day  of  lavish 
expenditure  on  institutional  advertising  is 
over  for  the  present. 

Officers  were  elected  as  follows ;  Presi- 


PRIORITY  RUUNG  IN  MERIDEN 


Printer  Cannot  Hold  Priority  in  Office 
Where  He  Hasn’t  Worked 

Agreement  was  reached  last  week  in 
a  dispute  between  the  Meriden  (Corm.) 
Journal  and  the  local  typographical 
union  over  the  right  to  priority  on  the 
Journal  of  a  senior  member  of  the  union 
who  had  never  worked  in  its  office,  with 
the  ruling  that  the  claim  for  priority 
did  not  hold.  The  Journal  some  months 
ago  engaged  a  machinist  who  was  un¬ 
able  to  assume  his  duties  at  once  because 
of  illness  and  substitutes  were  employed. 
When  the  machinist  arrived  on  the  job, 
it  was  found  that  he  was  not  a  member 
of  the  tyiKigraphical  union,  but  he  was 
granted  a  month’s  card  in  that  body. 
Recently  a  former  Meriden  printer  re¬ 
turned  to  the  city  and  applied,  not  to  the 
Journal,  but  to  the  typographical  union, 
for  the  position  of  machinist  on  the 
Journal.  The  union  decided  that  he  was 
senior  to  the  man  engaged  by  the  Jour¬ 
nal  and  that  paper’s  foreman  was  or¬ 
dered  by  the  union  to  discharge  the  in¬ 
cumbent  and  employ  the  union  member. 

The  publisher  held  that  the  new  appli¬ 
cant  could  not  secure  priority  rights  in 
his  office  without  working  there  and  that 
his  claim  to  seniority  in  the  union  was 
doubtful,  in  view  of  the  fact  that  he  had 
been  absent  from  the  city  for  a  year. 
.\fter  considerable  discussion,  the  dis¬ 
pute  was  adjusted  by  abandonment  of 
the  claim  to  the  job  by  the  new  applicant. 


between  Boston  publishers  and  stere- 
typers  dated  from  October  1,  1922,  to 
October  1.  1923,  and  running  from  year 
to  year  subject  to  60  days’  written  notice 
prior  to  the  end  of  the  first  year  or  the 
same  notice  at  any  time  after  the  first 
year.  The  new  scale  is:  Assistant  fore¬ 
men,  $8.68  per  day  and  night;  journey¬ 
men  $7.68  per  day  and  night,  and  $7.68 
for  journeymen  working  on  evening 
newspapers  publishing  regularly  on  Sun¬ 
day  afternoon  editions.  Hours  of  labor 
on  evening  papers  issued  regularly  on 
Sundays  are  five,  between  9  a.  m.  and  5 
p.  m.  Apprentices  are  paid  $3.17  to  $5.37 
per  day  and  night.  Six  hours  at  night 
and  seven  hours  day,  exclusive  of  lun¬ 
cheon,  constitute  the  working  period. 
Working  time  on  morning  papers  is  any 
six  consecutive  hours  between  8  p.  m. 
and  6  a.  m.  instead  of  between  10  p.  m. 
and  6  a.  m.  as  formerly,  and  on  evening 
papers,  any  seven  consecutive  hours  be¬ 
tween  8  a.  m.  and  5  p.  m.,  as  formerly. 
Not  less  than  30  minutes  is  allowed  for 
luncheon,  not  to  be  counted  as  office 
time,  as  under  the  old  contract.  The 
rates  of  pay  remain  unchanged. 


Renew  Boston  Stereotypers’  Scale 

.■\  new  agreement  has  been  concluded 


New  Pressmen’s  Scale  in  Portland 

Portland  (Me.)  pressmen  and  news¬ 
paper  publishers  have  signed  an  agree¬ 
ment  running  from  September  1,  1922, 
to  September  1,  1925,  providing  a  scale 
for  journeymen  of  $39  for  night  work, 
$36  for  day  work,  and  for  apprentices, 
$16  to  $26,  with  one  apprentice  allowed 
to  each  press  in  operation.  The  48-hour 
week  continues  in  force.  The  old  scale 
was  $38  for  men-in-charge  and  $34  for 
journeymen,  and  $15  to  $25  for  appren¬ 
tices. 


ing 

up  to  the  publishers  to  get  circulation  if  ,  t-im^rs  were  eiectea  as  tollows ;  fresi- 
thpv  were  to  retain  the  suooort  of  the  Van  Scoyoc,  Canada  Cement 

Company,  Ltd.,  .Montreal ;  vice-presidents, 
.\.  G.  Pinard,  Lowe  Brothers.  Ltd.,  'To¬ 
ronto;  H.  S.  Beecher,  Society  Brand 
Clothes,  Ltd.,  Montreal ;  Thomas  F. 
Kelly,  Hoover  Suction  Sweeper  Com¬ 
pany  of  Canada.  Ltd..  Hamilton;  G.  L. 
Sprj-,  Huron  &  Erie  Mortgage  Corpora¬ 
tion,  London;  treasurer,  F.  'T.  Stanford, 
Canada  Life  Assurance  Company,  To¬ 
ronto;  secretary,  Florence  E.  Clotworthy, 
156  Yonge  street,  Toronto;  board  of  di¬ 
rectors.  C.  Elvins,  Imperial  Life  Assur¬ 
ance  Company,  Toronto;  L.  R.  Greene, 
Tucketts,  Limited,  Hamilton;  C.  E. 
Bourne,  Royal  Bank  of  Canada,  Mont¬ 
real  ;  W.  M.  MacKay,  Lever  Bros.,  Ltd., 
Toronto;  Col.  A.  A.  Campbell,  Battle 
Creek  "Toasted  Corn  Flake  Company, 
London;  H.  E.  Mihell,  Imperial  Varnish 
&  Color  Company,  Ltd.,  'Toronto. 


they  were  to  retain  the  support  of  the 
advertisers. 

Mr.  Sanagan  stated  that  he  had  been 
asked  by  a  publisher  whether  it  was 
worth  while  being  a  member  of  the  A. 
B.  C.  and  whether  he  would  not  get  as 
much  business  if  he  stayed  out.  This 
question  created  considerable  interest 
among  the  members.  On  being  asked 
whether  those  present,  in  placing  their 
accounts,  gave  the  preference  to  A.  B.  C. 
members,  all  stood  up.  It  was  claimed 
that  over  a  year  ago  an  A.  B.  C.  mem¬ 
ber  would  receive  about  five  times  the 
business  he  would  otherwise  receive  and 
that  it  was  largely  local  considerations 
that  influenced  business  in  the  direction 
of  those  not  in  the  A.  B.  C. 

The  question  of  policy  towards  itinerant 
advertisering  solicitors  and  all  irregular 
advertising  ipediums  was  discussed  and 
the  tremendous  waste  involved  again  em¬ 
phasized.  This  led  up  to  the  passing  of 
a  resolution,  which  will  be  forwarded  to 
boards  of  trade  and  all  similar  organiza¬ 
tions,  urging  advertisers  to  stand  firm  in 
opposition  to  all  forms  of  illegitimate 
advertising. 

The  debate  on  agency  relations  devel¬ 
oped  no  new  angles.  The  members  re¬ 
iterated  their  determination  to  secure  a 
reform  of  the  commission  system  now  pre¬ 
vailing  and  will  carry  on  their  propaganda 
to  this  end  as  vigorously  as  possible.  It 
was  stated  that  several  agencies  were 
prepared  to  adopt  the  plan  of  rebating 
commissions  but  that  the  newspaper  or¬ 
ganizations  were  still  opposed  to  any 
change. 

A  brief  report  was  presented  by  the 
committee  on  engravings  which  indicated 
that  prospects  were  brighter  for  lower 
prices. 

The  outstanding  address  of  the  con¬ 
vention  was  delivered  at  the  luncheon  on 
the  second  day  by  Homer  T.  Buckley, 
Chicago,  a  director  of  the  Direct  Mail 
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STORY,  BROOKS  &  FINLEY 

Hew  Terk  Ohleas*  Pblladriphia  Loa  AnKrIo  Man  Prnnciara 


Major  Strauss  proved  himself  an  effi¬ 
cient  commander.  He  was  among  the 
last  to  leave  the  ship,  and  remain^  on 
the  job  directing  the  rescue  work  despite 
his  injury.  After  things  had  settled 
down  some,  not  over  fifteen  minutes 
from  the  time  of  the  crash,  he  calmly 
turned  to  me  and  said: 

“Come  on,  you  newspaper  men,  and  I 
will  give  you  the  straight  dope.” 

Mr.  Alexander  and  myself  were  all 
that  were  available.  Holden  had  hit  the 
ground  running  and  he  immediately  took  Ij 
his  car  to  town  to  give  the  first  news  of 
the  disaster  to  his  newspaper,  the  Evening 
News.  Naranjo  and  Baines  were  on 
their  way  to  the  hospital  in  the  field 
ambulance. 

The  three  of  us.  Major  Strauss,  Mr. 
.Alexander  and  myself,  went  into  the 
hangar  and  locked  the  door  behind  us 
in  one  of  the  equipment  rooms,  where 
the  commanding  officer  perched  upon  a 
barrel  nursing  his  leg,  made  the  follow¬ 
ing  statement: 

“We  were  taking  her  out  in  a  cross¬ 
hangar  wind  of  from  12  to  15  miles  per 
hour.  When  we  had  her  halfway  out  of 
the  hangar  a  strong  gust  of  wind  caught 
the  nose  of  the  ship  and  carried  it  to 
the  right.  But  the  men  were  able  to  hold 
her  and  were  making  the  start  to  back 
the  ship  into  the  hangar  when  another 
strong  gust  of  wind  caught  the  ship, 
causing  two  of  the  forward  handling  guy 
ropes  to  break  and  a  third  to  tear  out  a 
section  of  the  envelope  about  ten  feet 
square.  These  lines  having  broken,  the 
ship  swung  to  the  right  against  the  door, 
the  car  ripping  the  envelope.  Within 
twenty  seconds  it  caught  afire,  due  to 
the  gasoline  ignition  from  the  hot  motors, 
which  were  not  running  but  were  still 
heated  from  the  testing,  and  this  in  turn 
ignited  the  hydrogen  that  was  escaping 
from  the  envelope. 

“The  weather  conditions  were  not  un¬ 
usual  for  maneuvering  a  ship  of  this  size 
out  of  a  hangar  of  this  size.  The  failure 
of  the  handling  guide  ropes  to  hold  was 
responsible  for  the  accident.” 

They  say  that  no  two  people  ever  see 
an  accident  the  same,  but  we  can  refute 
that  claim  in  this  case,  for  both  Mr.  Al¬ 
exander  and  myself,  in  comparing  notes, 
found  that  each  of  us  had  noted  the  ac¬ 
tion  just  as  it  was  described  by  Major 
Strauss.  There  is  no  doubt  in  my  mind 
but  that  it  was  an  unavoidable  accident, 
and  those  in  charge,  under  the  direction 
of  Major  Strauss  and  Lieut.  .Anderson 
did  everything  possible  to  prevent  dam¬ 
age,  as  evidenced  by  the  attempt  to  swing 
the  bag  back  into  the  hangar  when  the 
first  gust  of  wind  caught  it. 

The  C-2  was  valued  at  $75,000. 

The  nerve  of  the  men  injured  was  re¬ 
markable.  In  the  hospital  they  smiled 
and  smoked  cigarettes  as  we  talked  about 
the  experience  through  which  we  had 
just  passed. 

Sfrt.  .Albrecht  motioned  me  down  close 
to  him,  and  he  said: 

“For  the  love  of  Mike,  don’t  say  Tm 
hurt,  for  I’ve  got  a  wife  and  four-days- 
old  daughter  awaiting  me  at  Newport, 
Va.  ril  report  for  mess  call.”  His 
home  is  in  .Aberdeen,  Md. 

Major  Thompson  remarked :  “Boy, 
next  time  you  say  let’s  go,  be  more  ex¬ 
plicit.  and  we’ll  follow.” 

Senor  Naranjo,  when  I  asked  him  how 
he  felt,  after  he  came  from  the  X-ray 
room,  smiled  and  said: 

“Well.  I  am  lot  better  than  I  thought 
I’d  be;  I’m  not  badly  hurt.” 

.And  that’s  all  there  is  to  the  C-2  and 
its  fatal  trip. 


PLANE  AND  BOAT  SPEED 
BURNING  SHIP  PHOTOS 


Radio  Flash  of  City  of  Honolulu  Dis¬ 
aster  Rushes  Ssui  Frtmcisco 
Newspaper  Men  to  Sea 
in  Cutter 


(By  Telegraph  to  Editor  &  Publisber) 

San  Francisco,  Oct.  17. — The  San 
Francisco  papers  were  on  edge  from  last 
Thursday,  October  12,  when  the  news 
was  radioed  that  the  steamship  City  of 
Honolulu  was  burning  at  sea  until  the 
following  Monday  night,  when  pictures 
of  the  rescued  passengers  and  the  burning 
.ship  were  published  in  Tuesday  morn¬ 
ing’s  papers,  October  17. 

The  revenue  cutter  Shawnee  was  or¬ 
dered  Thursday  morning  from  Mare 
Island  to  go  to  the  assistance  of  the 
burning  vessel.  Just  as  soon  as  the 
Shawnee  reached  the  San  Francisco  dock 
Charles  H.  Upton  of  the  Examiner  staff 
and  two  cameramen,  Rudolph  Haas  and 
O.  H.  Stolberg,  boarded  her.  The  Chron¬ 
icle  also  sent  L.  E.  Stoddard  and  W.  M. 
Smith.  The  Shawnee  set  out  on  her 
mission.  The  newspaper  men  played 
cards  with  the  captain  and  officers,  but 
always  one  of  the  news  men  stood  watch 
near  the  radio.  In  the  meantime  the 
transport  Thomas  on  the  way  to  Manila 
had  got  the  S.  O.  S.  call  from  the  City 
of  Honolulu.  The  men  on  the  Shawnee 
were  told  from  San  Francisco  that  the 
Honolulu’s  passengers  and  crew  had  been 
transferred  to  the  Thomas.  For  ten 
hours  the  frantic  newspaper  men  on  the 
Shawnee  were  unable  to  get  in  touch 
with  the  Thomas.  At  midnight  the 
Thomas  gave  the  Shawnee  her  position 
and  the  race  for  the  Thomas  was  on. 
The  newspaper  men  on  Saturday  were 
transferred  to  the  Thomas  about  400 
miles  at  sea. 

It  was  a  hazardous  undertaking  before 
dawn.  The  big  ships  slowed  down  and 
the  newspaper  men  went  over  the  side 
of  the  Shawnee  into  a  small  boat.  Res¬ 
cued  and  rescuers  on  the  transport, 
aroused  from  sleep,  watched  the .  little 
craft  glide  up  and  down  the  heavy  swells 
to  the  side  of  their  ship. 

Then  up  the  high  side  of  the  transMrt, 
on  a  swaying  rope  ladder  lighted  dimly 
by  lanterns,  went  the  intrepid  newspaper 
men.  They  were  greeted  with  applause. 

Saturday  and  Sunday  were  spent  by 
Upton,  Stolberg  and  Haas  in  collecting 
photographs  which  had  been  taken  of  the 
burning  liner  and  the  rescue  work  by 
her  passengers  and  crew. 

A  modern  speed  boat  was  the  next 
space-annihilating  agency  used.  The  ra¬ 
dio  had  apprised  the  Examiner  that  the 
photographs  had  been  collected  and  that 
the  Thomas  would  be  off  San  Pedro  at 
one  o’clock  a.  m.  Monday. 

A  speed  boat  was  waiting.  The  photo¬ 
graphs  were  lowered  over  the  side  of  the 
steamer  into  the  small  boat.  A  racing 
automobile  hurried  the  photographs  from 
the  pier  to  the  Los  .Angeles  Examiner, 
which  printed  the  first  pictures.  Then 
they  were  rushed  to  the  Rogers  air  port 
and  dispatched  by  airplane  to  San  Fran¬ 
cisco. 


The  HochTs  Magnificent  New  BuUdinc  Juet  Completed  in  the  Heart  of  Tokyo 


Japan*8  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j--------------------- - 

many  readers  who  are  in-  i 

tensely  interested  in  per-  i  .  .  .  . 

sons  and  events  abroad,  j  Advertising  Rates 

This  interest  has  been  ■  ,  or 

c  ,  ^  ^  -A  \  Per  line . Y  1.25 

found  to  exert  consider-  • 

able  influence  on  their  •  Per  Column.. Y  170.00 

taste  in  the  purchase  of  «  Per  inch _ Y  12.50 

imported  commodities  and  *  „  -vo  nnn  aa 

.  !  Per  pace.  .  .  .  Y2.000.00 

undoubtedly  has  increased  j 

their  consumption  of  prod-  ■ 

nets  from  abroad.  l.-.-aa-..-.---------.-.. 


NEWSPAPER  LUCK  ASCENDANT 
WHEN  C-2  BURNED 


(Continued  from  page  5) 


Timet-Picayune  Adds  Prets 


It  took  but  ten  minutes  for  the  ship  to 
be  consumed  in  the  mass  of  flames,  but  The  New  Orleans  Times- Picayune  has 
due  to  the  fireproof  construction  of  the  purchased  another  R.  Hoe  &  Co.  super- 
large  hangar,  which  was  originally  built  spei>d  octuple  press,  with  a  capacity  of 
to  hold  the  ill-fated  Roma,  and  the  eflfi-  40.(XX).  .52-pagc  papers  an  hour.  Motors 
cient  work  of  the  fire  department  of  and  equipment  for  driving  the  press  were 
Brooks  Field,  which  efficiency  is  due  to  purchased  from  the  Cutler- Hamer  Mariu- 
wonderful  discipline,  the  flames  were  factoring  Company,  as  well  as  automatic 
confined  to  the  ship.  The  tops  of  sev-  conveyors  to  carry  the  printed  paners 
eral  automobiles  which  were  parked  close  from  the  press  to  the  mailing  room.  This 
to  the  site  of  the  conflagration  were  new  press  will  give  the  Times-Picayune 
licked  by  the  flames  and  badly  scorched,  three  fictuple  and  one  quadruple  presses. 

The  tail  of  the  bag.  with  rudder,  never  - 

was  outside  of  the  hangar  and  the  fire  Bradford  Era’.  Equipment 

was  put  out  before  it  spread  there.  In 

addition  to  the  rudders,  the  Stars  and  The  Bradford  (Pa.)  Era  has  installed 
Stripes  that  flew  from  the  stern  were  a  16-page  Duplex  tubular  press  and  stereo- 
saved  and  presented  to  Major  Strauss.  typing  equipment. 


TOKYO,  JAPAN 
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Editor  &  Publisher 


SALES  FACTS  ON 

INDIANA 

l^elovv  are  given  facts  and  figures  on  condi¬ 
tions  in  Indiana  which  will  be  of  real  help 
to  the  general  advertiser  in  planning  an  ad- 
\  ertising  campaign  to  cover  this  prosperous 
state. 

— N  earl\'  3, 000, 000  men,  women  and  chil¬ 
dren,  which  makes  Indiana  11th  in  the 
United  States. 

— I  las  the  highest  percentage  of  native  white 
in  the  country  with  over  92%. 

—  rhe  state  is  nearly  divided  in  half  between 
rural  and  urban  population  with  49.4% 
rural  and  SO.b'^f  urban. 

— Over  47' r  of  the  entire  population  is  em¬ 
ployed  in  gainful  occupations. 

— Indiana  shows  a  gain  of  over  20%  in  auto¬ 
mobiles  with  400,342. 

— The  total  number  of  farms  in  Indiana  is 
205,126  with  the  value  of  all  farm  property 
placed  at  $3,042,311,247. 

(jo  after  business  in  Indiana  now.  The  pa¬ 
pers  listed  here  are  leaders.  They  serve  an 
immense  intelligent  wealthy  family  of 
buyers. 


R«t«  lor 


Circulation 

S.tM  Uni 

tDecatur  Democrat . 

...(E) 

.3,165 

.025 

**  Evansville  Courier  . 

.  ..(M) 

24,668 

.06 

**  Evansville  Courier  . 

,  ...(S) 

22,571 

.06 

tFort  Wayne  Journal-Gazette .  .  . 

.  .  .(M) 

23,490 

.07 

fFort  Wayne  Journal-Gazette  .  . 

....(S) 

26,080 

.07 

fFort  Wayne  News-Sentinel .... 

. ..(E) 

37,000 

.08 

tGary  Evening  Post  and  Tribune 

. . .(E) 

9,125 

.05 

*  Indianapolis  New*  . 

. . . (E) 

115,634 

.20 

fLaPorte  Herald  . 

...(E) 

3,768 

.025 

**  South  Bend  News-Times . 

(M) 

(E) 

9,172  1 
10,204  ] 

19,376 

.06 

**South  Bend  News-Times  . 

.  .  .  . (S) 

18,079 

.06 

South  Bend  Tribune . 

.(E&S) 

16,027 

.055 

•*Terre  Haute  Tribune . 

.  (E&S) 

22,818 

.06 

** Vincennes  Commercial  . 

.  (M&S) 

5,453 

.03 

Government  Statement*,  April  1,  1922. 

*A.  B.  C.  Publishers’  Statements,  April  1,  1922. 
tGovernment  Statements,  October  1,  1922. 

**A.  B.  C.  Publishers’  Statements,  October  1,  1922. 
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with  an  adv:rtiser  who  “gave  away”  an  $800 
auto,  the  chances  being  “free”  with  every  50 
cent  purchase.  I  did  nothing  but  quote  the 
law,  with  the  comment  that  the  tense  atmos¬ 
phere  of  the  crowd  on  the  street  at  the  time 
of  the  drawing  was  identical  with  that  of  the 
big  gambling  dens  of  the  west  in  the  “wild 
and  wooly”  days  when  big  stakes  were  often 
played  for. 

1  had  a  young  fellow  in  my  office  who  had 
one  continued  thought  in  his  mind,  “O,  if  I 
could  just  win  that  auto.”  His  folks  had 
bought  a  stove,  and  he  a  jacknife  and  other 
articles.  By  begging  from  his  friends  he 
accumulated  about  40  chances.  Suppose  he 
had  won  it?  What  would  have  become  of 
him?  The  car  was  sold  for  $8UU.  Some  stake! 

Now,  if  you  believe  that  I  am  a  hair-splitting 
crank,  kincily  write  the  Post  Office  Department 
for  the  pamphlet,  “Memorandum  of  Assistant 
.\ttorney-General  for  the  Post  Office  Depart¬ 
ment  Concerning  the  Elen.ents  of  a  Lottery," 
It  may  be  out  of  print,  having  been  published 
in  1912.  If  the  department  can  not  supply 
you,  I  will  loan  you  mine.  Please  study  that, 
ind  maybe  we  can  prevail  on  our  President, 
for  the  honor  (and  gbry)  of  our  beloved  pro¬ 
fession,  to  align  the  Post  Office  Department 
with  a  move  to  stop  the  most  insidious  form 
of  gambling  we  have  to  b,attle  with. 

if  you  care  to  fulb.w  my  suggestions,  the 
contents  of  the  pamphlet  will  furnish  you  all 
the  ainunition  you  need. 

YOCKS,  FOR  A  RATIO.XAL 

MORAL  SERVICF.. 


The  Daugherty  Injunction 

To  Koirtia  &  Pi'bi.isiikr:  .\  federal  juilge 
sending  an  eilitor  to  jail  for  saying  what  he 
thought  may  prove  to  Ire  a  very  useful  judge. 

What  this  country  needs  is  the  recall,  the 
right  to  remove  judges  when  they  an  too 
servile,  or  corrupt,  or  otherw  se  worthless. 

Wh.at  this  country  also  needs  is  to  have 
newspaper  editors  wake  up  to  the  fact  that  if 
the  people  ar:  good  enough  to  elect,  hire  and 
pay  judges  and  other  public  servants,  they  arc 
also  goi  d  enough,  and  they  ought  to  be  power¬ 
ful  enough,  to  discharge  and  get  riil  of  such 
servants  when  they  prove  to  be  worthless. 

An  editor  unjustly  sent  to  jail  is  a  sad  sight 
undoubtedly.  But  the  wrong  kind  of  a  judge 
sitting  on  the  bench,  and  doing  as  he  pleases 
with  thousands,  while  faithfully  serving  cor¬ 
porations  that  reward  him  now,  or  make  prom¬ 
ises  of  future  rewards,  is  much  sadder  than 
an  editor  in  jail. 

Une  of  the  liest  things  that  ev.-r  happened 
in  literature  was  the  sending  of  Bunyan  to 
jail.  If  it  hadn’t  been  for  that  he  wouldn’t 
nave  written  his  “Pilgrim’s  Progress.” 

Puss  bly  if  a  few  editors  were  sent  to  jail 
by  very  outrageous  and  unconstitutional  us: 
of  the  power  that  judges  can  exercise,  other 
editors  would  wake  up,  in  which  case  the 
wrong  kinil  of  judge  would  soon  have  some- 
thing  to  think  about. 

ARTHUR  BRISBANE, 
Editor,  New  York  Jrfurnal. 


DENvr.R,  Colo.,  Oct.  13,  1922. 

To  Kiiitor  Si  ITblisiier: — I  quite  agree  with 
Hon.  Oscar  Keller,  Republican  Congressm.-\n 
from  Minnesota,  that  .Attorney-General  Daugh¬ 
erty  and  Federal  Judge  Wilkerson  have  vio¬ 
lated  their  oaths  of  office  in  attempting  to  set 
aside  the  Constitution  of  the  United  States: 
and  that  they  should  be  impeached,  tried,  and 
removed  from  their  positions  of  trust  and  power. 
This  applies  equally  to  any  other  judge  who 
sets  himself  above  the  law  of  the  land. 

Regardless  of  the  nature  of  their  opinions, 
Mr.  Cohen  and  Mr.  Sanders  had  a  perfect  moral 
and  legal  right  to  express  them,  and  in  fighting 
fi.r  the  sacredness  of  this  right  they  deMrve 
the  supi-ort  of  every  citizen  who  still  believes 
in  the  Constitutiin  of  the  I'nited  States.  , 
The  issue  is  particularly  grave,  not  because 
it  involves  the  rights  of  an  individual  editor, 
but  because  the  courts,  by  such  usurpation  of 
.authority,  are  rapidly  undermining  the  respect 
which  the  people  of  the  United  States  have  for 
the  integrity  and  justice  of  their  legal  ma¬ 
chinery.  H.  R.  R.  BRIGGS, 

F.ilitor,  The  Denver  Express. 


Los  .Ancei.ks,  Oct.  12,  1922. 

To  KniToR  Jt  I’fBLisiiER: — The  arrest  of 
jaerh  Cohen,  editor  of  the  Uabor  Review,  and 
G.  V.  Sander',  editc  r  of  the  Memphis  Press, 
for  contempt  for  a  discussion  of  strike  issues 
.and  for  uphobling  the  rieht  of  free  speech  in 
.America,  is  certain  proof  that  we  are  headed 
toward  the  rapids.  There  can  no  longer  be  any 
doubt  but  that  the  first  big  job  of  democracy 
in  this  country  is  the  mastery  of  its  courts. 

LOS  ANGELES  RECORD, 

By  R.  AV.  Borough. 

Memphis,  Tenn.,  Oct.  2,  1922. 

To  Editor  &  Pi-beisher:  I  have  your 
letter  requesting  an  exp'-ession  on  the  action 
of  the  federal  court  of  Memphis  in  smtenc'ng 
Jacob  Cohen,  editor  of  the  Labor  Review,  to 
six  months  in  jail  and  assessing  a  fine  of 
$1,000  for  contempt  liecausc  ne  g.ave  editori.il 
expression  to  his  views  on  the  railroad  strik: 
and  also  requesting  an  expression  on  the  sni»- 
ject  of  the  arrest  of  G.  V.  Sanders,  editor  of 
the  Memphis  Press,  who  made  comment  on  the 
action  of  Judge  Ross. 

You  say  many  newspaper  men  are  aroused 
in  the  lielief  that  the  rights  guaranteed  them 
under  the  First  .Amendment  to  the  Constitution 
have  been  abridged.  I  am  not  one  of^  those 
who  have  any  such  apprehension.  In  my 
judgment,  those  who  have  been  aroused  on 
this  subject  may  calm  themselves.  I  have 
never  believed  that  the  First  .Amendment  to 
the  Constitution,  confei.ing  freedom  of  spec -n 
and  guaranteeing  a  free  press,  meant  that  the 
individual  has  a  right  to  abuse  the  court  or 


seek  to  bring  reproach  upon  a  judge  who  is 
honestly  engaged  in  the  performance  of  his 
sworn  duty. 

1  may  be  wron^.  but  I  have  felt  that  the 
freedom  of  an  individual  or  an  institution  ex¬ 
tended  only  to  the  point  where  it  began  to 
invade  the  rights  of  another.  I  believe  in  the 
observance  of  law.  1  have  an  old-fashioned 
respect  for  cur  courts.  1  believe  the  founda¬ 
tion  of  our  government  rests  upon  an  honest 
and  incorruptibi:  judiciary  and  1  do  not  te- 
I  eve  that  any  individu.al  has  a  right  to  bring 
this  institution  into  disrespect  by  imputing  im- 
proiu-r  motives  or  tyranny  to  it. 

Whether  Judge  Ross  had  a  right  to  issue 
the  injunction  prohibit  ng  the  abus:  and  heck¬ 
ling  of  strike-breakers,  I  do  nut  know.  1  am 
nut  a  lawyer.  1  have  found  that  the  safest 
and  most  satisfactory  course  to  pursue  is  to 
observe  the  order  of  the  court.  1  have  never 
known  an  individual  to  get  into  trouble  by 
dcing  so. 

I  bilieve  in  the  freedom  of  the  press  as 
profoundly  as  anyone,  but  I  have  never  felt 
the  necessity  for  the  press  to  have  any  more 
freedom  than  the  individual  on  the  street.  If 
the  newspapers  would  stop  abusing  publ'.c 
ni:n  without  cause,  we  might  succeed  in  modi¬ 
fying  .some  of  our  cutrageous  libel  laws  that 
make  it  practically  u.seless  for  a  newspape-r 
to  go  into  court  and  defend  an  innocent 
mistake. 

It  is  a  habit  of  mine  not  to  say  anything 
about  an  individual  in  pr.nt  that  1  would  not 
say  to  him  if  1  met  him  on  the  street.  Know¬ 
ing  Judge  Ross  as  I  do  I  should  hesitate  a  lung 
time  before  accosting  him  in  his  private  ca¬ 
pacity  and  charging  him  with  anything  that 
IS  not  absolutely  correct.  These  are  merely 
my  personal  views. 

GEORGE  -MORRIS, 
Editor,  News-Scimitar. 


('liATTAMMKiA,  Tenn.,  Sept.  30.  1922. 

To  Editor  &  Pc'Bi.ishkr:  In  reply  to  yours 
of  Sept.  27lh,  I  enclose  clipuing  of  an  editorial 
on  the  .Memphis  case.  I  look  on  the  matter 
as  very  important. 

G.  F.  .MILTON. 

l-idilofial  Xolc—\  re.irint  of  the  News’  e<li- 
torial  follows: 

On  Perilous  Ground 

The  editor  of  the  Memphis  Press,  Mr.  Gold 
V.  Sanders,  was  arrested  yesterday  on  the 
charge  of  contempt  <  f  the  federal  court. 

Sanders  had  reprinteil  on  the  first  page 
of  his  paper  the  editorial  for  which  Jacob 
Cohen  had  lieen  arrested,  tried  and  sentenced 
to  six  months  in  jail  and  fined  $l,IHI0. 

The  editorial  violently  assailed  the  ra  Iway 
strikebreakers  and  the  injunction  against  the 
strikers  granted  by  the  federal  court. 

Cohen  was  convicted  of  violating  the  in¬ 
junction  by  ^Uflge  Wilkerson  at  Chicago  and 
the  local  injunction  issued  by  Judg:  J.  W. 
Ross. 

■The  Memph's  Press  reprinted  Cohen’s  edi¬ 
torial  under  the  heading,  “The  King  Forbids.” 

The  citation  in  Sanders’  case  charges  him 
with  holding  the  federal  courts  up  to  scorn 
and  ridicule. 

He  was  taken  into  custody  and  released  on 
his  own  recognizance  for  appearance  in  court 
to  make  bond. 

This  arrest  was  made  despite  the  fact  that 
it  has  repeatedly  been  held  that  contempt  of 
court  could  lie  committed  only  in  the  actual 
presence  of  the  court. 

But  we  are  having  new  precedents  created 
in  the  encroachment  on  the  rights  of  the 
press,  .and  there  is  no  telling  what  may  come 
of  the  two  .Memphis  editors. 


Wasiiisotos,  D.  C..  Oct.  *13,  1922. 

To  Editor  Si  Pi-bi.isher:  One  question 
raised  by  these  contempt  cases  is  the  stage  in 
injunction  proceedings  at  which  newspapers 
may  be  considered  free  to  comment.  Injunc¬ 
tions  usually  are  divided  into  three  parts:  the 
restraining  order,  the  temporary  ’  injunction 
and  the  permanent  injunction.  .After  the 
court  has  issued  a  restraining  erder  he  would 
still  be  said  to  have  the  matter  under  con¬ 
sideration — in  fact,  he  ordinarily  does  have 
it  still  under  consideration.  Many  judges  for 
that  reason  would  lie  apt  immediately  to  resent 
criticism  of  their  course  on  the  ground  that 
the  editor  was  interfering  with  the  court’s 
process  (of  thinking).  A'et  the  great  damage 
against  the  public  welfare-  -in  the  view  of  the 
editor  might  lie  in  the  very  issuance  cf  the 
restraining  order,  legardless  of  whether  or  not 
it  became  permanent  as  an  injunction. 

Restraining  orders  are  easy  to  get.  Dis¬ 
cussion  of  them  should  likewise  be  maile  easy. 
F^specially  should  this  be  the  c.ase  now  th.at 
some  Cl  urts  are  willing  to  lend  themselves  to 
the  theory,  in  emergencies,  that  they  are  part 
of  the  executive  branch  of  the  government 
rather  than  an  independent  branch  themselves. 

I.OAVELL  .AIELLETT, 
Editor  AA'ashington  News. 


October  13.  1922. 

To  Editor  &  Publisher:  1  have  just  rea.l, 
in  the  AA’ashington  Times,  a  copy  of  a  letter 
yi  u  sent  th.-it  pa|>er  asking  it  for  an  expression 
on  the  arrest  of  Sanders  and  Cihen  for  the 
exercise  of  their  clear  rights  under  the  First 
Amendment. 

A'ou  didn’t  ask  me  for  an  opinion,  to  be 
sure,  but  slice  I  have  been  an  editor,  I  feel 
entitled  to  say  something  on  the  subject. 

In  the  first  place,  .any  editor  who  today 
thinks  that  his  joh  is  a  profession  is  wandering 
in  the  morning  fog.  Publishing  is  a  BUSI¬ 
NESS  with  a  great  big  B,  and  the  editor,  with 
rare  exceptions,  says  what  he  thinks  wJI  get 
by  on  that  basis.  The  owner,  or  owners,  rule 
the  roost  and  if  you  don’t  do  as  you’re  told, 
you  can  go  dig  a  ditch. 

It  is  net  surprising  that  Cohen  was  out- 
(Conlimied  on  page  36) 


LEADING  THE  UST 

In  a  city  and  nation  where  class  circula¬ 
tion  means  everything,  where  American 
advertisers  in  the  ordinary  newspaper 
buy  waste  circulation  among  Japanese 
whose  purchasing  power  is  low,  The  Jiji 
Shimpo  leads  all.  With  a  monthly  sub¬ 
scription  rate  of  Yl.lO,  The  Jiji  is  the 
highest-priced  newspaper  in  Japan. 


THE  JIJI  SHIMPO 


Is  the  newspaper  of  prosperous,  ambi¬ 
tious  Japan — a  young  nation,  newly-en¬ 
dowed  with  means  for  enjoying  the 
goods  of  the  West.  Her  most  progres¬ 
sive  sons  and  daughters,  eager  to  learn 
more  of  America  and  all  America  has  to 
give  Japan,  read  The  Jiji  Shimpo.  Not 
only  on  account  of  its  superior  presenta¬ 
tion  of  domestic  and  foreign  news,  but 
because  it  carries  the  bulk  of  foreign  ad¬ 
vertising  appearing  in  Japan,  The  Jiji 
is  the  favorite  of  the  class  the  American 
advertiser  must  reach. 

The  Jiji’s  New  York  representative, 
Mr.  J.  P.  Barry,  will  gladly  discuss  the 
opportunities  of  the  Japanese  market, 
which  he  has  studied  at  close  range. 


New  York  Office: 
JAPAN  ADVERTISER  SUITE 
Equitable  Bldg.,  120  Broadway 


THE  JIJI  SHIMPO 


Cables: 
“Jiji  Tokyo” 
Bentley  Code 


TOKYO,  JAPAN  Morning 

and  Evening 
Editions 


“In  Japan,  the  Buyers  Read  the  Jiji" 
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COMMUNITY  SERVICE 

PRACTICAL  application  of  the  principle  that  the 
newspaper  of  today  must  lend  its  strength  to 
the  upbuilding  of  the  territory  it  serves,  even 
to  the  extent  of  going  far  beyond  the  usual  activities, 
which  are  restricted  to  giving  publicity  to  upbuilding 
movements,  have  been  given  an  interesting  trial  in 
Minneapolis. 

The  Minneapolis  Journal,  early  this  Spring,  feeling 
that  such  an  opportunity  should  no  longer  be 
neglected,  established  a  Travel  and  Resort  Bureau 
along  the  lines  of  the  bureaus  so  ably  conducted  by 
the  Brooklyn  Elagle  and  the  New  York  World.  This 
bureau  was  housed  in  a  ground  floor,  full-sized  store 
space  adjoining  the  main  Journal  Building. 

The  plan  for  the  bureau  in  brief  was  rendering 
complete  service  to  travelers,  regardless  of  the  mode 
of  travel  used.  It  was  entirely  disssociated  from 
advertising  and  carried  on  strictly  as  service  to  the 
public. 

From  the  day  when  the  bureau  was  first  opened, 
more  than  100  persons  daily  began  to  apply  for  aid 
and  information  by  personal  calls,  telephone  and  by 
mail.  The  use  of  the  bureau  grew  rapidly  through¬ 
out  the  Summer  until  more  than  70,000  inquiries  had 
been  handled  up  to  the  first  week  this  month. 

Files  of  the  various  railroad  lines,  folders,  steam¬ 
ship  company  and  resort  booklets,  community  adver¬ 
tising  and  road  maps  were  gathered. 

The  bureau’s  experience  early  disclosed  the  neces¬ 
sity  of  establishing  information  service  at  as  frequent 
intervals  as  possible  in  order  to  lessen  the  danger 
of  misinformation  and  trouble  resulting  from  local 
storm  conditions  or  other  developments  beyond, 
human  control.  Three  hundred  newspapers  in  the 
immediate  section,  more  than  600  garages,  chambers 
of  commerce  and  individual  public-spirited  citizens 
were  asked  to  join  in  the  effort. 

The  idea  was  that  the  task  of  selling  to  the  people 
of  .America  the  idea  of  traveling  and  of  building  up 
a  new  unit  of  traveling  transportation,  the  passenger 
automobile,  could  be  carried  to  a  successful  solution 
by  a  co-ordinated  effort. 

The  bureau’s  file  of  letters  from  institutions  and 
individuals,  many  of  whom  made  use  of  its  service 
and  newspapers,  proved  conclusively  that  it  would 
be  difficult  to  imagine  a  move  which  would  meet  with 
more  hearty  public  approval. 

The  experience  of  a  season  would  indicate  that  a 
newspaper  is  pre-eminently  fitted  for  this  work 
because  of  its  avenues  of  unstinted  publicity. 

Nothing  could  do  more  to  bring  about  the  social 
interchange  and  exchange  of  ideas  among  the  people 
of  the  various  sections  of  the  country  and  aid  the 
developing  of  the  overland  traveling  by  automobile 
than  the  establishing  of  similar  bureaus  by  strong 
newspapers  throughout  the  nation. 

The  popular  appeal  can  be  disclosed  perhaps  in  no 
better  way  than  to  call  attention  to  the  fact  that  in 
January,  1922,  there  were  licensed  9,321,150  passenger 
automobiles,  in  the  hands  of  private  owners.  Accord¬ 
ing  to  the  Automobile  Chamber  of  Commerce  of  the 
United  States,  this  year’s  buying  indicates  that  by 
next  January  this  number  will  be  increased  by  from 
200,000  to  500,000 — a  total  for  1922  of  practically 
10,000,000  cars.  With  the  carrying  power  of  these 
machines  averaging  more  than  three  persons,  it  is 
shown  that  more  than  30,000,000  residents  of  the 
United  States  can  travel  at  will  and  obviously  are 
interested  in  a  service  which  will  show  them  how  to 
do  it  and  where  to  go. 

Naturally  some  sections  of  the  country’,  because  of 
their  peculiar  attractions  and  advantages  would  be 
able  to  profit  to  a  greater  extent  than  others.  On 
the  other  hand,  every  section  through  which  the 
motorist  travels  has  its  opportunities ;  for  the  motorist 
sees  its  advantages  first-hand  all  along  the  line  and 
visits  with  the  people  en  route. 

Confidence  or.  the  part  of  the  public  in  such  a 
service  could  not  help  but  grow  rapidly  into  public 
confidence  in  that  particular  newspaper  as  a  good 
medium.  This  naturally  leads  to  the  final  conclusion 
that  along  with  this  reader  confidence  will  grow 
confidence  of  advertisers,  if  it  is  desired  to  look  at 
this  question  from  a  practical  business  standpoint. 
Interest  in  this  work  by  manufacturers  and  dis¬ 
tributers  of  automobiles  and  accessories,  both  whole¬ 
sale  and  retail,  is  self-evident. 


R  I  ^  L 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W;  Miller 

V  icksburg  Oliss.)  Herald 

A  SOUND  heart  is  the  life  of  the  flesh:  but 
envy  the  rottenness  of  the  bones.  He  that 
oppresseth  the  poor  reproacheth  his  Maker;  but 
he  that  honoureth  Him  hath  mercy  on  the  poor. 
Righteousness  exalteth  a  nation:  but  sin  is  a 
reproach  to  any  people. — {Prov.  xiv:  30,  31, 
34). 


CONGRATULATIONS.  MR.  PRESIDENT 

i;T>OSTAL  ACCOMPLISHMENTS  OF  THIS 

M  ADMINISTRATION,”  is  the  title  of  a 
24-page  mimeographed,  unsigned  statement 
released  to  the  press  October  16  by  the  Post  Office 
Department  and,  strange  to  relate,  it  i^  worth  careful 
reading. 

Fifty  major  changes  in  the  administration  of  postal 
affairs,  under  the  Harding  regime,  are  noted  and 
among  statements  of  moment  are  the  following. 

That  the  1922  rate  of  compensation  to  railroads 
for  carrying  the  mails  represented  an  increase  in  cost 
over  1918  of  $35,000,000. 

That  statutory  advances  in  the  rate  of  compensation 
to  postal  service  employees  at  the  1922  rate  showed 
an  increase  over  1918  of  $114,256,000. 

That  the  only  way  of  curbing,  or  eliminating  postal 
deficits  is  in  raising  the  standard  of  operating 
efficiency. 

That  the  po.stal  deficit  for  1921  (excluding  deferred 
compensation  to  railroads)  amounted  to  $81,387,387.08. 

That  due  to  the  unusual  efforts  put  forth  by  the 
Department  in  reorganizing  all  branches  of  the 
service  and  the  general  raising  of  the  morale  of  the 
force,  the  deficit  for  1922  has  been  reduced  to 
$60,326,650.31. 

That  President  Harding  has  appointed  17,201 
postmasters.  Of  this  number  1,074  were  soldiers; 
1,256  were  women  and  104  employees  who  were 
promoted  from  the  ranks.  •  ^ 

That  a  new  system  of  Post  Office  accounting  has 
l)ccn  inaugurated  at  the  50,000  third-  and  fourth-class 
offices  which  enables  them  to  finance  themselves  from 
local  Post  Office  receipts. 

That  the  reorganization  has  been  undertaken  of 
approximately  100  of  the  largest  Post  Offices  serving 
the  great  population  centers  and  conducting  about 
65  per  cent  of  the  postal  business. 

That  the  decentralization  system,  now  in  operation, 
whereby  the  State  is  the  unit,  has  resulted  in  the  re¬ 
lease  of  740  employees  of  the  department  at  Washing¬ 
ton,  thereby  effecting  a  saving  of  over  $1,000,000. 

That  September  16  marked  the  completion  of  10 
consecutive  weeks  of  flying  the  entire  trans-conti¬ 
nental  route  with  100  per  cent  efficiency;  that  is  to 
say,  during  those  weeks  each  of  the  schedule  trips 
was  started  and  finished  exactly  on  schedule  time. 
The  daily  route  includes  the  crossing  of  three 
mountain  ranges— the  .Allcghanies,  the  Rockies  and 
the  Sierras. 

That  it  is  expected  it  will  be  possible  to  make  a 
trans-continental  flight  from  New  York  to  San 
Francisco  in  one  continuous  movement,  flying  from 
New  York  to  (Thicago  in  the  day  time,  ^icago  to 
Cheyenne  at  night  and  from  Cheyenne  to  San  Fran¬ 
cisco  the  early  part  of  the  second  day.  It  should 
be  possible  to  establish  and  maintain  a  schedule  of 
from  28  to  30  hours  between  New  York  and  San 
Francisco. 

Other  avenues  of  improvements  in  the  Postal 
service  are  treated  briefly  and  succinctly,  including 
rural  mail  service,  division  of  radio,  early  mailing 
campaign,  new  system  of  Post  Office  accounting, 
postmasters  taking  an  interest  in  civic  affairs,  installa¬ 


tion  of  telephones  in  Post  Office  lobbies  and  diminu¬ 
tion  of  mail  train  robberies. 

It  is  claimed  that  the  new  routing  and  handling  of 
registered  mail,  destined  for  delivery  in  the  New  York 
financial  district,  has  resulted  in  an  earlier  clearing, 
thereby  effecting  a  saving  of  $1,000,000  a  year  in 
interest  charges. 

Editor  &  Publisher  has  little  personal  knowledge 
of  the  foregoing  accomplishments.  But  of  one  thing 
it  is  certain,  and  this  is  patent  to  all :  that  the  Postal 
service  to  the  newspapers  is  better  today  than  it  has 
been  for  many  years. 

Heartiest  congratulations,  therefore,  are  due  the 
President  and  the  Postmaster  General. 

UNTRUTHFUL  ADVERTISING 

Big  store  advertisements  in  the  columns  of  the 
newspapers  of  the  country  show  a  marked 
tendency  to  honest  and  truthful  statements  of 
facts.  The  spirit  of  exaggeration  and  extravagance, 
swagger  and  braggadocio  of  other  days,  is  less  in 
evidence,  and  much  progress  has  been  made  in  the 
elimination  of  comparative  prices,  the  device  of  the 
crooked  buyer.  The  net  result  has  been  increases  in 
turn-overs  and  net  profits.  Such  is  the  power  of 
truth  in  advertising. 

But  the  fight  for  truth  in  advertising  must  be 
waged  incessantly  if  ground,  already  gained,  is  to  be 
retained  and  further  progress  made. 

This  is  quite  conclusively  shown  by  the  language  of 
the  learned  Federal  Judge  for  the  Northern  District  of 
Ohio,  who  in  granting  an  injunction  against  W.  L. 
Milner  &  Co.,  retailer  of  shirts,  Toledo,  Ohio,  said; 

“The  defendant  (W.  L.  Milner  &  Co.)  must  be 
found  to  have  intended  to  produce  confusion  by 
the  labeling  and  markings  of  its  shirts  and  par¬ 
ticularly  by  its  methods  of  advertising  with  the 
wrongful  object  and  purpose  of  appropriating 
some  part  of  the  plaintiff’s  trade  and  good  will 
and  of  passing  out  to  the  purchasing  public  of 
its  shirts  under  favor  of  the  plaintiff’s  reputation 
and  good  will.” 

Enlightened  self-interest  should  have  dictated  to 
the  retailer  that  he  make  his  advertising  believable 
and  dependable,  but  no  such  consideration  had  weight 
with  him,  as  he  falsely  advertised  in  the  Toledo  papers 
June  23,  July  19,  July  20  and  August  17,  at  prices 
ranging  from  $1  to  $1.59,  “Genuine  Fruit  of  the  Loom 
Muslin  Shirts.”  in  the  knowledge  the  shirts  he  had 
for  sale  were  of  “Fruit  of  the  Loom”  muslin,  but 
were  not  in  truth  the  standard  $2  garment  trade- 
marked  “Fruit  of  the  Loom”  shirts,  that  in  Toledo 
are  manufactured  by  Ernest  Simons  Manufacturing 
Company. 

The  injunction  proceedings,  instituted  by  B.  B.  & 
R.  Knight,  Inc.,  who  for  thirty  years  have  manufac¬ 
tured  “Fruit  of  the  Loom”  shirtings  and  licensed 
manufacturers  to  make  shirts  and  use  the  “Fruit  of 
the  Loom”  label,  developed  the  fact  that  the  shirts 
offered  by  W.  L.  Milner  &  Co.  at  cut  prices  were 
“skimped  in  size,”  “without  box  plait,”  “lacked  wrist 
cuff  buttons,  etc.” 

The  incident  is  of  national  interest  because  of  the 
attitude  of  the  publishers  of  the  Toledo  Blade  arnl 
Toledo  News-Bee  in  declining  to  print  the  two  adver¬ 
tisements  of  B.  B.  &  R.  Knight,  Inc.,  owner  of  the 
trade-mark,  as  prepared  and  presented  by  the  George 
Batten  Company.  The  first  advertisement  offered  con¬ 
tained  a  reproduction  of  the  untruthful  advertise¬ 
ment  of  the  VV.  L.  Milner  &  Co.  printed  in  both  papers 
June  23  followed  by  a  statement  of  fact  signed 
by  the  manufacturer  and  closing  with  the  following 
significant  sentence : 

“If  a  counterfeit  dollar  is  made  of  silver 
is  it  any  less  a  counterfeit?” 

The  second  advertisement  consisted  almost  wholly 
of  quotations  from  the  court  order,  enjoining  \V.  L. 
Milner  &  Co.  from  further  use  of  the  trade  mark. 
Both  ads  were  refused  publication  by  the  publishers, 
although  mention  was  made  of  the  granting  of  the 
injunction  in  the  news  columns. 

Considerations  of  justice  and  fair  play  would  seem 
to  dictate  that  the  owner  of  the  trade-mark  was  at 
least  entitled  to  answer  the  untruthful  claims  of  the 
local  retailer  made  on  four  different  occasions  in  the 
columns  of  the  Toledo  papers. 
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PERSONAL 


JC.  BRIBLECOM,  editor  of  the 
•  Newton  (Mass.)  Graphic  and  pres¬ 
ident  of  the  National  Editorial  Associa¬ 
tion,  has  been  renominated  as  legislative 
representative  to  the  Massachusetts  As¬ 
sembly. 

Cyrus  H.  K.  Curtis,  publisher  of  the 
Philadelphia  Public  Ledger,  and  Mrs. 
Curtis  entertained  Sir  William  and  Lady 
Berry  at  their  home  in  Wyncote  this 
week. 

F.  W.  Kellogg  returned  from  Europe 
this  week.  While  abroad  he  contracted 
for  a  supply  of  Scandinavian  newsprint 
for  his  string  of  Pacific  Coast  papers. 

C.  J.  Lilley,  who  has  been  managing 
editor  of  the  Norfolk  (Va.)  Post,  has 
been  made  editor  of  the  Houston  Press. 

George  E.  Hosmer,  formerly  publisher 
of  the  Manatee  River  Journal,  who  re¬ 
cently  sold  his  interests  in  that  publica¬ 
tion  to  the  owners  of  the  Bradentown 
Herald  to  permit  consolidation  of  the 
two  papers,  has  purchased  an  interest  in 
the  Fort  Myers  (Fla.)  Press  and  has 
been  named  as  treasurer  and  business 
manager  of  that  paper. 

Herbert  F.  Gunnison,  publisher  of  the 
Brooklyn  Eagle,  addressing  the  Brook¬ 
lyn  Chamber  of  Commerce,  October  17, 
told  of  some  of  the  things  in  newspaper 
advertising  he  observed  during  his  recent 
trip  to  South  America. 

William  T.  Evjue,  editor  of  the  Mad¬ 
ison  (Wis.)  Capital  Times,  has  been 
named  chairman  of  the  executive  com¬ 
mittee  of  the  Republican  state  committee. 

Leman  A.  Guild,  editor  and  managing 
director  of  the  Kingston  (Ont.)  British 
Whig,  was  elected  president  of  the 
Kingston  Liberal  Association. 

Ben  C.  Nicholas,  editor-in-chief  of  the 
Victoria  (B.  C.)  Daily  Times,  has  been 
elected  president  of  the  Association  of 
Canadian  Clubs. 

Thomas  K.  Davis,  court  house  reporter 
on  the  Tampa  (Fla.)  Times  and  adju¬ 
tant  for  the  Department  of  Florida  of 
the  American  Legion,  has  gone  to  New 
Orleans  to  attend  the  Legion  national 
convention. 

A.  De  Bemardi,  Jr.,  has  been  pro¬ 
moted  from  the  reporting  staff  of  the 
Wichita  (Kan.)  Eagle  to  be  the  city 
editor  of  the  paper  succeeding  L.  F. 
Kemmel  who  has  resigned,  as  stated  in 
Editor  &  Publisher  last  week,  to  con¬ 
duct  a  chain  of  weekly  papers  in  con¬ 
nection  with  W.  R.  Wagner  who  also 
leaves  the  Eagle. 


IN  THE  EDITORIAL  ROOMS 

Thomas  WRIGLEY,  until  last  week 
manager  of  the  Chicago  bureau  of 
the  International  News  Service,  became 
managing  editor  of  the  Elmira  (N.  Y.) 
Advertiser  October  16.  He  was  at  one 
time  managing  editor  of  the  Elmira 
Herald. 

James  D.  O’Neil,  Frederick  D.  Grab, 
Loren  Bailey  and  P.  H.  Guptill,  all  for¬ 
merly  on  the  news  staff  of  the  Springfield 
(Mass.)  Republican,  have  joined  the 
Syracuse  (N.  Y.)  Post-Standard.  Mr. 
O’Neil  is  police  reporter,  Mr.  Grab  is 
on  the  copy  desk,  Mr.  Bailey  is  assistant 
on  the  state  copy  desk,  and  Mr.  Guptill 
is  assistant  on  the  telegraph  desk. 

Henry  Sargent,  Treasury  man  for  the 
Associated  Press  in  Washington,  was 
married  on  October  16  to  Miss  Beulah 
Griffin,  of  the  Bureau  of  Internal  Rev¬ 
enue.  Sargent  has  been  on  “down¬ 
town”  runs  for  the  A.  P.  since  he  left 
the  army,  three  years  ago. 

Mrs.  Louise  Watts,  a  rniddle  western 
newspaper  woman,  has  joined  the  news 
staff  of  the  Syracuse  Post-Standard. 

F.  E.  Scott  has  resigned  as  assistant 
city  editor  of  the  Montreal  Daily  Star  to 
join  the  staff  of  the  R.  Sykes  Muller  .Ad¬ 
vertising  Agency. 

Frank  J.  Price.  Jr.,  until  a  year  ago 


a  member  of  the  New  York  Tribune 
staff,  which  he  left  to  join  the  American 
Relief  Administration  forces,  has  just  re¬ 
turned  from  Russia,  where  he  was  at¬ 
tached  to  the  staff  of  Col.  Grove  in  the 
Ukraine.  He  was  critically  ill  with 
pneumonia  last  July  in  Odessa.  He  came 
home  by  way  of  Constantinople  and  the 
Mediterranean.  He  is  a  son  of  Frank 
J.  Price,  Sr.,  of  the  New  York  Morning 
Telegraph,  and  served  with  the  Marines 
in  the  World  War. 

John  P.  Cowan,  for  many  years  on  the 
Pittsburgh  Gazette-Times,  has  resigned 
as  editor  of  Pittsburgh  First,  the  organ 
of  the  Chamber  of  Commerce,  and  will 
engage  in  commercial  publication  work. 

Arthur  Pexton  has  resigned  from  the 
Chicago  Journal  to  become  editor  of  the 
publication  of  the  Commonwealth-Edison 
Company. 

William  Blinn,  former  city  editor  of 
the  Chicago  Journal,  who  transferred  to 
the  Chicago  Evening  American,  has  re¬ 
turned  to  the  staff  of  the  latter  newspaper 
following  several  weeks’  illness. 

Charles  W.  Canfield,  drama  critic  of 
the  Wilmington  (Del.)  Every  Evening, 
who  was  injured  in  an  automobile  acci¬ 
dent  in  New  York  last  August,  has  been 
moved  to  his  home  in  Wilmington. 


FOLKS  WORTH  KNOWING 


^  B.  PARKER  has  just  become  editor- 
in-chief  of  the  southwestern  group 
of  the  Scripps-McRae  newspapers,  consist¬ 
ing  of  the  Okla¬ 
homa  City  News, 
the  Houston 
(Tex.)  Press, 
the  Fort  Worth 
Press,  and  the 
Memphis  Press. 

He  thus  becomes 
one  of  the  six 
editors  -  in  -  chief 
w  h  o  direct  t  h  e 
Scripps  -  McRae 
newspapers.  Mr. 

Parker  leaves  the 
editorship  of  the 
Cleveland  Press 
to  take  up  his 
n  e  w  work  and 
fur  the  present  will  have  liis  headquar- 
tre.s  in  llouston.  He  joined  the  staff  of 
the  Oklahoma  City  News  in  PW  and 
liecanie  its  editor  in  191.^. 


Norman  MacLeod,  formerly  of  the 
Philadeli^ia  North  American  staff,  has 
joined  the  local  staff  of  the  Wilmington 
(Del.)  Every  Evening. 

Col.  James  C.  Wickes,  publisher  of  the 
State  News  of  Dover,  Del.,  is  offering  a 
Durant  automobile  as  the  capital  prize 
in  a  circulation  contest. 


shortly  to  Miss  Sally  McKee  Lang, 
daughter  of  Norman  Lang,  general  man¬ 
ager  of  the  Powell  River  Pulp  &  Paper 
Company. 

Leo  Street  has  left  the  copy  desk  of 
the  Chicago  Journal  to  become  a  copy 
reader  for  the  Chicago  Evening  .Amer¬ 
ican. 


Charles  L.  Shaw,  of  the  editorial  staff 
of  the  Victoria  Colonist,  has  returned 
from  a  holiday  trip  to  New  York. 

George  B.  Snell,  former  assistant  city 
editor  of  the  Rochester  (N.  Y.)  Times- 
Union,  and  for  the  past  three  years  con¬ 
nected  with  the  State  Department  in 
Washington,  has  returned  to  the  Times- 
I’nion. 

Philip  S.  Perkins,  court  reporter  for 
the  Syracuse  (N.  Y.)  Post-Standard,  is 
attending  the  national  convention  of  the 
.American  Legion  at  New  Orleans  as  a 
delegate. 

H.  J.  Loftus  Price,  formerly  of  the 
news  staff  of  the  Montreal  Daily  Star, 
has  been  appointed  assistant  to  the  tele¬ 
graph  editor  of  the  paper. 

Herman  Koch,  city  editor  of  the  Sioux 
City  (Iowa)  Tribune,  is  attending  the 
.American  Legion  convention  at  New  Or¬ 
leans. 

Miss  Hillary  Harrison  has  rejoined  the 
editorial  staff  of  the  San  Antonio  Ex¬ 
press,  after  an  absence  of  several  years, 
to  conduct  a  department  to  be  known  as 
the  Newest  News  in  Everything. 

Frederick  Koessler,  formerly  of  the 
Buffalo  Courier,  is  now  on  the  city  hall 
beat  for  the  Buffalo  Times. 

Paul  Bowen  has  been  appointed  tele¬ 
graph  editor  of  the  Buffalo  Times,  suc¬ 
ceeding  his  brother,  John,  who  is  now 
with  the  Albany  Knickerbocker  Press. 

Alfred  Alexander  is  now  doing  sports 
for  the  Buffalo  Times. 

Eugenie  Emery  has  been  added  to  the 
Buffalo  Times  staff  as  a  feature  writer. 


J.  Henry  Fulton  has  left  the  Newark 
(Del.)  Post. 

J.  Courtland  Elliott,  son  of  J.  G.  El¬ 
liott,  president  of  the  Kingston  (Dnt.) 
British  Whig,  who  has  been  a  member 
of  the  editorial  staff  of  the  British  Whig 
during  the  summer  months,  is  now  con¬ 
tinuing  studies  in  political  economy  at 
Queen’s  University  for  the  degree  of 
Master  of  Arts. 

Augustine  J.  Rooney  has  not  left  the 
sports  department  of  the  Boston  Traveler 
as  stated  in  Editor  &  Publisher  last 
week. 

Ian  Revelle,  formerly  a  member  of 
the  Kingston  (Ont.)  Daily  Standard,  has 
left  that  paper  to  resume  his  studies  in 
medicine  at  Queens  University  and  was 
presented  with  a  club  bag  by  the  staff  of 
the  Standard. 

Don  P.  Hawkins,  of  the  department  of 
rhetoric  and  public  speaking  of  Washing¬ 
ton  and  Jefferson  (College,  Washington, 
Pa.,  former  editor  of  the  Bentleyville 
(Pa.)  Times,  and  a  sprtial  correspondent 
of  the  Pittsburgh  Dispatch,  has  been 
granted  a  license  to  preach  by  the  Meth¬ 
odist  Episcopal  Church  authorities. 

.A.  G.  Sargison,  formerly  city  editor 
of  the  Victoria  Colonist,  has  been  made 
news  editor. 

Harold  B.  Macdonald,  formerly  assist¬ 
ant  sports  editor  of  the  Victoria  Colonist, 
has  been  placed  in  charge  of  the  morgue. 

Robert  J.  Cole,  at  one  time  art  critic 
on  the  New  York  Evening  Sun  and  also 
editorial  writer  for  the  paper,  is  now 
music  critic  of  the  Brooklyn  Fjgle. 

Mrs.  Helen  .Appleton  Reid  has  been 
appointed  art  editor  of  the  Brooklyn 
Tvagle  to  succeed  Joseph  Pennell. 

Cromwell  Child,  for  some  years  so¬ 
ciety  editor  of  the  Brooklyn  Eagle  and 
for  several  years  past  doing  publicity 
work  in  New  York,  is  now  society  editor 
of  the  Brooklyn  Times  in  addition  to  his 
other  work. 

Dr.  Charles  Brinton,  author  of  a  num- 
l)er  of  books  on  art  subjects,  is  now  re¬ 
viewing  art  publications  for  the  book  sec¬ 
tion  of  the  New  York  Herald. 

Homer  Ralston  has  joined  the  reporting 
staff  of  the  Springfield  (Ohio)  Daily 
News. 

Kenneth  Hopping  has  resigned  from  the 
reporting  staff  of  the  Springfield  (Ohio) 
News  to  go  with  the  Cleveland  Com¬ 
mercial. 

Jack  Nichol,  son  of  Walter  C.  Nichol, 
publisher  and  owner  of  the  Vancouver 
(R.  C.)  Province,  and  lieutenant  gover¬ 
nor  of  British  Columbia,  will  be  married 


Fred  Seabey  is  a  new  reiKirter  on  the 
(Thicago  Journal. 

Sam  Putnam  has  resigned  from  the 
(Chicago  Evening  American  and  is  now 
a  reporter  for  the  Chicago  Evening  Post. 

Morris  Musselman  has  resigned  from 
the  Chicago  Evening  Post  to  becopie  as¬ 
sistant  night  news  editor  of  the  CTiicago 
City  News  Bureau. 

Ilsie  Forster,  wife  of  Paul  T.  Gilbert, 
special  writer  for  the  Chicago  Evening 
Post,  will  make  her  debut  as  a  dramatic 
soprano,  October  29. 

Miss  Helen  Spangler,  formerly  with 
Underwood  &  Underwood,  has  joined 
the  photographic  staff  of  the  Chicago 
Tribune. 

Carl  H.  (^tz,  formerly  of  the  news 
staff  of  Editor  &  Publisher,  has  re¬ 
signed  from  the  Ivey  Lee  staff  to  join  the 
John  Price  Jones  Corporation  organiza¬ 
tion. 

Francis  E.  Scott,  formerljr  on  the  city 
desk  of  the  Montreal  Daily  Star,  has 
joined  the  R.  Sykes  Muller  Company, 
Ltd.,  advertising  and  merchandising  serv¬ 
ice,  Montreal. 


Ben  Hur  Lampman,  Portland  (Ore.) 
newspaper  man,  unanimously  won  the  con¬ 
test  for  the  song  to  be  sung  at  the  dedi¬ 
cation  of  -A.  Phinister  Proctor’s  statue  of 
Roosevelt,  with  his  verse,  “The  Rider.” 

James  C.  Latimer,  member  of  the  city 
staff  of  the  Richmond  (Va.)  Times- 
Dispatch,  has  bought  the  Virginia-Caro- 
lina  Motorist,  a  monthly  magazine,  and 
will  be  its  editor,  manager,  and  publisher. 
For  the  time  being  he  will  continue  to 
be  Capitol  man  for  the  Times-Dispatch. 
From  1911  to  1917  Mr.  I^atimer  was  au¬ 
tomobile  editor  of  the  Times-Dispatch. 

Fred  E.  Tarman,  former  instructor  in 
journalism  at  the  University  of  Okla¬ 
homa,  and  for  the  last  two  years  secre¬ 
tary  of  the  North  American  Oil  Com¬ 
pany,  has  become  editor  of  the  Norman 
( Okla. )  T ranscr ipt. 

Mrs.  Florence  Sloan  Hyde,  former 
social  worker  and  newspaperwoman,  has 
joined  the  staff  of  the  Janesville  (Wis.) 
Gazette  as  editor  of  the  community  de¬ 
partment  being  inaugurated. 

O.  H.  Nelson,  formerly  of  the  Prince 


3£ 


Editor  &  Publisher  for  October  21,  1922 


OWA 


r 


Its  213,439  farms  with 
property  valued  at  OVER 
$8,500,000,000  spend 
their  incomes  in  TOWN. 


Their  income  from  crops 
alone  amounts  to  over  a 
BILLION  dollars  per  year. 

to  reach 
Iowa 

buyers  with  your  message  often  and 
regularly,  you  MUST  advertise  in 
DAILY  newspapers. 


These  Iowa  daily  newspapers 
will  carry  your  story  into  city  homes 
and  country  farm  houses. 


Advertising  in  these  papers  will 
convince  you  of  the  value  of  Iowa  as 
market  for  your  goods. 


Circu- 

latioo 

Rate  for 
S,flM  line* 

Burlington  Hawk-Eye . 

, . .  .  (M) 

10,510 

..  .035 

Burlington  Hawk-Eye . 

. . . . (S) 

13,171 

.035 

fCedar  Rapid*  Gazette . 

. . . . (E) 

21,131 

.06 

*Council  Bluff*  Nonpareil . 

. .  (EdbS) 

14,749 

.05 

** Davenport  Democrat  &  Leader.. 

...(E) 

14,361 

.06 

** Davenport  Democrat  &  Leader.  . 

....(S) 

17,401 

.06 

JDavenport  Time* . 

...,(E) 

23,896 

.07 

**De*  Moine*  Capital . 

....(E) 

60,696 

.14 

**De»  Moine*  Sunday  Capital . 

.  . . . (S) 

28,858 

.14 

*Iowa  City  Pre**-Citizen . 

....(E) 

6,320 

.035 

tMa*on  City  Globe  Gazette . 

....(E) 

11,096 

.035 

**  Muscatine  Journal  . 

. . . . (E) 

7,863 

.035 

’Ottumwa  Courier . 

. . . . (E) 

13,186 

.05 

* ’Waterloo  Evening  Courier . 

. . . . (E) 

15,080 

.05 

Government  Statements,  April  1,  1922. 

*A.  B.  C.  Statement,  April  1,  1922. 

Publisher’s  Statement  for  July,  1922. 

**A.  B.  C.  Statement.  October  1,  1922. 
fGovernment  Statement,  October  1,  1922. 


Rupert  Journal,  has  joined  the  Victoria 
Colonist  editorial  staff. 

Theodore  G.  Kitchen,  former  editor 
and  proprietor  of  the  Lambertville 
(N.  J.)  Record  and  until  recently  with 
the  Bristol  (Pa.)  Courier,  is  now  on  the 
staff  of  the  Hatboro  (Pa.)  Public  Spirit. 

Odell  Hauser,  jwlitical  editor  of  the 
Philadelphia  Public  Ledger,  won  the 
championship  of  the  Philadelphia  News¬ 
paper  Golf  Association  during  the  past 
week,  defeating  William  H.  Evans,  golf 
expert  and  writer,  1  up  in  the  last  round 
of  the  tournament  on  the  course  of  the 
Llanerch  Country  Club.  Joe  Cunning¬ 
ham,  cartoonist,  won  the  prize  for  low 
net  in  the  medal  play  handicap  tourna¬ 
ment  yesterday  with  a  net  score  of  76. 

Roger  Busfield,  a  Boston  sports 
writer,  is  now  sport  editor  of  the 
Syracuse  (N.  Y.)  Herald. 

Jane  Cunningham  is  now  moving 
picture  editor  of  the  Syracuse  (N. 
Y.)  Herald. 

H.  J.  Strickfaden,  for  more  than  20 
years  editor  of  the  Maple  Falls 
(Wash.)  Leader,  has  been  elected 
secretary  of  the  Whatcom  County  Re¬ 
publican  Central  Committee. 

W.  W.  O’Guin  who  was  at  one  time 
political  writer  for  the  Nashville  Ten¬ 
nessean,  is  now  states  editor  on  the 
Chattanooga  News.  Mr.  O’Guin  was 
recently  chief  clerk  in  the  state  min¬ 
ing  department  of  Tennessee. 

Meyer  Lavin  is  a  new  reporter  on 
the  staff  of  the  Chicago  Daily  News. 

Ralph  Ellis,  city  editor  of  the 
Kansas  City  Journal,  who  has  been 
ill,  spent  four  or  five  days  in  Chicago, 
resting  and  visiting  some  of  his  old 
friends.  He  was  formerly  on  the 
Chicago  Tribune. 

Bruce  Copeland  is  a  new  member 
of  the  Chicago  Journal’s  sports  staff. 

John  Gleissner,  formerly  of  the 
I’nited  News,  has  been  made  manag¬ 
ing  editor  of  Baltimore  Post,  the  new 
tabloid  afternoon  newspaper  estab¬ 
lished  by  the  Scripps  interests  in 
Baltimore.  Gleissner  served  with  the 
I'nited  News  in  Washington  and 
New  York. 

Brewster  A.  Campbell  and  Byron 
Darnton  are  new  members  of  the 
Baltimore  Evening  Sun  news  staff. 

M  iss  .\gnes  Holmquist  has  recent¬ 
ly  joined  the  women’s  section  staff  of 
the  Cleveland  Plain  Dealer. 

Miss  Lois  Whitcomb  is  now  society 
editor  of  the  Olympia  (Wash.) 
Record. 


IN  THE  BUSINESS  OFTICE 

A  H.  .ANDERSON,  a  Syracuse  ad- 
vertising  man  of  a  number  of 
years’  standing,  has  been  appointed 
merchandise  and  promotion  manager 
of  the  Syracuse  Herald. 

William  Kernahan.  formerly  advertis¬ 
ing  manager  of  the  New  York  Evening 
Telegram,  has  been  appointed  manager 
of  the  classifiecf  department  of  the  New 
York  Evening  Journal. 

Wade  Freeman  has  resigned  as  circu¬ 
lation  manager  of  the  Petersburg  (Fla.) 
lii'leiH'ndent  to  go  into  business  for  him¬ 
self  and  has  been  succeeded  by  William 
McKay,  son  of  1).  B.  McKay,  publisher 
of  the  Tampa  Tribune,  formerly  of  the 
advertising  staff  of  the  Tribune. 

Herlxrt  M.  Israel,  formerly  editor  of 
the  X’irginia  (Minn.)  Daily  Virginian,  is 
now  advertising  ami  business  manager 
of  the  Webster  City  (Iowa)  Daily  Free¬ 
man-Journal. 

Edmund  F.  Parmelee,  business  man¬ 
ager  of  the  San  Diego  (Cal.)  Union  and 
Tribune,  accompanied  by  Mrs.  Parmelee, 
has  Ix-en  on  a  visit  to  their  son,  Capt.  A. 
L.  Parmelee,  U.  S.  A.,  stationed  at  Fort 
Kamehameha,  Hawaii. 

Norman  Purser,  formerly  of  the  ad¬ 
vertising  department  of  the  Victoria 
Times,  has  returned  from  an  extended 
visit  to  England  and  continental  Europe. 

A.  C.  Carlson,  formerly  in  charge  of 
the  Joplin  (Mo.)  News- Herald  country 
circulation,  will  shortly  establish  the 
Carlson  Printing  Company. 


Carl  Anderson,  of  the  Wichita  (Kan.) 
Eagle  advertising  staff,  has  left  for  Pitts¬ 
burgh,  Pa.,  to  be  in  charge  of  state 
work  for  the  American  Legion  controlled 
film  Power  River  No.  2. 

Albert  G.  Hawkins,  circulation  man¬ 
ager  of  the  Victoria  Daily  (Colonist,  has 
returned  from  his  vacation  in  the  Rocky 
Mountains. 

Herbert  Hanlon,  formerly  publisher  of 
Pacific  Shipping  Illustrated,  Seattle,  has 
become  publisher  of  Pacific  Ports,  a  for¬ 
eign  trade  monthly  formerly  published 
by  Frank  Waterhouse  &  Co.  in  Seattle 
and  now  being  published  in  Los  Angeles, 
with  Roy  Aldcn  as  editor. 

R.  H.  Stine,  of  the  advertising  staff  of 
the  Wausau  (Wis.)  Record-Herald, 
started  last  week  upon  an  auto  trip  to 
San  Diego,  Cal.,  in  the  hope  that  the 
change  will  benefit  Mrs.  Stine’s  health. 
His  place  will  be  filled  by  John  C.  Stur- 
tevant,  son  of  J.  L.  Sturtevant,  publisher 
of  the  Record- Herald,  who  has  been  his 
assistant. 

Henry  C.  Langefeld  has  resigned  from 
the  advertising  department  of  the  Day- 
ton  (Ohio)  Journal  to  go  to  direct  by 
mail  advertising  department  _  of  the 
Walker  Lithographing  and  Printing  Com¬ 
pany,  Dayton,  Ohio. 

William  Phelps  and  William  Hammann 
have  been  transferred  from  the  business 
survey  department  of  the  Chicago  Trib¬ 
une  to  the  national  advertising  depart¬ 
ment. 

C.  N.  Redfield  has  been  transferred 
from  the  Chicago  Tribune  business  sur¬ 
vey  department  to  the  local  advertising 
staff. 

Dan  H.  Brown,  circulation  manager  of 
the  Sioux  City  (Iowa)  Tribune,  is  at¬ 
tending  the  national  convention  of  the 
■American  Legion  at  New  Orleans. 

John  R.  Ryan,  formerly  manager  of 
the  paiKT  department  of  .American  Wood- 
pulp  Corporation,  is  now  with  the  News¬ 
print  Paper  Corporation. 


NEWS  OF  THE  AD  FOLKS 

CARL  E.  SHUMWAY,  of  the  Frank¬ 
lin  P.  Shumway  Advertising  .Agency, 
Boston,  is  candidate  for  mayor  of  Mel¬ 
rose,  .\lass.,  where  he  now  is  alderman. 

Harold  Riegelman,  who  prior  to  being 
admitted  to  the  bar  was  of  the  staff  of 
the  Cheltenham  .Advertising  .Agency,  is 
the  Republican  candidate  for  the  state 
senatorship  from  the  15th  district.  New 
York. 

Mrs.  Sarah  M.  Christensen,  formerly 
of  the  Farwell  .Advertising  .Agency,  San 
b'rancisco,  is  now  chief  of  copy  for  the 
Sacramento  branch  of  the  Humphreys  & 
.Matthews  .Agency. 

Ward  H.  Marsh,  formerly  advertising 
manager  of  the  Burroughs  .Adding  Ma¬ 
chine  Company,  has  joined  the  "staff  of 
Power.  .Alexander  &  Jenkins  Company, 
advertising  agency,  Detroit. 

Sam  C.  Mitchell,  formerly  branch 
manager  of  the  Cleveland  Tractor  Com- 
I>any,  St.  Louis,  has  been  appointed  as¬ 
sistant  sales  manager  of  the  Dort  Motor 
Car  Company. 

J.  C.  Bonning,  formerly  with  Barton, 
Durstine  &  Osborn,  Inc.,  has  joined  the 
I.andsheft  .Advertising  .Agency  of  Buf¬ 
falo  as  account  executive. 

The  Thompson  -  Riddick  Company, 
Jack.sonville,  hia..  has  t)ecn  incorporate 
with  $55,000  capital  as  general  adver¬ 
tising  agents  and  contractors.  The 
officers  are  C.  I.  Thompson,  president; 
William  M.  Riddick,  vice-president;  and 
Paul  1).  .McGarry,  secretary-treasurer. 

Jerry  Belcher,  formerly  publishers’ 
representative  of  Holland’s  Magazine,  has 
joined  the  Cadwallader  &  Coulter  Adver¬ 
tising  .\gency,  San  .Antonio,  as  a  partner 
and  will  have  charge  of  the  merchandis¬ 
ing  department. 


MARRIED 

•pHOMAS  ERWIN  DOBBS,  editor 
the  Snohomish  (Wash.)  Tribune, 
was  married  August  10  to  Miss  Vida 
Anderson. 

Thomas  J.  (Corcoran,  president  of  the 
Syracuse  local.  55,  International  Typo- 
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graphical  Union,  and  Miss  Virginia 
Weinheimer  Weis  were  married  Octo¬ 
ber  14. 

Miss  Catherine  Bogan,  until  recently 
employed  in  the  business  office  of  the 
Syracuse  Herald,  was  married  October 
14  to  Francis  Ryan. 

David  C.  Henry,  a  member  of  the 
business  office  staff  of  the  Boston  Post, 
and  Miss  Helen  A.  Ford  were  married 
October  12. 

Miss  Sue  Wilson,  formerly  a  member 
of  the  city  staff  of  the  Lynn  (Mass.) 
Telegram-News,  was  married  October  13 
to  William  Mahoney. 

Elizabeth  Nelson,  daughter  of  John 
Nelson  McKim,  of  the  McKim  Adver¬ 
tising  Agency,  Montreal,  and  Dr.  Archie 
N.  Jenks  were  married  October  14. 

George  F.  Pierrot,  assistant  managing 
editor  of  the  American  Boy,  was  mar¬ 
ried  in  Seattle,  August  31,  to  Miss  Kath¬ 
ryn  Barnhisal. 

Eddie  Brietz,  at  one  time  manager  of 
the  New  Orleans  bureau  of  the  United 
Press  and  now  sports  editor  of  the  Char¬ 
lotte  (N.  C.)  News,  and  Miss  Martha 
Estbridge  were  married  October  18. 

James  Rutherford  Rhodes,  editor  and 
publisher  of  the  Newton  (Iowa)  Daily 
News,  and  Miss  Ethel  Lowry  were  mar¬ 
ried  August  24.  Announcement  of  their 
marriage  was  made  October  9. 

Russell  Walker,  political  writer  for  the 
Vancouver  Province,  was  married  re¬ 
cently  to  Miss  Mabel  Dempsey. 

Charles  S.  Cassidy,  Providence  man  of 
the  Pawtucket  (R.  1.)  Times,  and  Miss 
Mary  G.  Carroll  were  married  Octo¬ 
ber  16. 


NEWS  SERVICE  NOTES 


■p’  RANK  B.  NOYES,  president  of  the 
Associated  Press,  and  Mrs.  Noyes 
have  gone  to  Japan  and  China,  where  Mr. 
Noyes  will  investigate  news  conditions. 
The  effort  of  the  Associated  Press  is  to 
develop  its  news  gathering  forces  in  the 
Orient.  Recognition  is  ^ing  given  to 
the  expectation  that  the  Pacific  countries 
will  become  more  and  more  the  center  of 
world  commerce  as  time  passes  and  that 
news  of  the  Orient  will  become  of  stead¬ 
ily  increasing  importance. 

Milton  Garges,  head  of  the  traffic  de¬ 
partment  of  the  Associated  Press,  is  on  a 
business  trip  to  Chicago,  Des  Moines  and 
other  points  in  the  Middle  West. 

Robert  W.  Bollin,  for  more  than  three 
years  Associated  Press  operator  at  Pine 
Bluff,  Ark,  has  resigned  here  and  gone 
with  the  International  News  Service  at 
Little  Rock. 

Frank  Lockerby,  of  the  Spokane  bu¬ 
reau  of  the  -Associated  Press,  and  Miss 
Lucile  Ranthum  have  announced  their 
engagement. 

The  following  newspapers  have  been 
admitted  to  membership  in  the  Associated 
Press;  Lodi  (Cal.)  Sentinel,  and  the 
International  Falls  (Minn.)  Times,  both 
afternoon  papers.  The  Ada  (Okla.) 
News,  an  afternoon  paper,  has  added  the 
Saturday  night  report  for  the  Sunday 
morning  edition. 

.All  cities  in  North  and  South  Dakota 
and  Minnesota,  taking  the  Associated 


Press  Service,  are  now  being  served  out 
of  the  St.  Paul  bureau.  The  Associated 
Press  has  recently  established  a  Mis¬ 
souri  state  wire  service,  taking  in  all  of 
the  larger  towns  in  Missouri,  and  has 
oi)ened  an  office  at  Jefferson  City,  to  care 
for  the  state. 

J.  H.  Furay,  foreign  editor  of  the 
United  Press,  has  returned  from  Havana, 
Cuba,  where  he  went  to  be  present  at 
the  starting  of  the  new  Havana  daily, 
El  Pais. 

Jack  Darrock,  formerly  of  the  Phila¬ 
delphia  bureau  of  the  United  Press  and 
who  has  been  on  the  Pacific  coast  for 
six  weeks,  returned  to  the  New  York 
office  of  the  U.  P.  during  the  past  week. 

Henry  L.  Farrel,  Xenia  (Ohio)  man 
of  the  United  Press,  is  the  father  of  a 
daughter  born  October  11. 


G.  V.  ROGERS  RESIGNS 

Will  Give  Entire  Attention  to  N.  Y. 

Tribune  Building 

G.  V.  Rogers,  who  has  been  general 
manager  of  the  New  York  Tribune,  has 
resigned  that  office  to  devote  his  entire 
attention  to  the  new  building  which  is 
being  erected  by  the  New  York  Tribune. 
His  work  will  be  assumed  by  Howard 
David,  business  manager  of  the  Tribune. 

Ira  Christ  has  been  made  telegraph 
editor  of  the  New  A'ork  Tribune,  suc¬ 
ceeding  Edwin  Menninger,  who  has  re¬ 
signed. 

Edward  Logan  has  been  made  head  of 
the  copy  desk  of  the  New  York  Tribune. 

Louis  Baury  has  joined  the  copy  desk 
staff  of  the  New  York  Tribune. 


The  okl  Tribune  building,  which  wa.s 
recently  sold  to  S.  Morrill  Banner  and 
Herbert  E.  Miller  for  $1,8(X),000.  has 
been  leased  by  them  to  Victor  Welch¬ 
man,  a  retired  merchant,  for  a  term  of 
20  years  at  a  net  rental  which  will  aggre¬ 
gate  about  $5,000,000.  It  is  20  stories 
high  and  occupies  plot  90  feet  on  Nassau 
street,  98  feet  on  Spruce  street,  and  8() 
feet  on  Frankfort  street.  The  Tribune 
will  move  to  its  new  home  in  West  40th 
street  next  year. 
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EMERGENCY  MATS 

THAT  SAVE  YOU 
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WITH  THE  “SPECIALS” 

^  L.  HOUSEN,  for  the  past  nine  years 
with  various  newspaper  representa¬ 
tives,  and  Sara  Bave  have  formed  the 
Housen-Bave  Company,  newspaper  pub¬ 
lishers’  representatives,  with  offices  lo¬ 
cated  at  17  West  42nd  street.  New  A’ork. 


CORRECTION 


The  Cedar  Rapids  (Iowa)  Republican 
appointed  the  G.  Logan  Payne  Company 
its  representatives  in  the  entire  foreign 
field,  effective  October  10. 


Last  week’s  page  advertisement  of 


Japanese  Journalist  Here 

.M.  Tsuchiya,  for  twelve  years  editor 
of  Osaka  .Asahi,  of  Japan,  and  now  pub¬ 
lisher  of  Industrial  Japan,  a  monthly 
magazine,  is  visiting  New  York,  and  will 
also  go  to  Boston  and  other  principal 
cities.  Mr.  Tsuchiya  is  an  enthusiastic 
member  of  the  Rotary  Gub,  and  on  Oc¬ 
tober  19  was  entertained  at  the  luncheon 
of  the  New  York  Rotary  Club.  He  will 
also  be  entertained  by  Rotary  Clubs  in 
other  cities.  On  his  return  to  Japan  Mr. 
Tsuchiya  will  give  a  number  of  lectures 
on  the  United  States. 


THE  NEW  YORK  WORLD 

in  the 

EDITOR  AND  PUBLISHER 

see  page  15  issue  of  October  14 — contained  an  unfortunate  typographical 
error  that  credited 


Now  Goodwin-Mann,  Inc. 

Conklin  Mann,  for  the  past  three  years 
with  the  George  Batten  Company,  has 
joined  .A.  O.  Goodwin,  Inc..  New  York, 
and  Richmond.  \'a.,  advertising  agency. 
The  name  has  been  changed  to  GmKlwin- 
Mann,  Inc. 


KANSAS  IS  A  RICH,  RESPONSIVE 
FIELD-TOP  EKA,  ITS  CAPITAL 
A  GOOD  “TRY  OUT"  CITY 
They  are  best  covered  by  the 

Coptha 
J3atl^  Capital 

TOPEKA,  KANSAS 

Only  Kansas  Daily  with  a  Caneral 
Kansas  Circulation 

Dominates  its  field  in  circulation,  all 
classes  of  advertising,  news,  prestige 
and  reader  confidence. 

Supplies  market  data — does  survey 
work— gives  real  co-operation. 

PUBLISHER 

MEMBER  A.  B.  C.— A.  N.  P.  A 


THE  NEW  YORK  DAILY  NEWS 

with  a  LOSS  in  advertising  in  the  months  of  June  and  July,  1922,  whereas 

THE  NEWS  GAINED 


229  columns  in  June  and  246  columns  in  July,  as  shown  by  the  table  repro¬ 
duced  below: 


June 

July 

August 

September 

Wfie  SiHoilli 

708  Gain 

947  Gain 

1,214  Gain 

1,253  Gain 

The  Times 

oi5  “ 

566  “ 

890  “ 

753  “ 

The  Netvs  (Tabloid) 

229  “ 

246  “ 

170  “ 

25  Loss 

The  American 

104  “ 

282  “ 

280  “ 

366  Gain 

The  Commercial 

140  Loss 

61  Loss 

43  Loss 

136  Loss 

The  Tribune 

233  “ 

99  “ 

123  Gain 

97  “ 

The  Herald 

337  “ 

27  “ 

132  “ 

52  Gain 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Chas.  Hanson  Towne 
H.  J.  TuthUl 
and  others 

The  McNinght  Syodicale  Jic. 

Times  Building,  New  York 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  s 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  It  the  big,  popular,  home  news- 
paper^A.  B.  C.  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KELL.Y-SMITH  COMPANY 
Representativtt 

Marbiidge  Bldg.  Ljrttoa  Bldg. 
Now  York,  N.  Y.  Chiettgo.  lU. 


The  great 

TRI-STATE  DISTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  for  bis 
wares. 

I^t0patc]^ 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

WalUee  G.  Brooko 
Brunswick  Bldg,,  New  Ymdt 
The  Ford-Parsons  Co. 
Marquette  Bldg,,  Chicago 


Wo  can  increase  your  bushisss 
you  waut  it  increased. 

You  have  thought  of  press  cU^ 
pinga  yourself.  But  let  us  taO  you 
how  press  clippings  can  ho  made  a 
huaineas-builder  for  you. 

BURRELLE 

M5  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


More  Advertising 


Find  the  right  men  to 
create  and  handle  new  ac¬ 
counts  through 

IDIIOR  &  PUBLISHER 
Help  Waated  Advertisements 


TIPS  FOR  AD  MANAGERS 


Adamars  Company,  Pine  and  21st  streets, 
St.  Louis.  Placing  account  for  Rhodes  Manu¬ 
facturing  Company,  “Kriss-Kross”  stroppers 
for  safety  razor  blades,  St.  Louis. 

^tkin-Kynett  Compimy,  1328  Walnut  street, 
Philadelphia.  Placing  orders  with  newspapers 
in  selected  sections  for  Classy  Products  Com¬ 
pany,  1328  Walnut  street,  Philadelphia. 

Aldred  Austin  Advertising  Agency,  244  5th 
avenue.  New  York.  Placing  account  for  E-Z 
Chemical  Company,  E-Z-Di  (Dye)  Philadel¬ 
phia. 

N.  W.  Ayer  Sc  Son,  300  Chestnut  street, 
Philadelphia.  Placing  orders  with  newspai«rs 
in  selected  sections  for  Crown  Sea  Food  Com¬ 
pany,  Gloucester,  Mass. 

Barton,  Durstine  Sc  Osborn,  Zi  West  4Sth 
street.  New  York.  Making  5,000-line  contracts 
for  Earl  &  Wilson,  collars  and  shirts. 

George  Batten  Company,  381  4th  avenue. 
New  York.  Reported  will  make  up  list  of 
farm  papers  In  the  next  thirty  days  for  Na¬ 
tional  Lead  Company,  111  Broadway,  New 
York.  Again  making  contracts  with  news¬ 
papers  in  selected  sections  for  Julius  Kayser 
&  Co.,  silk  gloves  and  underwear,  353  4th  ave¬ 
nue,  New  York.  Reported  to  be  placing  ac¬ 
count  for  Peabody,  Houghteling  &  Co., 
investment  bankers,  366  Madison  avenue.  New 
York,  facing  sterling  silver  advertising  for 
Alvin  Silver  Company,  20  Maiden  Lane,  New 
York.  Will  make  up  lists  in  next  30  days  for 
McCallum  Hosiery  Company. 

Robert  H.  Brooks,  Michigan  boulevard,  Chi¬ 
cago,  III.,  and  Boyle  Bldg.,  Little  Rock,  Ark. 
Placing  page  orders  with  newspapers  in  se¬ 
lected  sections  for  Arkansas  Cotton  Growers 
Association. 

Bums-HaU  Advertising  Agency,  Merrill 
Bldg.,  Milwaukee,  Wis.  Will  make  up  lists 
in  November  and  December  for  Wisconsin 
Motor  Manufacturing  Company,  Milwaukee, 
Wis. 

Campbell-Tnnnp  Sc  Co.,  18.10  Penobscot  Bldg., 
Detroit.  Placing  the  following  accounts: 
Gray  Motor  Corporation,  Detroit.  Kales 
Stamping  Company,  “Kales  Hindview  Mir¬ 
rors,”  1^7  West  Lafayette  boulevard,  Detroit. 

Nelson  Cheemen  Sc  Co.,  1127  Pine  street,  St. 
Louis.  W’ill  make  up  lists  in  November  for 
Paris  Medicine  Company. 

E.  H.  Clarke  Advertising  Agency,  Steger 
Bldg.,  (.Tiicago,  and  37  West  39th  street.  New 
York.  I’lacing  orders  with  newspapers  in  se¬ 
lected  sections  for  American  Chain  Company, 
“Weed  CHiain,”  Bridgeport,  Conn. 

Collins-Kirk,  Inc.,  400  North  Michigan  ave¬ 
nue,  Chicagfo.  Sending  out  additional  copy 
on  jelka  Company,  same  list  as  before. 

Cowen  Company,  50  Union  Square,  New 
York.  Making  yearly  contracts  for  P.  Loril- 
lard  &  Company.  Making  yearly  contracts  for 
Lever  Brothers. 

Critchlield  Sk  Co.,  Brooks  Bldg.,  Chicago. 
Placing  the  following  accounts:  Hastings 
Manufacturing  Company,  automobile  acces¬ 
sories,  Hastings,  Mich.,  and  the  Cozy  Baby 
Carriage  (Company,  Minneapolis,  Minn. 

Arthur  M.  Crutnrine  Conipcuiy,  43  West 
I.,ong  street,  Columbus,  Ohio,  and  245  West 
55th  street.  New  York.  Placing  account  for 
Dunn  Pen  Company,  “IKinn  fountain  pens,” 
300  Madison  avenue.  New  York,  and  332  South 
Michigan  boulevard,  Chicago. 

Farnsworth,  Brown  A  Schaefer,  2  West  45th 
street.  New  York.  Placing  account  for  Allied 
Drug  &  Chemical  (^mpany,  2413  3rd  avenue, 
New  York. 

Federal  Advertising  i^ency,  6  East  39th 
street.  New  York.  Placing  account  for  S.  B. 
Davega  &  Co.,  sporting  goo<ls. 

Charlea  H.  Fuller  Cooipuy,  623  South  Wa¬ 
bash  avenue,  Oiicago.  I 'sing  80  lines,  twice 
for  Golden  Specific  Company  (J.  W.  Hanies.) 

Fuller  A  Smith,  1501  Euclid  avenue,  Cleve¬ 
land.  Placing  orders  with  newspapers  in  se¬ 
lected  sections  for  Ripolin  Holland  enamel 
paint. 

Grandin-Dorrance-Sullivan,  Inc.,  130  West 
42nd  street.  New  York.  Making  10,000-line 
contracts  for  Dover  Manufacturing  Company, 
Dover,  Ohio,  on  Dover  Domanco  and  Dover  A. 
Boest,  electric  irons. 

Grandin-Dorrance-Sullivan,  Inc.,  Chicago, 
and  120  West  42nd  street.  New  York.  Plac¬ 
ing  account  for  John  Lloyd  Wright,  Inc.,  “Lin¬ 
coln  Log,”  toy  specialties. 

Greenleaf  Company,  41  Mount  V'emon  street, 
Boston.  Will  make  up  lists  in  November  for 
Samuel  Cabot,  Inc.,  141  Milk  street,  Boston, 
manufacturers  of  Cabot’s  creosote  stains. 

Green,  Fulton,  Cunningham  Company,  Free 
Press  Bldg.,  Detroit.  Making  2,8fJ0-line  con¬ 
tracts  for  Nash  Motors. 

Groesbeck,  Hearn  A  Hindle,  Inc.,  350  Madi¬ 
son  avenue.  New  York.  Placing  orders  with 
newspapers  in  a  few  large  cities  for  De  Forest 
Radio  Telephone  Company,  Jersey  City,  N.  J. 

Guardian  Advertising  Agency,  511  5th  ave¬ 
nue,  New  York.  Making  2,i800-line  yearly  con¬ 
tracts  for  the  International  Consolidated  Chem¬ 
ical  Company. 

Gundlacb  Advertising  Agsncy,  Wrigley 
Bldg.,  (Chicago.  Placing  account  for  Cleve¬ 
land  Paint  Salesmen’s  Training  Association. 


J.  R.  Hamilton  Agency,  336  Madison  street, 
West,  CTiicago.  Sending  out  5- time  orders 
for  Wm.  J.  Moxley,  Inc. 

Walter  E.  Hardy  Agency,  3(M  Walton  Bldg., 
Chicago.  RcTOrted  to  be  placing  advertising 
for  Pepsin  Syrup  Company,  Monticello,  Ill. 

Henri,  Hurst  A  McDonald,  58  East  Wash¬ 
ington  street,  Chicago.  Making  10,000-line 
contracts  from  January  15,  1923,  for  Pierce 
Arrow  Motor  (Jar  (Jompany.  Making  1931- 
line  contracts  for  Lloyd  Manufacturing  Com¬ 
pany. 

Hower  Advertising  Agency,  Foster  Bldg., 
Denver,  Colo.  Placing  orders  with  newspa¬ 
pers  that  Sunday  magazine  sections  (or  Gor¬ 
don  Dermatology  Company,  “Wrinkle  Re¬ 
mover,”  Quincy  Bldg.,  Denver. 

Hulscher-Rothenburg,  Inc.,  2  West  45th 
street.  New  York.  Making  10,000-line  con¬ 
tracts  for  the  Postum  Cereal  Company. 

Jenkins,  Farson  A  Wnlberg,  Inc.,  Wrigley 
Bldg.,  Chicago.  Reported  will  use  some  news¬ 
papers  for  N.  R.  G.  Company.  N.  R.  G. 
soaps,  Chicago. 

Kutor  Advertising  Agency,  14  East  Jack- 
son  boulevard,  Chicago.  Using  western  pa¬ 
pers  on  Wausau  Sulphite  Fiber  Company. 

H.  E.  Lesam  Advertising  Agency,  440  Fourth 
avenue.  New  York.  Making  contracts  with 
newspapers  generally  for  St.  Petersburg,  Fla., 
Chamber  of  Commerce. 

Lord  A  Thomas,  366  Madison  avenue.  New 
York  and  Chicago.  Placing  account  for  S. 
Karpen  &  Bros.,  furniture,  Chicago,  Michigan 
City  and  New  York.  tracing  account  for 
Freeman  Perfume  Company,  Norwood  avenue, 
Cincinnati. 

Lonl  A  Thomae,  Wrigley  Bldg.,  Chica^. 
Making  10,000-line  contracts  for  the  Pa’molive 
Company  (Troco  Nut  Butter.) 

Massengale  Advertieing  Agency,  Candler 
Bldg.,  Atlanta.  Making  contracts  for  the 
Lullwater  Company. 

Matteson,  Fogarty,  Jordan  Company,  215 

North  Michigan  avenue,  Chicago.  Using  Ohio 
papers  on  Primalt  Elxtra. 

MeJunkin  Advertising  Ag«cy,  5  South  Wa¬ 
bash  avenue,  Chicago.  Will  use  newspapers 
in  the  Middle  West  for  Hotel  Spaulding, 
Michigan  City,  Ind.  Placing  account  for  Black- 
stone  Institute.  Chicago.  Have  secured  the 
account  of  (Jharles  Alshuler  Manufacturing 
Company,  Racine,  Wis,  workshirts. 

O.  W.  McKenee,  350  Madison  avenue.  New 
York.  Placing  orders  with  some  New  York 
City  newspapers  for  American  Phonophor 
Company,  “Midget  Phonophor”  for  deafness, 
19  West  44th  street.  New  York. 

McLain-Simpera  Organization  331  Madison 
avenue.  New  York.  Placing  orders  with 
newspapers  in  New  York  City  and  vicinity 
for  S.  S.  Stafford,  Inc.,  “Stafford’s  Renol” 
polish,  603  Washin^on  street  New  York. 

Merrill,  Price  A  Co.,  400  North  Michigan 
avenue,  Chicago.  Issuing  orders  on  Shaw 
Publishing  Company. 

Mitchell  Fauat  Advartiaing  Agency,  7  South 
Dearborn  street,  Chica^.  Using  Middle  West 
papers  on  Pennsylvania  Sugar  Company. 

Byron  G.  Moon  Cpmpeny,  Proctor  Bldg., 
Troy,  N.  Y.  Placing  orders  with  newspapers 
in  selected  sections  for  Suspender  Manufac¬ 
turers’  Association,  65  5th  avenue.  New  York. 

Moiae  International  Agency,  449  4th  ave¬ 
nue,  New  York.  Placing  the  following  ac¬ 
counts:  L.  Booth’s  Hyomei  Company,  Ithaca, 
N.  Y.,  and  the  Van  Zandt,  Jacobs  &  Co., 
Triangle  CoUard,  Troy,  N.  Y. 

Morse  International  Agency,  449  4th  avenue. 
New  York.  Sending  out  orders  twice  a  week 
for  Rumford  Baking  Powder. 

Moser  A  Cotins,  Paul  Bldg.,  Utica,  New 
York.  Renorted  will  make  up  list  of  farm  pa¬ 
pers  in  November  for  Craine  Silo  Company, 
Norwich,  N.  Y. 

William  T.  Mullaly,  Inc.,  198  Broadway, 
New  York.  Making  l.OOO-line  contracts  for 
The  Star  Company,  New  York  American  and 
the  BJvening  Journal.  Placing  account  for 
.Mah  Jongg  Sales  Company  of  America.  Game 
to  take  place  of  Auction  Bridge. 

Charles  F.  W.  Nichols,  20  East  Jackson 
boulevard,  Chicago.  Making  2.800-line  con¬ 
tracts  for  Illinois  Publishing  &  Printing  Com- 
p.any. 

Peck  Advertising  Agency,  347  Sth  avenue, 
New  York.  Making  l,i<t)  line  contracts  for 
Englander  Spring  Bed  ('ompany. 

Pickard  A  Co.,  16  West  46th  street.  New 
York.  Making  10,000-line  contracts  for  O.  & 
Q.  Shops. 

Potts-Tumbull  Advertising  Company,  Gates 
Bldg.,  Kansas  City.  Using  ^  lines  twice 
for  Portland  Cement  Association. 

Power,  Alexander  A  Jenkins,  Madison  Bldg., 
Detroit,  Mich.  Planning  newspancr  Campaign 
for  Hemmeter  Cigar  Company,  Detroit  (Mem- 
meter  champion  cigars.)  Sending  out  orders 
for  extensive  newspaper  campaign,  for  the 
Wills  Sainte  flaire  Motor  Car.  Will  resume 
national  advertising  the  first  of  the  year.  Re¬ 
porter  will  take  up  newspaper  list  in  Novem¬ 
ber  for  Paige  Detroit  Motor  Car  (Jompany, 
“Paige”  and  “Jewett”  automobile.  (It  was 

(Continued  on  page  37) 
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The  News  is 
proud  of  the  fact 
that  it  has  a  very 
small  street  sale. 
The  News  is  deliv¬ 
ered  to  the  home, 
where  ultimately  all 
sales  are  made. 


The  Indianapolis 

NEWS 


riMST  IN  rVBUC  SMBriCM 


The  World  and  The  Ere- 
ning  World  have  a  com- 
hined  circulation,  daily,  of 
650,000  (or  $1.10  per  agate  line 

Jrosa,  aubject  to  contract 
iscounta.  They  carry  more 
high  claas  dry  goods  adver* 
tising;  are  read  by  more 
jobbers,  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  morning  and 
evening  combintaion. 

Advertise  in  Newspapers 
by  the  Year 

Vbt  OhnfO 

MHssv  BnUamg,  Ns«  Tatfc 
MaUsr**  BntlglM.  Bard  Bnlldli«. 

Chlaaga  Dalrail 


Do  You  Want  Your  Mail 
List  Handled  by  Your  Cir¬ 
culation  Dept.  Alone 

Your  wish  would  be  realized  if  you  in- 
sUlled  the  UDI.TI-MA11.BR  SYSTEM, 
which  completely  handles  every  address¬ 
ing,  listing,  checking,  and  mailing  opera¬ 
tion  connected  with  subscription  mall 
routine. 

It  lifts  the  mall  list  pot  of  the  Com¬ 
posing  Room  and  Oalley  Room — puts  the 
mall  list  under  the  sole  control  of  the 
circulation  manager — equips  him  so  that 
all  changes,  starts,  and  kills  can  be  han¬ 
dled  by  bis  department. 

I.et  us  tell  yon  more  about  the  MUIy 
TI-MAILER  SYSTEM— who  It  Is  serving 
— what  It  can  do  for  you.  Write  ns  to¬ 
day  for  full  particulars. 


MAMUBACTUftiN* 

THE  MULTI -^\A1LER  SYSTEM 


air-eas  washinoton  blvo. 
CHICAGO 


Circulation 

Building 

Supremacy 

Employed  and  endorsed  by  the 
leading  newspapers  in  the 
U.  S.  A. 

Just  finished  our  third  campaign 
on  the  World’s  Largest  News¬ 
paper — The  Los  Angeles  Times 
—ASK  THEM. 


Wir«  or  Write  for  Detaila 


* 


HOI  ,1 JSTERS  aROJlATlOK 
ORGANJZATICN 

im  lA# 

SOO  Maotrrr  Dtp«..  AnmliaCau 


pOiXAR  PULLERS 

Advertising  and  circulaticn  managers  are  always  on  the  lookout  for  new 
ideas  that  wtll  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
but  It  may  be  just  the  thing  that  some  other  manager  wants.  Editos  Ss 
Publishes  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  ycur  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollaz  Pullee  Editos.  When  they 
apfear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
Will  not  be  returned. 


■Y^HERE  can  p^.ple  in  your  city  get  turkeys 
this  fall?  Now  that  the  turkey  season  is 
coming  on  it  would  be  a  good  plan  to  get  up 
a  page  of  ads  of  turkey  dealers.  Most  con¬ 
cerns  handling  turkeys  at  retail  would  gladly 
come  in  on  such  a  page. — F.  H.  W. 


Hallowe'en  will  soon  be  here.  Ad  men,  are 
you  preparing  to  get  a  page  or  two  of  extra 
advertising  on  this  occasion?  Many  parties 
are  held  on  this  evening  and  such  firms  as 
stationers,  novelty  shops,  bakers,  confectioners, 
etc.,  should  be  interested  in  placing  their  ad¬ 
vertisement  on  such  a  page.  Arrange  to  have 
several  feature  stories  on  Hallowe'en  on  this 
page,  also  some  suggestions  for  staging  parties 
and  ideas  of  entertainment. — H.  E.  R. 


Are  you  capitalizing  to  the  fullest  extent  the 
conventions  which  are  held  in  your  city? 
The  New  York  Times,  Evening  Post  and 
other  metropolitan  papers  recently  scored 
heavily  during  the  sessions  of  the  .American 
Bankers’  Association  in  New  York  by  devot¬ 
ing  special  sections  to  the  activities  of  the 
convention  and  news  of  financial  developments. 
Much  advertising  was  obtained,  the  Times  re¬ 
ceiving  so  much  that  it  was  forced  to  leave 
out  a  number  of  columns  on  several  occa¬ 
sions. — H.  E.  R. 


The  fall  and  winter  is  the  time,  of  course, 
when  most  people  do  their  studying.  Conse¬ 
quently  it  is  the  most  prosperous  time  of  the 
year  for  teachers  of  music.  Who  are  the 
music  teachers  in  your  city?  Why  not  get  up 
a  group  page  or  half  page  of  ads  from  these 
teachers?  It  should  be  an  easy  proposition  to 
do  so.— F.  H.  W. 


Now  that  the  days  are  getting  shorter  it  be¬ 
comes  necessary  for  autoists  to  do  more  driv.ng 
in  the  twilight  or  darkness  of  the  night.  And 
this  means  a  need  for  more  locks  because  most 
cars  are  stolen  in  the  dark,  more  spotlights, 
more  rear  stop  signals,  more  parking  lights 
and  so  on.  Why  not  get  up  a  group  page  of 
ads  from  local  auto  accessory  dealers  on  this 
topic?  Emphasize  the  fact  that  autoists  now 
drive  much  more  in  the  dark  than  they  did 
in  the  summer  time.  On  such  a  theme  as 
this  it  wouldn’t  be  hard  to  work  up  a  good 
page  of  ads  in  a  short  length  of  time. — 
F.  H.  W. 

.\  winter  sport  page  is  adaptable  at  this 
season.  Publish  stories  of  the  activities  in 
bowling,  basket  ball,  foot  ball,  pool,  billiards, 
etc.  Solicit  ads  from  sporting  goods  dealers 
and  proprietors  of  bowling  alleys,  pool  and 
billiard  parlors. — R.  B.  M. 


.\s  cooler  weather  approaches,  ice-cream 
makers  will  be  looking  around  for  ideas  to 
bolster  up  the  sales  of  their  product.  One 
manufacturer  used  the  following  scheme  dur¬ 
ing  the  first  two  weeks  of  October.  A  new 
brick,  containing  a  combination  of  three 
flavors,  was  advertised  as  the  “Mystery  Brick” 
of  ice-cream.  6efore  it  went  on  the  market 
everyone  was  given  a  chance  to  vote  on  the 
flavors  used.  Those  guessing  the  three  flavors 
correctly  were  to  reecive  a  quart  of  the  new 
cream,  delivered  at  their  homes,  every  Sun¬ 
day  for  a  year.  Twenty-six  flavors  from  which 
the  three  were  selected  were  printed  on  a 
coupon  which  was  a  part  of  the  page  ads  in 
the  newspapers.  Coupons  were  also  given  out 
by  dealers  with  each  sale  of  the  products  of 
this  ice-cream  manufacturer.  The  ad  announc¬ 
ing  the  177  winners  stated  that  “thousands 
upon  thousands  of  votes  were  cast.”  so  this 
surely  was  a  successful  campaign. — J.  T. 


Competition  with  mail  order  catalogues  is 
often  Lced  by  the  advertisers  in  small  town 
dailies.  The  Grants  Pass  (Ore.)  Courier 
recently  solicited  the  merchants  of  the  city  for 
an  advertisement  approximating  9x12  inches. 
These  were  bound  and  issued  under  a  local 
mail  order  catalogue  entitled  the  Grants  Pass 
Trade  Messenger.  The  rate  charged  for  both 
issues  of  the  advertisement  was  considerably 
under  that  ordinarily  charged  for  correspond¬ 
ing  space  in  the  newspaper.  Merchants  co¬ 
operated  with  the  newspaper  and  turned  in 
their  mailing  lists,  which  were  carefully 
checked  to  prevent  duplication  of  names,  and 
a  copy  of  the  Trade  Messenger  mailed  to  the 
head  of  every  family  in  the  trade  area.  As 
the  only  extra  expense  incurred  was  in  lock¬ 
ing  up  the  forms,  cutting,  binding,  running 
the  press  and  the  paper  itself,  a  nice  margin 


of  profit  resulted.  The  plan  proved  successful, 
and  has  been  employed  for  several  months. 
— C.  K.  L. 


Does  your  advertising  man  know  that 
business  agents  think  of  nothing  but  the 
particular  product  or  machine  they  sell  and 
the  maker  of  it  ?  Then  it’s  a  good  thing  for 
him  to  know  and  remember.  Every  time  Henry 
Ford,  Thomas  A.  Edison,  or  some  other  lead¬ 
ing  industrialist  or  business  man  breaks  into 
the  front  page  news  columns,  the  advertising 
man  should  be  told  before  the  linotype  man 
gets  the  news  copy.  You’ll  be  surprised  how 
many  of  these  agency  advertisers  will  run 
extra  advertising  if  they  know  the  “big  boss” 
is  busting  into  the  news  the  same  day. — H.  S. 


An  evening  newspaper  in  the  far  west  has 
made  a  hit  with  the  farmers  in  its  field  and 
has  secured  many  new  subscribers  because  of 
the  unusual  service  given  by  its  carriers  on 
the  rural  routes.  Some  of  these  routes  run 
for  ten  miles  throug..  a  prosperous  section  of 
small  farms.  Any  farmer  on  one  of  the 
routes  who  wants  some  meat  for  dinner,  a 
small  order  of  groceries  or  any  other  pur¬ 
chase,  simply  calls  the  newspaper  office  and 
leaves  the  order.  The  orders  are  sent  by  the 
merchants  to  the  newspaper  office  and  are 
delivered  by  the  carriers  who  make  their  runs 
in  small  automobile  trucks.  A  reasonable 
charge  is  made  for  the  delivery  service,  and 
this  fee  takes  care  of  the  maintenance  of 
the  motor  routes.  The  merchants,  too,  are 
strong  boosters  for  the  plan  as  it  directs 
much  extra  business  to  the  town.  In  fact, 
the  plan  has  been  found  one  which  benefits 
all  i>arties  concerned. — M.  H. 


One  jeweler  at  least  is  starting  his  Christ¬ 
mas  advertising  early  this  year,  and  this  is 
the  way  that  he  is  doing  it.  His  ad  reads: 
“Open  a  (Tiristmas  Gift  account.  A  small 
payment  will  reserve  any  gift.  Open  a 
Christmas  account  and  have  your  gifts  en¬ 
tirely  paid  for  by  Christmas.”  This  scheme 
offers  them  the  privilege  of  selecting  from 
complete  stocks,  and  at  the  same  time  it  is  a 
nice  way  for  a  high-class  jeweler  to  offer  his 
merchandise  on  what  is  really  the  instalment 
plan.— J.  T. 


File  this!  It  can  be  used  locally  at  any 
time.  October  14  was  Candy  Day.  We  dug  into 
our  advertising  service  files  and  got  all  the 
mats  of  candy  we  had,  drew  up  a  dummy 
page  and  started  our  advertising  solicitor  after 
the  candy  retailers  and  manufacturers.  In 
less  than  two  days  he  had  sold  a  page  of  candy 
ads  for  two  insertions.  The  amount  you  can 
secure,  from  our  experience,  is  limited  only 
by  the  number  of  drug  stores  and  other  candy 
retailers  and  manufacturers  located  in  your 
city. — R.  A.  S. 


.An  interesting  variation  on  the  “What  Did 
You  See  Today”  stunt  would  be  to  get  a  lot 
of  stores  to  advertise  that  they  would  give 
prizes  of  merchandise  to  the  people  turning 
in  the  most  interesting  “What  Did  You  See  In 
the  Stores  Today”  items.  These  items,  of 
course,  should  be  specified  to  deal  only  with 
interesting  merchandise  offerings  in  the  store. 
The  ads  of  all  the  stores  co-operating  in  the 
event  could  be  grouped  on  a  page  and  the 
items  which  won  the  prizes  offered  by  the 
various  stores  could  be  printed  in  the  center 
of  the  page.  There  would  be  a  prize  winning 
item,  of  course,  for  each  store  each  day.  This 
sort  of  a  stunt  would  call  the  attention  of 
readers  to  unusually  interesting  merchandise 
items  in  the  stores  and  so  would  help  the 
.stores  greatly  in  selling  the  gooils  thus  played 
up  in  the  prize  winning  answers. — F.  H.  W. 


The  merchants  of  San  .Antonio,  Tex.,  con¬ 
ducted  a  city-wide  Bargain  Day  Carnival, 
October  12  and  13,  under  the  auspices  of  the 
San  Antonio  Light.  .A  large  volume  of  adver¬ 
tising  was  run  in  the  Light  and  special  induce¬ 
ments  were  offered  to  get  out-of-town  shoppers 
to  come  to  San  Antonio. — J.  T. 


Your  state  government  undoubtedly  issues 
a  volume  in  which  is  given  the  date  when  each 
bank  in  the  state  began  busine.ss.  Get  a 
copy  of  this  volume  and  find  out  when  the 
hanks  in  your  county  and  your  territory 
started  in  business.  Then,  whenever  any  of 
these  banks  has  a  birthday  anniversary  get 
after  them  strongly  for  advertising.  You'll 
find  that  you  can  get  a  considerable  amount 
of  extra  business  in  this  way. — F.  H.  W. 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Gevemment  statement  far  si* 
months  ended  March  31,  1933 

.~w.l46  233  daily 

Haw  Torh  Ohloaga 

K.  W.  MOLOKET  0.  LOOAM  PATVE  OO. 
M4  Timas  Bldg.  Balts  401.  Towsr  Bldg. 

t  Vo.  Miohigaa  Ats. 


FIRST 

In  nine  months  of  this  year 
TTie  New  York  Times  pub¬ 
lished  2,046,454  agate  lines 
of  financial  advertising,  59 
per  cent,  of  the  total  volume 
of  advertising  in  this  classifica¬ 
tion  printed  in  all  New  York 
morning  newspapers. 


Hpiu  Haupn 

Upgiatpr 

ia  New  Haven’o 
Domiiwnt  Paper 

Circulation  over  34,427  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Hauptt  ilE0iBtEr 

The  Julius  Mathews  Spatial  Aganey 
Bastau  —  New  York — Detroit— Ckieaga 
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Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
MEMBER  A.  B.  C. 
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WHAT  OUR  READERS  SAY 


{Continued  from  page  29) 


spoken,  but  it  is  extraordinarily  surprising  that 
Sanders  followed  suit.  He,  and  White,  are 
the  only  two  editors  in  America  who  still  have 
nerve  enough  to  express  their  honest  thoughts 
on  such  delicate  topics  as  economic  and  social 
questions. 

Ninety-nine  newspapers  owners  out  of  every 
hundred  don’t  care  a  hang  what  their  editors 
say  so  long  as  they  make  no  utterances  that 
get  their  papers  “in  bad”  with  the  “business 
element” — and  never,  by  any  chance,  champion 
the  cause  of  labor,  union  or  non-union,  especial¬ 
ly  when  it  is  on  strike. 

Had  either  of  these  editors  called  the  en¬ 
joined  strikers  every  opprobrious  name  in  the 
dictionary,  even  to  the  point  of  criminal  libel, 
you  can  bet  your  last  dollar  that  the  judge 
would  have  handed  each  of  them  a  decoration, 
and  the  Chamber  of  Commerce  would  have 
given  them  a  banquet. 

The  sad  thing  is  that  when  Cohen  and 
Sanders  went  to  jail,  a  thoii.sand  editors  didn't 
make  their  papers  ring  with  indignation,  and 
go  to  jail  with  them.  Only  free  men  are  en¬ 
titled  to  a  free  press,  and  free  speech. 

EX-EDITOR. 


Cincinnati,  Oct.  9,  1922. 

To  Editos  &  Publishek:  We  look  with 
apprehensive  upon  every  movement  of  legis¬ 
latures  and  courts  seeking  to  abridge  freedom 
of  the  press. 

Fostered  by  fanatical  organizations  of  one 
character  or  another,  there  is  a  growing  dis¬ 
position  in  the  states  and  nationally  to  repress 
and  restrict  freedom  of  utterance  and  freedom 
of  the  press.  A  serious  effort,  and  alinost  a 
succe.ssful  one,  was  made  by  an  organization 
headed  by  Rev.  Wilbur  F.  Crafts  before  the 
Congress  of  United  States  for  the  enactment 
of  a  law  which  would  have  prevented  the  pub¬ 
lication  of  sporting  news  of  all  kinds.  For¬ 
tunately,  the  press  of  America  learned  of  the 
peril  in  time  to  head  it  off.  Publishers  of  the 
United  States  cannot  be  too  vigilant  nor  too 
vigorous  in  resistence  of  all  such  overt  at¬ 
tempts. 

W.  F.  WILEY, 

General  Manager,  Cincinnati  Enquirer. 


The  Kipling  Interview 

Cincinnati,  Oct.  2,  1922. 

To  Editor  &  Publisheb:  As  to  the  ethics 
of  interviewing,  it  seems  to  me  that,  granted 
the  interviewer  is  competent,  the  only  limit 
necessary  may  be  set  by  the  person  inter¬ 
viewed.  The  willingness  or  unwillingness  of 
the  interviewed  pzrson  should,  I  think,  govern 
reproduction  of  statements  which  he  makes. 
That  is  only  fair  to  him. 

1  should  say  that  personal  opinion  seldom 
is  “news”  in  the  accepted  sense,  except  when 
it  is  the  expressed  opinion  of  someone  in 
authority  and  may  forecast  probable  action. 
But  my  opinion  is  that  an  interesting  inter¬ 
view,  or  one  which  may  serve  a  critical  and 
constructive  purpose,  is  not  only  quite  legiti¬ 
mate,  hut  effective  and  often  valuable  as  well. 

.\s  for  distinct  on  between  opinion  express¬ 
ing  praise  and  opinion  expressing  criticism- - 
that,  I  think,  is  no  distinction  at  all.  Every 
newspajier,  editorially,  expresses  both  praise 
and  criticism  virtually  every  day.  There  can 
be  no  point  in  devit^izing  an  interview;  just 
as  there  is  no  cause,  except  weakness,  for 
devitalizing  the  editorial  column.  1  am  ac¬ 


cepting  the  fact,  of  course,  that  no  respectable 
newspaper  would  publish  polemics  in  the  form 
of  personal  opinions. 

In  the  end,  of  course,  all  ethical  questions, 
and  the  question  of  whai  is  news,  are  so  ab¬ 
stract  and  indeterminate  that  the  situation  at 
hand  must  supply  the  answer. 

H.  M.  POTTER. 

Managing  Editor,  The  Enquirer. 


Elmira,  N.  Y.,  Oct.  5,  1922. 

To  Editor  &  Publisher:  Replying  to  your 
letter  of  Sept.  29  with  reference  to  the  Clare 
Sheridan-Rudyard  Kipling  controversy. 

1  believe  that  the  ethics  in  interviewing 
demand  that  the  reporter  advise  the  person 
interviewed  what  use  is  to  be  made  of  his 
remarks.  I  believe  that  it  is  within  the 
bounds  of  good  journalism  for  a  reputable  and 
seasoned  writer  to  express  his  opinion  if  the 
publication  desires  it.  I  believe  the  test  of 
whether  or  not  the  interviewer  is  reliable  and 
seasoned  ends  when  the  person  interviewed 
shows  a  willingness  to  talk  to  the  interviewer. 
My  personal  policy  is  that  opinions  have  no 
place  in  news.  It  is  unnecessary  to  go  into 
the  difference  between  news,  special  stories 
and  semi-editorial  comment.  My  point  is 
that  I  think  the  “ethics”  involved  are  entirely 
up  to  the  publisher  who  accepts  and  prints 
the  opinions  of  a  writer  and  that  no  ethics 
or  set  rules  can  determine  a  general  policy 
in  that  regard. 

ELMIRA  STAR-GAZETTE.  Inc., 

F.  E.  Tripp,  Secretary. 


Buffalo,  N.  Y.,  October  2,  1922 
To  Editor  &  Publisher:  No  echo  of  the 
discussion  over  the  ethics  of  the  Qare  Sheri¬ 
dan  Kipling  interview  had  reached  my  ears. 

I  heard  cf  the  interview  and  the  storm  it 
aroused,  of  course,  and  then  I  read  Kipling’s 
repudiation.  Two  questitms  arise  and  your 
letter  does  not  make  it  clear  which  one  in¬ 
terests  you.  One  question  is.  Are  prominent 
men’s  personal  opinions  news?  The  other 
question  is.  Are  the  interviewer’s  personal 
opinions  news? 

We  of  the  “provinces”  are  terribly  con¬ 
servative  and  not  at  all  subtle.  That  is  why 
I  fail  to  perceive  a  borderland  of  doubt  as  to 
the  answer  to  either  question.  Certainly  the 
[lersonal  views  of  an  important  man  are  news. 
Whether  they  are  important  news  depends  upon 
whether  he  is  talking  about  a  subject  upon 
which  his  opinions  may  reasonably  be  thought 
to  he  of  value,  or  whether  his  personal  views 
are  likely  to  affect  the  course  of  public  events. 
I  should  think  Mr.  Kipling’s  views  upon 
America  very  important  news.  In  the  first 
place,  he  might  reasonably  be  supposed  to  have 
thought  a  good  deal  upon  the  subject,  and  in 
the  second,  the  opinions  he  holds  might  well 
he  reflected  in  his  writings  and  his  writings 
undonbte<lly  wcxild  be  of  influence  in  shaping 
public  sentiment. 

I  do  n,<  think  the  personal  opinions  of  the 
interviewer  worth  a  tinker’s  dam.  Not  unless 
the  interviewer  is  so  important  as  to  be  worthy 
of  being  interviewed.  (To  my  mind  that  ex¬ 
cludes  Clare  Sheridan. 1 

As  to  another  question  which  may  not  be 
involved  in  this  case  hut  siimetimes  is  involved 
in  such  discussii  ns  (s(>eaking  with  the  same 
hackwofds  conservatism),  I  do  not  think  it 
well  to  mix  the  opinions  of  the  interviewed 
with  those  of  the  interviewer  so  that  there  is 


NE\Y  YORK,  N  Y 

EDITOR  &  PUBUSHER  ADVERTISING  RATES 

in  effect  March  11,  1IZ2 


any  possibility  of  confusion  between  what  the 
great  man  thinks  and  what  the  pert,  little 
pencil-pusher  thinks.  We  up-Staters  have  an 
ugly  Wi:rd  for  that  kind  of  thing  and  a 
rc-ngh  <ld-fa.shioned  way  of  dealing  with  re¬ 
porters  who  try  it — once.  Dr*s  thia  contrib¬ 
ute  anything  to  your  discussion? 

MARC  ROSE, 
.Managing  Editor,  Evening  News. 

News  Tickers  at  Columbia 

Regulation  news  service  tickers  have 
lx;cn  installed  at  the  School  of  Journal¬ 
ism,  Columbia  University,  by  the  Asso¬ 
ciated  Press,  the  United  Press,  and  the 
International  News  Service. 


Edwards  Heads  Coast  Papers 

Paul  C.  Edwards,  who  has  been  edi¬ 
tor-in-chief  of  the  southwestern  group. 


has  become  editor-in-chief  of  the  Pacific 
Coast  group  of  the  Scripps-McRae 
newspapers.  He  was  one  of  the  found¬ 
ers  and  the  first  editor  of  the  Houston 
Press.  The  Pacific  Coast  group  consists 
of  the  Sacramento  Star,  the  San  Fran 
cisco  News,  and  the  San  Diego  Sun. 


Editorial  Golf  Tourney  Oct.  23 

Salina,  Kan.,  October  16. — The  annu¬ 
al  tourney  of  the  Kansas  Editorial  Golf 
Association  will  be  held  at  Salina  Octo¬ 
ber  23  and  24  at  the  Salina  Country  Club, 
Secretary  Roy  F.  Bailey  of  the  associa¬ 
tion  announced  today.  Fred  B.  Cooper 
of  the  Construction  News,  Topeka,  is 
the  state  champion  among  the  editors. 
He  has  won  twice  and  if  he  wins  next 
week  will  lie  given  a  silver  loving  cup. 


SUPPLIES  &  EQUIPMENT  I 

For  Newspaper  Making 


!'  fntRTB’  Outfitters 

P.'inting  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  EngrsTing  Co. 

154  St.,  Tribono  Bldg. 

New  \stk  Qty 


For  Sale 

one  of  mir  two  dry  mat-rolling  machines.  Jour¬ 
nal,  Flushing,  N.  Y. 


H  Newspaper  Plant  Equtpmaota  ■ 

I  Establisbad  far  MI2  I 


PECKHAM  MACHINERY  CO, 

MAaeaieai  bloq,  ssthaewny 
NEW  VONK  CITY 

24'page  Scott  StraigbUine,  delivery 
and  erection  in  month.  Shown  mn- 
ning  nntil  Ang.  15th. 

Complete  Newspaper  Plant  Equip¬ 
ment. 

8  Linotypea.  Model  B  Intertype. 
Head  Letter  Matricea,  Molda,  Linera. 

2  Monotype  Eqnipmenta  urith 
matt. 


NEWSPAPER 
PRESSES 
For  Sale 

P'our  Scott  32-page  presses  now 
printing  the  Kansas  City  Jour¬ 
nal-Post. 

Two  32-page  4-plate-wide  Du¬ 
plex  ’’Tubular”  Presses.  Now 
printing  the  Richmond  News- 
Leader.  , 

Also  two  Duplex  Sextuples  now- 
printing  the  New  York  Tribune. 


Huber’s 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotgravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 

HUBER’S  Colora  In 
use  sinee  1780 


DISPLAY  ADVERTISING 

Agate  6  insertions  12  insertions  26  insertions  52  insertions 

Lines  1  insertion  within  year  within  year  within  year  within  year 

Full  page  .  672  $200.00  $188.00  $175.00  $150.00  $125.00 

Half  page  .  336  113.00  100.00  94.00  8*  00  75.00 

Quarter  page  .  168  60.00  56.00*  50.00*  47.00*  44.00 

ighth  page  .  84  35.00  30.00*  28.00*  25.00*  23.00 

Sixteenth  page  ...  42  20.00  18.00*  15.00*  14.00*  13.00 


I.ess  than  sixteenth  page  transient  rate  50  cents  per  agate  line  (minimum  space  14  lines 
— 1  inch). 


All  52  consecutive-insertion  contracts  (see  last  column  above)  are  based  on  consecutive 
insertions  within  the  year.  Extra  space  is  charged  at  the  52-inseTtion  rate,  but  contract  is 
credited  for  one  insertion  only. 

Half  pages  and  full  pages  on  6.  12  and  26-time  contracts  may  be  used  at  the  option  of 
the  advertiser  within  the  twelve-month  period. 

*Quarter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b  Contract  advertisers  are  accorded  the  privilege  of  same  insertion  rate  for  larger  space. 
For  example:  an  advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  inser¬ 
tion  is  accorded  the  privilege  of  half  pages  at  $88  and  full  pages  at  $150,  but  such  adver¬ 
tisement  is  to  be  credited  on  contract  as  but  one  insertion  of  contract  space. 

c.  Rate  maker  card — 52  consecutive  insertions — minimum  space  28  agate  lines — net  rate 
28c.  per  agate  line.  Extra  space  pro  rata. 

d.  All  rebates  earned  by  advertisers  using  more  than  contracted  space  within  life  of 
contract  are  paid  in  advertising  spare  to  be  used  within  one  month  after  expiration  of  contract. 


Clasaified  Advertising 


Reading  Notice*— (None.) 


a.  Help  Wanted  . 06  a  word 

For  Sale  . 06  a  word 

Situations  Wanted  . 03  a  word 

Business  Opportunities  . 06  a  word 


b.  All  advertisements  inserted  on  a  strictly 
cash  basis,  except  on  orders  from  contract 
advertisers. 

e.  No  discount  for  frequency  of  insertion. 


Commissions.  Allowed  to  recognized  agencies 
on  other  than  publishers’  advertising. 

Preferred  Positfona 

Front  and  hack  cover  rates  on  application. 
Inside  front  and  back  covers  10%  extra. 
All  other  positions  25%  extra. 


Main  Office,  lllS  World  Bldg.,  New  York — Tel.  Beekman  433# 
Chicago  Office,  514-34  N.  Dearborn  St. — Tel.  S4Z2  Dearborn 
San  Francisco  Office,  Hearst  Building 
London  Office,  14  Radcliffe  Road,  Winchmore  Hill 
Tokyo,  Japan,  ’The  Japan  Advertiser 


For  particulars  apply  to 

R.  HOE  &  CO. 

504-520  Grand  Street 
New  York,  N.  Y. 

7  Water  St.  827  Tribune  Bldg. 

Boston,  Mats.  Chicago,  III. 


Everything  in 

Steel  Equipment 

for  the 

Composing  Room 

(r«  are  now  located  in  our  New  Factory  at 

3724  S.  Rockwell  Street 
Chicago 

With  approximately  50,000  square 
feet  of  space  and  the  best  equip¬ 
ment  of  metal  working  machinery 
in  the  country,  we  are  now  in 
position  to  give  you  prompt  serv¬ 
ice  as  well  as  gixKls  of  the  very 
highest  quality. 

Chicago  Metal  Mfg.  Co. 

3724  South  Rockwell  Street 
Chicaco,  111. 

Phone,  Lafayette  57S4 


O^’Hubet' 

Main  Offlea 

6S  W.  HOUSTON  ST.,  NEW  YORK 

<!2i  to 


A  Dependable,  Uniform 

DRYMAT 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 

Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

IS  William  Street 
NEW  YORK  CITY 


Editor  &  Publisher  for  October  21,  1922 


37 


.  SITUATIONS  WANTED 

A  WORD  for  aJ v«rtli n mts  undar  thto 
cJawificaition.  Cash  with  ordar.  For 
thoaa  unemplojrad  ooa  liiaartion  (adr.  not  to 
aacaed  $•  words)  FREE. 


Advertiainr  Executive 

ami  strong  periional  producer,  contemplates 
change,  and  wants  to  get  in  touch  with  real, 
live  permanent  opportunity.  Young  married 
man,  long  record  of  successful  metropolitan  and 
orovinciaT  experience,  now  located  in  important 
Kastcrn  city.  Unquestionable  references  as  to 
ch.'iracter  and  ability.  Salary  and  bonus  propo¬ 
sition  preferred.  .\-511,  care  Editor  &  Pub¬ 
lisher. 

Advertising  Manager 

A  real  producer  desires  connection:  15  years’ 
successful  advertising  experience.  No  proposi¬ 
tion  too  difficult.  Would  accept  position  as  as¬ 
sistant,  if  hard  work  and  results  will  be  re¬ 
warded.  Must  be  permanent.  Highest  in¬ 
dorsements.  Wire  or  write  Box  A-523,  Editor 
&  Publisher. 

Advertising  Manager-Solicitor, 
thoroujthly  experienced,  desires  position  on 
daily  in  town  of  10,000  or  over;  25  years  old. 
Married,  family.  Address  S.  B.  Rindal,  421 
Washin^on  St.,  Appleton,  Wis. 

Composing  Room  Foreman, 
now  employed,  but  seeks  position  with  larger 
daily  paper.  An  all-around  newspaper  man, 
capable  of  producing  results.  Address  A-509, 
Editor  &  Publisher. 

Composing  Room  Foreman 
Where  is  that  afternoon  daily  with  an  edition 
every  thirty  minutes  that  is  looking  for  a  fore¬ 
man  who  can  always  put  it  on  tne  press  on 
time?  Am  39  and  married;  been  in  the  bu.si- 
ness  22  years,  and  16  of  it  in  an  executive 
position.  Know  bow  to  get  the  most  for  the 
least  money.  If  you  are  willing  to  pay  for  real 
service,  address  Box  A-517,  Editor  &  Pub¬ 
lisher. 

Executive 


SITUATIONS  WANTED 


Position  Wanted 

by  young  man  who  for  past  three  years  has 
been  business  manager  of  newspaper.  Is  a  good 
correspondent  and  (ffice  manager.  Knows  cir¬ 
culation  and  advertis.ng.  Box  A-516,  Editor  & 
Publisher. 

Two  Experienced  Advertising  Salesmen, 

34-35  years,  each  with  12  years’  experience. 
Now  employed  in  town  of  over  one  hundred 
thousand.  Desire  change.  Will  consider  propo¬ 
sition  only  where  two  men  are  needed.  Address 
A-521,  care  Editor  &  Publisher. 

BUSINESS  OPPORTUNITIES 

A  WORD  for  advsrtissmsnts  under  this 
classificatien.  Cash  with  ardor. 


6c 


Wanted 

A  small  monthly  publication  of  general  interest, 
edited  and  published  as  own.  Address  A-515, 
Editor  &  Publisher. 

We  have  Several  $1M,CM  Dailies 

for  sale  in  the  middle  west.  If  interested,  wire 

National  Newsi>aper  Bureau,  203  S.  Uearboru, 

Chicago. 


HELP  WANTED 

A  WORD  far  advsrtfssassnto  imder  this 
clmsificatioa.  Cash  with  ardor. 


Advertising  Man 

Want  energetic  advertising  man  who  can  put 
in  half  time  in  front  office.  Should  be  able  to 
take  care  pi  correspondence  and  use  typewriter. 
Paper  is  in  town  of  8,000  in  southwest.  Good 
chance  for  ambiticus  man.  A-520,  Editor  & 
Publisher. 

Advertising  Solicitor 

High-grade  man.  With  education  for  work 
among  local  stores.  Leading  metropolitan 
city.  $100  man.  You  will  have  to  earn  it. 
No  fooling.  Splendid  chance  for  advance¬ 
ment.  Enormous  circulation  newspaper.  Full, 
complete  record  of  yourself  must  be  told  in 
first  letter.  High-grade  man  wanted.  Apply 
Box  A-508,  care  Editor  &  Publisher. 

Working  Forenuui 

in  6-machine  plant  on  evening  newspaper  in 
growing  city  near  New  York;  10  to  16  pages 
■laily.  Uniin.  Must  be  able  to  handle  men, 
as  well  as  a  quick  makeup,  and  produce  results. 
Letter  must  give  age,  experience  and  s.alary 
expected.  Good  opening  for  energetic  and  re¬ 
sourceful  worker.  A-522,  Editor  &  Publisher. 


BALTIMORE  BELIEVES  publication.  He  said  that  it  would  be 

a  tabloid  paper,  but  that  it  would  not 


HEARST  BACKS  TIMES 


But  It  Is  Denied  bjr  New  Paper’s  Staff 
and  by  Hearst  Executives — Both 
Post  and  Times  Tabloid, 

Latest  Report 


emphasize  photography.  It  will  be 
about  the  size  of  the  Times  and  can 
print  any  number  of  pages  it  pleases  up 
to  100.  Harold  D.  Jacobs  will  be  in 
charge  of  the  editorial  side,  with  a 
managing  editor  who  will  be  brought 
from  Washington.  It  is  said  that  a 
part  of  the  force  of  reporters  will  ^ 
recruited  from  Washington.  It  is  said 
here  that  Harry  Clark,  now  an  assistant 
city  editor  of  the  Baltimore  News,  may 


By  Telegraph  to  Editos  &  Pusushex 

Baltimore,  Oct.  19. — While  the  men  tunci  u*  n.t 
who  are  planning  both  the  Times  and  j-jjy  editor  of  this  paper.  The 

*1^^  »  j*  u  papers  which  are  to  be  number  of  newspaper  men  in  Baltimore 

wnrVinir  tn:in»oino  i-Hitnr  nf  «Tn:>ii  cxtremely  reluctaiit  to  available  for  sucH  position.s,  men 

Former  working  managmg  editor  of  small  news-  talk  about  their  plans.  It  IS  reported  that  arp  familiar  with  the  ritv  and  the 

paper,  who  is  now  getting  out  the  paper  on  d _ tj _ _ ii  »i _  wno  are  lamiiiar  witn  me  City  ana  me 

medium-sized  daily,  wants  opportunity  as  execu-  iliiam  Kandolpn  Hearst  IS  really  the  people  who  count  in  it  and  who  there- 

fiia’  a  ^  HU-  u  Can  be  useful  to  the  paper  just  start- 

field.  College  man,  32  years  old,  married,  has  Jt  ,s  said  this  paper  Will  begin  pub-  manv 

East  preferred.  A-513,  Editor  &  Publisher.  lication  in  “Om  ten  days  to  two  weeks  There  has  been  some  discussion  as  to 

-  and  that  it  will  be  a  3-column  tabloid,  which  was  the  first  paper  to  start.  Those 

Executive  its  columns  .^boBf  inches  long.  It  associated  with  the  Times  say  emphat- 

Have  you  need  of  a  mechanical  Superintendent  Will,  it  IS  said,  devote  special  attention  Jcally  that  they  Started  first  and  that  they 

or  Business  Manager  who  can  give  you  im-  to  photography.  Its  press  is  now  in-  u-j  maHp  all  arranopmpnt«  for  thp 

lIlg’mechanlclTdifficuW^^  th^  ^as  are 's  Ifnotlne' ma^^^^  United  Press  service  when  suddenly  the 

at  once.  Thoroughly  conversant  with  routine  *5  ^id,  M  are  5  linotype  machines.  .‘\s  Scripps-McRae  people  decided  to  start 

and  technique  of  newspapers,  can  show  very  told  in  LDITOR  &  PUBLISHER  last  week,  {Jjeir  paper 

successful  record.  Forty  years  of  age,  twenty-  its  business  manager  will  be  b'manuel  ^  '  _ 

one  years’  newspaper  experience,  with  eleven  ^as  business  manager  of  the 

^u^Hn?ender  Hon«rr*'Ibre  an^ca^  Baltimore  -American  until  that  paper  was  Mr.  Hearst’s  executives  in  New  York 

best  of  rcfererces.  Addres^  P.  O.  Box  112,  Los  bought  by  Frank  A.  Munscy.  The  in-  deny  that  he  IS  interested  in  the  Haiti- 

Angeles,  California.  corporators  were  .Arthur  C.  .Montell,  Sr.,  more  Times.  It  is  stated  this  pajier  will 

—  well  known  in  Republican  politics  in  receive  the  news  report  of  the  Interna- 

General  Manager-Publisher  Baltimore;  John  H.  Trowbridge,  of  207  tional  News  Service. 

Experienced  and  successful  newspa^r  execu-  \Vest  78th  Street,  New  York,  and  Charles 

tivc,  familiar  with  up-to-date  advertising  and  r\  r*  i  e  r-j-i  tir  a.  n'lail  a  a  vt 

circulation  methods,  business  department  detail  H-  Coker,  of  533  West  112th  Street,  New 

and  all  functirns  of  newspaper  making  and  York,  and  Mr.  Baum. 


management,  seeks  opportunity  as  PutSishcT' 
General  Manager.  Credenti.ils  prove  ability  to 
handle  any  proposition.  Medium  size  city  pre¬ 
ferred.  .Address  A-512,  Editor  &  Publisher. 

Managing  Editor  or  General  Manager 


TIPS  FOR  AD  MANAGERS 

(Continued  from  page  34) 


C.  M.  Clark  will  be  the  managing  ed¬ 
itor  and  J.  Percy  Trussell,  the  former 
an  assistant  night  city  editor  of  the 
Sun,  will  be  the  city  editor.  Mr.  Clark 

that  the  staff  is  not  yet  or-  recently  stated  erroneouslv  in  these  columns 
Trained  in  the  game  from  composing  room  to  ganized,  but  It  IS  said  that  among  its  that  Sweeney  St  James  of  Cleveland  were 
?oToli‘in%e:dVr,:'"c^n\r^^^  will  be  Ro^rt  Irvin  formerly  handling  this  account.) 

end,  or  take  entire  charge  of  paper.  Know  With  the  Baltimore  News,  and  the  tol-  Powers-House  Conspany,  1105  Chestnut 
how  to  produce  a  real  newspaper,  build  circu-  lowing  former  members  of  the  Staff  of  street.  Cleveland.  Ohio.  Placing  account  for 
lation,  secure  paying  advertising — and  do  it  Ameriran  •  T  Invrl  VTorrienn  Will-  Pr'mroil  Company  Oil  City,  Pa.,  and  Buffalo, 

economically.  Know  the  meaning  of  the  word  ‘  t  -Viorrison,  Will  Y 

“co-operation,”  and  possess  the  happy  faculty  of  lam  Wilhelm,  Jason  StOCkbridge.  r  i.  o  u  r 

getting  it  frem  others.  Owing  to  change  of  For  several  VCars  there  have  been  ner-  *.^****71  ,  ^ Company,  456  4th  avenue, 
ooliev  on  New  York  daily  am  seeking  new  •  .  .  »  •  n  »  »i.  a  ^  New  \ork.  Making  2,8rti-line  contracts  for 

focatron.  Address  Box  A  518,  care  Editor  &  SIStent  reports  in  Baltimore  to  the  effect  the  Aluminum  Cooking  Utensil  Company. 
Publisher.  that  Hcarst  was  trying  to  break  into  this  Pl.icing  orders  with  some  newspapers  that 

-  city.  It  was  said  at  one  time  before  rotogravure  sections  for  Cooper  and 

News  Compoaing  Room  Foreman  Munsey  bought  the  American  that  he  Ne^*  York'*'^^Makin*g”^c'ontracts  for'^'cunaH 

Man,  competent  to  handle  large  news  composing  had  tried  to  buy  that  paper.  All  these  and  Anchor  Lines.  Placing  account  for  Cor- 
room  along  genuine,  efficient  lines,  desires  reports  proved  untrue.  It't'  Screw  Corporation,  New  Britain,  Conn. 

appr^iated.*  f'an ' give^best'of  "reftre^'es  as  Everybody  connected  with  the  Times  Wm.  H.  Rankin  Company,  180  North  Wa- 
to  executive  ability  and  dependability.  Metro-  has  been  very  Careful  tO  avoid  disclosing  bash  avenue,  Chicago.  Will  make  up  lists  in 
politan  daily  experience.  Superintendency  or  wUo  behind  the  enternrise  and  no  November  for  Haynes  Automobile  Company, 

foremanship  only  Mught.  Union.  Address  Box  ^  ®  „  ll  .  2,654  line  contracts  for  l>winnell 

A-519,  care  Editor  &  Publisher.  Hearst  man  has  appeared  in  Baltimore  Wright  Company.  Placing  6- time  orders  with 

associated  with  the  paper.  newspapers  in  various  sections  for  Prestolite 

It  has  been  said  here  that  Senator  storage  batteries  Indianapolis. 

Newspaper  Man  t  t.  t  ■  t7  *  «  ^  :*t.  l-  Sinir  4  inches,  once  a  week  for  Foster  Mil- 

ti  1  u  •  j  *  u  Joseph  Irwin  France  was  associated  with 

all-round  experience;  Rencral.  business  and  tech-  _ ,  .  .  i bum  Company. 

nical  News.  New  York  dailies  and  magazines,  the  Timcs  and  Since  it  has  been  learned  inr  217  Sth  Pit#« 

Reasonable  salary.  A-525,  Editor  &  Publisher,  that  Mr.  Hearst  is  backing  the  paper  J, urgh”'  Placing  9Io’  liws.  Mime  orders  for 

-  there  are  those  who  suggest  that  Senator  Penn  Optimetric  Association. 

France,  who  is  a  man  of  means,  may  Shaffer-Br.m,«  Advertising  Comp«.y. 
be  associated  with  Mr.  Hearst.  .Any  Wainwright  Bldg.,  St.  Louis.  Reported  will 


— Sales — 
Appraisals 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Properties 

Timet  Building,  New  York 

Establithad  1910 


= VJE  CONNECT  THE  WIRES! 


ADVERTISING  MANAGER  who 
has  had  successful  experi¬ 
ence  as  assistant  publiaher  of  a 
Southern  newspaper  has  sold  his 
irterest  and  wants  position  as 
advirtising  or  business  executive. 
Newspaper  grew  under  his  direc¬ 
tion  from  1.400  to  5,300  daily. 
Value  increased  from  $15,000  to 
$100, CCO.  Age  SO;  expects  to  earn 
$75  weekly.  Our  No.  8378. 


Fernald’s  Exchange,  Inc 

Third  NatY  BXoD..  Sprinoficlo.Mass. 


Talented,  experienced,  and  highly  eflS- 
cient  men,  each  a  specialist  in  hit  own 
line,  ready  to  solve  yoor  problems. 


Newspaper  Man, 

28  years  old,  married,  desires  immediate  con-  .  _  ..  - - -  -  -  -  . 

nection  with  publication  in  capacity  of  business  connection  of  France  with  the  enterprise  use  some  farm  papers  for  Gillespie  Fur  Com- 
or  advertising  manager.  Over  10  years’  exj^-  vigorously  denied  by  those  connected  St.  Louis. 

rience  with  small  dailies  and  weeklies  and  with  -.1.  .i-_ _ „  o, _ 

metropolitan  newspapers.  Know  all  depart¬ 
ments.  Excellent  references.  Know  how  to 


with  the  paper.  F.  P.  Shumway  Company  453  Washington 

T.  C.  Flagg  of  the  Post  said  today  »‘r«t,  Boston.  Again  placing  orders  with 
produce  revenue  from  paper  in  advertising  and  Se  several  weeks  nerhans  sections  for  Wm.  G. 

circulation.  I-ocation  immaterial.  A  524,  Edi-  **  would  be  several  weeKS,  pernaps  Company,  “Bell  s  Seasoning,”  19  South 

tor  &  Publisher.  a  month,  before  the  Post  would  begin  Marlet  street,  Boston. 


Spafford  Company,  10  Arlington  street,  Bos- 
t<m.  Again  placing  orders  with  newspapers 
ill  selected  sections  for  Emerson  Shoe  CSom- 
pany,  Rockland,  Mass. 

Frederick  McCurdy  Smith,  70  5th  avenue. 
New  York.  Placing  orders  with  some  Pacific 
Coast  newspapers  for  Van  Ihizer  Extract 
Company,  flavoring  extracts,  Springfield, 
Mass. 

Smitl^  Sturgia  A  Moora,  1463  Broadway, 
New  York.  .Making  5,000-line  contracts  for 
Thomas  J.  I.ipton,  Inc. 

Smith,  Sturgis  A  Moore,  1463  Broadway, 
New  York.  I’lacing  account  for  J.  H.  Doxsee 
&  S<m,  little  neck  clams,  299  Broadway,  New 
York. 

Stack  Advertiaing  Agency,  29  East  Madison 
street,  {.'hicago.  Trying  out  Wisconsin  papers 
on  Eline  Company  candy.  A  concern  owned 
by  the  Schlitz  Company,  Milwaukee.  Will 
extend  their  list  on  this  account  a  little  later. 
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A  New  Serial 

BY 

MAY  CHRISTIE 

will  be  good  news  to  circulation 
managers 

THE  GIRL  IN  THE  CORNER 
APARTMENT 

will  repeat  the  success  of 
“The  Marriage  of  Anne,”  “The 
Better  Man,”  “One  Glorious 
Year,”  etc. 

Fifteen  Weeks  in  l.OOO-Word 
Daily  Instalments 

Samplea  on  Request 

The  McClore  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


Question — 

Why  Did 
They 

Come  Back? 

Having  cancelled  the  Metro¬ 
politan  Weekly  Short  Fiction 
Service,  what  led  these  papers 
to  subscribe  again: 

Atlanta  Journal 
Richmond  Times-Dispatch 
Los  Angeles  Times 

Answer — 

“The  Metropolitan  for  Fiction” 

Send  for  Samples  and  Particulars 

METROPOLITAN 
NEWSPAPER  SERVICE 

\/aximi7tan  Elser,  Jr*,  General  Manager 
150  NASSAU  ST.  NEW  YORK 


nmaci 

new/ 

FerEven/t^  andSunduyNnispEpers 

httsmatimal  News  Service 
a  Sprae.  St,  N«w  YotIi 


Fnr  Pitper.  —  (if  any)  —  .urpa..  tba 

TRENTON  TTMFQ 

NEW  JERSEY  ^ 

AS 

A  Food  Medium 

A  recent  reader  survey  indicate,  that 
among  the  housewives  of  the  city  our 
Tliursday  Food  Feature  Department — 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
— is  the  best  feature  carried  by  the 
Times 

Circulation  30,237  Member  A.  B.  C. 

KELLY-SMITH  CO. 
Marbridge  Bldg.  Ljrtton  Bldg. 

New  York  Cbicago 


Sl)i  yitlsburgi)  fost 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world's  greatest 
industrial  district. 

DAILY  and  SUNDAY 


fiUNCHEs 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news;  and 
feature  ideas  that  can  be  used  locally.  EoiTOa  &  Publisheb  wM  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  ts  not  being 
Worked  successfully  in  your  city  does  not  bar  U  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


Tj^iI.\T  do  aff  your  focal  coal  dealers  have  to 
”  say  about  the  fuel  situation  in  your  city? 
s.Xymposium,  giving  short  interviews  on  the 
situation  from  all  of  the  local  dealers,  would 
prove  immensely  interesting  to  all  of  your 
readers. — F.  II.  W. 


It  is  declared  that  more  typewriters  were  sold 
to  homes  in  the  last  year  than  ever  before. 
Women  are  using  them  in  thiir  correspondence, 
the  little  portable  machine  being  declared  to 
be  partly  responsible  for  the  custom.  How 
almut  your  city? — G.  I..  K. 


coal  pile  while  the  men  folks  are  working; 
neighborhood  fires  would  be  a  novelty  and 
effect  great  savings,  i.e.,  one  day  several  fam¬ 
ilies  would  make  an  all  day  visit  at  A’s  house, 
next  day  at  B’s  and  so  on  until  each  neigh¬ 
bor  has  entertained.  Then  start  in  again  at 
.'\’s  house. — R.  B.  M. 


.\nd  now  we  hear  there  is  to  be  a  recurrence 
of  the  “spelling  bee”  wave  which  had  our 
New  England  states  inundated  up  to  a  few 
years  ago.  We  have  already  heard  of  a  couple 
of  contests  heard  this  fall  and  the  stumbling 
words  really  were  corkers.  Can  you  recall  any 
stories  of  spelling  bees  you  participated  in? — 
K.  M.  C. 


Hallowe'en  is  at  hand.  Get  in  touch  with 
some  old-timer  who  can  furnish  infermation 
of  the  many  pranks  or  doings  that  so  marked 
the  “Cabbage”  nights  of  the  past,  in  the  days 
when  the  efficers  of  the  law  were  few  in  num¬ 
ber  and  the  corner  arc  light  yet  to  come.  Com¬ 
pare  this  way  of  celebrating  with  the  present 
with  its  parade,  house  parties  and  dances,  etc. — 

II.  J.  P. 


Perhaps  no  person  in  a  small  city  knows 
more  of  the  young  people  of  the  day  than  the 
janitor  of  the  public  schools.  .\  most  timely 
and  interesting  story  can  be  written  from  one 
interview  with  the  school  janitor  and  many 
others  may  he  secured  liy  subsequent  visits  to 
h  s  office  in  the  basement  of  the  school. — .\. 
K.  C. 


Who  has  the  finest  crop  of  whiskers? 
long  has  he  h.-id  ’em? — P.  W.  L. 


How 


We  ran  a  series  of  brief  sketches  on  “Me 
and  My  Dog.”  Every  succeeding  person  inter¬ 
viewed  tried  to  tell  something  that  would  show 
he  had  a  better  pup.  Cuts  would  have  helped 
the  series. — H.  J.  W. 

What  changes  have  taken  place  in  the  teach¬ 
ing  of  the  Sunday  school  lesson?  Years  ago 
the  youngsters  h,ad  ornate  lithographs,  had  to 
learn  the  Golden  Text,  and  if  they  were  per¬ 
fect  for  a  month  received  a  loudly  illustrated 
card.  Nowadays  they  have  movies,  sand  maps 
and  other  improv''incnts.  It’s  a  good  church 
page  copy  idea. — 11.  K.  .\. 

Hallowe’en  pranks  nowadays  are  tame  to 
what  they  once  were.  In  fact  the  rough  stuff 
has  about  died  out  in  .som:  communities. 
Parties  and  masquerades  have  taken  the  place 
of  property  destroyers.  Interview  some  of 
the  grown-ups  in  your  community  concerning 
the  fashion  in  which  they  celebrated  Hal¬ 
lowe’en  in  their  youth.  Then  write  a  story 
showing  the  comparison  or  evolution  in  Hal¬ 
lowe’en  and  quote  or  mention  the  names  of 
the  old-timers  who  give  you  the  information. 
— K.  B.  M. 


Artificial  Christmas  trees  are  made  from 
goose  feathers  imported  into  Germany  from 
Russia.  There’s  likely  to  be  a  shortage  this 
year  because  of  unsettled  conditions  in  Europe. 
Your  toy  dealer  will  be  able  to  give  you  the 
story. 

Do  you  interview  ytur  townspeople  who  have 
been  delegates  to  conventions  in  distant  cities? 
They  always  have  an  interesting  story  to  tell, 
dealing  especially  with  the  part  your  local  dele¬ 
gates  played  at  the  big  session.  The  conven¬ 
tion  of  the  .American  Bankers’  .Association,  held 
recently  in  New  York  City,  was  attended  hy 
h.inkers  from  all  parts  of  the  country.  Ask 
the  leading  banker  in  your  town  for  a  story 
on  the  sessirn.  Get  his  impressions,  and  don’t 
forget  to  inquire  about  his  activities  outside 
of  the  convention,  including  his  idea  of  New 
York  life.— H.  E.  R. 

To  the  Country  Editor:  Is  there  a  town 
clock  in  your  village?  If  so,  why  not  a  story 
on  its  age,  iiumher  of  years  running,  times 
stopi>ed,  out  of  order,  etc.  A  pretty  romance 
may  he  woveti  an  tind  the  story  which  will 
Ik*  read  hy  every  person  who  takes  the  paper, 
and  many  others. — -A.  K.  C. 


Do  boys  get  into  long  trousers  as  young  as 
they  used  to,  or  has  the  style  of  wearing 
knickers  postponed  the  advent  of  the  full 
length  trouser  for  the  growing  boy?  There 
are  differences  of  opinion  about  this  in  some 
localities.  Call  on  the  clothiers  in  your  lo¬ 
cality  and  find  out  what  their  experience 
shows.  There  was  a  time  when  hoys  liked 
to  get  into  long  pants  as  soon  as  possible  so 
that  they  could  appear  grown  up.  Is  it  so 
today? — E.  F.  C. 


A  Detroit  News  reporter  made  a  good  col¬ 
umn  yarn,  based  on  a  police  interview  and  a 
few  court  figures,  disclosing  the  fact  that  the 
professional  “victim”  of  accidents  is  an  almost 
extinct  species.  Thjre  is  probably  a  similar 
story  m  your  city. — J.  (i.  B. 


How  long  has  it  been  since  there  was  a 
horse  stealing  case  up  in  circuit  court  in  the 
fall  term  in  your  c/junty?  Is  the  proportion 
of  automobile  thefts  in  your  county  as  high 
now  as  hor.se  stealing  was  a  few  years  ago? 
What  was  the  penalty  for  horse  stealing? 
(  ompare  it  with  the  penalty  for  automobile 
theft.— N.  B.  S. 


In  the  canvass  of  local  factories,  one  news¬ 
paper  made  the  discovery  that  approximately 
sixty  percent  of  the  employees  were  owners  of 
automobiles.  This  made  the  basis  for  an  ex¬ 
cellent  feature,  comparing  conditions  with  ten 
years  previous. —  B.  A.  T. 


The  San  Francisco  Chronicle  has  made 
“Letters  to  the  Fiditor”  one  of  its  Sunday 
features.  Staff  artists  make  up  a  page  of 
huimjrous  decorations  in  connection  with  each 
letter.  The  usual  sheaf  is  run  daily;  all  the 
“funny  ones”  are  kept  for  Sunday’s  feature 
section. — H.  S. 


Who  is  vour  clianipiun  traveler  nr  gh  be  trot¬ 
ter?—?.  W.  L. 


What  do  the  golfers  and  tennis  players  of 
your  city  do  for  exercise  in  the  winter  time? 
interview  some  of  the  more  prominent  tennis 
and  golf  players  and  get  them  to  tell  you 
whether  they  chop  wood,  play  indoor  base¬ 
ball.  stoke  the  furnace,  or  do  a  “Daily  Dozen” 
during  the  winter  in  order  to  keep  fit.  Use 
their  names,  of  course. — H.  H.  W. 


Will  the  management  of  hotels  in  your  terri¬ 
tory  recognize  the  right  of  a  married  woman  to 
retain  and  register  her  maiden  name  when  stop¬ 
ping  at  their  hotels?  We  note  the  management 
of  th:  Waldorf-.Astoria  has  directed  that  tne 
word  “wife”  be  inserted,  in  seme  such  way  as 
“John  Jones  and  wife.  Jane  Smith.”  You  can 
help  in  the  settlement  of  this  very  important 
problem. —  R.  .M.  C. 


.A  “how  to  keep  warm”  hunch  each  day  will 
prove  interesting  and  amusing  to  readers  this 
winter  due  to  the  high  price  of  fuel.  The 
editorial  force  c,an  write  some  extraordinary 
good  ways  for  a  fzw  d.iys  and  by  that  time 
contributions  from  readers  reporting  methods 
will  pour  in.  Here  are  a  few  suggestions  the 
writer  has  in  mind:  Eat  plenty  of  corn  prod¬ 
ucts;  drink  hot  drinks;  take  physical  exercise 
at  intervals  throughout  the  day;  th:  women 
folks  could  take  their  sewing  to  the  public 
library  during  the  day  and  thus  save  the  home 
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SCIENCE  NEWS  BULLETIN 

A  daily  report  on  developments  in  field 
of  scientific  research. 

SCIENCE  C»ATS 

Weekly  articles  by  Dr.  Edwin  E. 
Slosson,  the  foremost  popular  science 
writer  of  today. 

BUSINESS  DAY  BY  DAY 
Financial  news  collected  by  the  govern¬ 
ment  reported  by  graphs  and  delivered 
in  mat  form  daily. 

FRED  C.  KELLY  OPINES 
Humorous  Humanist  tells  why  every¬ 
body  except  yourself  behaves  so 
queerly.  Illustrated.  Mats. 

THE  DETECTIVE’S  LABORATORY 
E.  E.  Free,  noted  scientific  investi¬ 
gator,  reveals  simple  tests  in  crime  de¬ 
tection  which  can  be  made  by  the 
amateur.  Drawings  by  Frederic  Dorr 
Steele,  illustrator  of  “The  Return  of 
Sherlock  Holmes.” 

For  territory  and  rates  write  or  wire — 
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“The  African  World” 
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“Cape-to-Cairo  Express” 


PubliahMl  nwery  Snturdny  in 
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With  winter  approaching  the  “flu”  menace 
is  with  us  again.  (let  an  interview  with  a 
leading  doctor  of  your  town  in  which  he  ad¬ 
vises  the  latest  methods  of  avoiding  the 
scourg?.  -\n  early  advertising  campaign  may 
he  started  in  conjunction  with  the  story  in 
which  blanket  dealers,  druggists,  etc.,  offer 
suggestions  from  their  wares  to  prevent 
winter  ills. — J.  K.  (*.,  JR. 

Have  your  soc  ety  editor  cover  the  next 
boxing  bout  or  other  athletic  event  in  your 
city.  Have  her  write  the  story  in  her  own 
words  and  run  it  in  your  sport  section.  The 
chances  favor  a  good  feature. — B.  A.  T. 

If  there  is  a  writer  of  any  prrminence  in 
yc.ur  city  have  this  person  interviewed  on  the 
subject:  “What  enduring  literature  is  being 
prcnluced  tmlay?”  The  m.aterial  should  give 
the  writer’s  idea  on  contemjiorary  writers  and 
tlirir  w(  rk. — J.  T. 
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$270,000,000 

IN  CROPS 

SUPPLEMENTS  THE  ANNUAL  INCOME  OF 

NEW  YORK  STATE 


One  really  refers  to  the  agricultural  resources  of  New  York 
State  and  it  is  not  considered  by  most  people  to  be  anything 
agricultural. 


NEW  YORK  STATE  PRODUCES 


$88,000,000  in  tame  hay 
36,709,000  in  potatoes 
11,709,000  in  oats 
6,000,000  in  grapes 
3,000,000  in  pears 


$25,000,000  in  apples 
24,594,000  in  eorn 
11,000,000  in  wheat 
3,444,000  in  buckwheat 
3,000,000  in  peaches 


A  territory  that  produces  like  this  can  consume  equally  well 

New  York  is  a  mighty  prosperous  State.  It  is  up  to  you  Mr. 
advertiser,  to  get  some  of  its  wealth. 


By  using  this  list  of  daily  newspapers  you  can  blanket  the 
whole  state  and  tell  your  story  to  the  farm  population  as  well 
as  the  urban  population.  This  is  an  economical  and  effective 
manner  of  merchandising  goods. 
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Halt 

The  Advertiser 
Spends  His  Money 

FOR  RESULTS 

NYTHING  short  of  a  demand  that  produces 
sales  is  ineffective.  If  the  copy  is  right  and 
the  article  one  that  people  want,  marked  at  a 
fair  price,  newspaper  advertising  will  sell  the 
goods  every  time. 

The  public  is  quick  to  discern  the  real  from  the 
make-believe. 

Daily  newspapers  reach  every  day  every  worth-while 
citizen  with  money  to  spend. 

The  24,000,000  families  of  the  United  States  are  served 
with  newspapers  with  30,000,000  daily  net  paid  circulation. 
A  list  of  the  2,200  English-language  daily  newspapers 
provides  wide  opportunity  for  study  and  experiment  for 
the  man  with  something  to  sell  nationally. 

The  New  York  Globe  is  made  to  serve  the  thousands 
of  daily  readers  who  buy  it  regularly  and  have  confidence 
in  its  fearless  independence.  They  are  the  people  who 
think  and  have  money  to  buy  advertised  goods. 

There  are  many  other  newspapers  in  the  United  States 
which  possess  the  same  degree  of  power  in  their  com¬ 
munities. 
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